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Answer either in English or in Assamese.

1. Choose the correct option from the following :.

worq S|l T e g Sfenel ¢

()

1x8=8

is an approach towards

managing a retail business that takes

advantage of environmentally friendly

Processes.
sifRca Sret efferl oRd FE YAl
JAE ARG 9 9T AR |
(a) Airport Retailing
R L TR
(b) Green Retailing
(c) E-Retailing
(d) Chain Retailing
L, TR
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(i) Scope of retailing are :

oAl IR S| 2 2

(a) Breaking Bulk

-~ (b)

(iii)
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(c)

(d)

o e

Holding the stock

A e 1A

Providing differént services

ffen er wiskeRl

-All of the above

o SR

Which. of the following is an internal

retail environment ?

OET (IO SR IpAt IS AR 2
(@) Demographic Forces
CoRIRIEC
(b) Economic Forces
ST =i
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(c) Store Image

29 g Wl
(d) Socio-Cultural Factors

W—W\’%i\ﬁi EAREH

ic retail store layouts includes :

iv) B
0 as@’aﬁmmmﬁﬂamﬁﬁwﬁm@

4l

A S ,

(a) Straight floor plan
(Aeifom sl AR

. (b) Diagonal floor plan
s el ARl
(c) Angular floor plan
e Sl SR
(d) Al of fhe above

@o[qq IBIRPR0!

(v) Which of the following is a cause of

‘shrinkage ?
o (FCH IS (FRI FEF?

(a) Regular customer interaction

slizad wore I At
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(vi)
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(b) - Administrative Errors
AAPTRS Be
(c) Accurate Reco;d-keeping
e w2 AcTwe
(d) Use of Security Tags
T (GO IR
Which of the following is not a retail
image dimension ?
ST (OB el <A TR S e
(@) Locational convenience
ZTS Rt |
(b) Merchandise unsuitability
I AN Teges
(c) Value for price
TR o 2
(d) Sales effort and store services

R a8 wie 39 @r
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. . .

iz IR SEDITE 4pat FRerel G
maﬁﬁr@ FE| :
(a) Tmage
Sl R
(b) Sales
5
(c) Profit -
ST
(d) None of the above
G9[gq @8 T

(viii) Which of the following is not a non-

store retailing format ?

o CORH W B9 4pal R Wi = e
(@) Direct Mail Retailing
(oAbl T 3Bl
(b) Department Store
RrotTa R
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(c) Direct Selling
CARHGIRICE Rl

(d) Catalog Retailing
il 35l B

Write very short answers to the following :
(any six) 2x6=12

oeTe R <11 oifs pf6 $es il ¢ (Resmzr wx6y)

(i) Define Hypermarkets.
| QARG e o |

(i) What is retail environment ?
el AR M e

(i) What is window displays ?
(MIFR FTYRF 2Rl S &2

(iv) Mention two responsibilities of a store
manager.

B (SR 757 wife S 39

(v) What is ‘Global Retailing’?
‘IR Y5 e [ 2
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(vi) Define store interior.

S foess s ke |

(vii) Define convenience store.
st B et
(viif) What is centralised buying ?
FES @8 o WE e
(x) What is digital oo
fefercse ol W e

(x) Mention any two challenges in inventory

management.

o < i RO 751 ereyieiA Sum
1

3. Write answer to the following : (any four)
| 5x4=20

WWW%‘QHS(@MW)

(i) Design 2 guidelines for an effective
retailing.

e 4pd TR @ g Ty e |

8

(ii)

(iii)

()

)

vy

- (vii)
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Discuss the main features of retailing
in India.

SIS YAl IR ol [INER S5
S T

Explain the qualities of a store

manager.

GG B9 SIREETT Q@R 28 T -

What are the advantages of rural

retailing ?

AR Ypal Rerl FfReemz &

Explain the different types of non-store
retail formats. ‘

-89 Pl ReFl [fen el =i sz
v |

Discuss the concept of atrium.

ORI LRENCE! ScEn= 4 |

Explain the objectives of inventory
management,

TG TGS Siferprg Tl g T |
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(iv) What is market logistics ? Discuss the

iii) State the factors that affect a retail store importgnce of market logistics.

i interior ISR Q9N FZA T 2 @i BIEE K BIS|

in :
' YPGTZ. ST 5 |
Jpal TAE e TEe U8R (AR FIRFE .
T (v) Explain the various amenities available
: in a retail mall for shoppers.
Answer the following questions . (any two) Ppdl TeT© (FOR @ Tl [iew ARupTR
' 10x2=20 2N R

ot T T el 3 (Rl 71

() What is retail management ? What are
the reasons for growth of retail sector

in India?
mwwm%‘? TIeH® Ypal AT
Rk IR 2

(i) Explain the different formats of store

retailing. Also explain their advantages
and disadvantages.

B 41 <P IR e i i el |
SToICS T AR OIS SR a4l

(i) Discuss the various tools of sales
promotion in retailing,

1 el o {om siRemng isisan 0| e g

BO5 GA 104 10



