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1) Answer as directed: 1x5=5

fea=niEt TeT e

a) What s are the 4 p’s of Marketing?
AGFFIS HIRGT 299 & 2

b) What is place mix?
=z foleet e 6 gen 2

c) What do you mean by MRP?
MRP 31T < g 2

d) What do you mean by Test Marketing?
Test Marketing 31 & g@ 2

e) Define e-marketing.
e-marketing ¥ %l gl |

2) Answer the following: (Any five) 2x5=10

oo T SPTIRS Beq it (Rei «{i5b1)

a) What is consumer behavior?
al1eSFq Si59 e 6 g 2

b) Write any two importance of product positioning.
TR SRRSO Y51 @ ol |

c) Write two packaging stategy adopted by marketer.

TERFSIZ (IS AN a1 RGN 75T e e |
d) Define labelling.

Tt g Wl |
e) Write any two characteristics of product.

P.T.0./FFRe



. @)
T7S REPIeAl g1 (rMEy 7 |

f) What is the need of introducing a new product.
oA AT IGTO STFT I EATO! 7F 2
g) What is personal selling?
© A = 2

h) Write any two benefits of online marketing.

TRRTIZA ERFIC W1 YRR e i |

i) Write any two features of direct marketing,

ST [eiae Mo (A i o |
j) Write any two functions of whol?seller.
NRFISN [RTFoIT RTPICA 71 F1F e |

3) Explain ANY FOUR: 5x4=20
i pIRGT T +91

a) Write a note on evolution of Marketing concept.
TR (RN NG9 @219 5T Tt e |

b) Write briefly the stages of product life cycle,
1oy GG 5ere “RITTRT Ry wreoica ol |
c) State the fac'Eors affecting price ofa product.
AT o1y I PR Beae 4 |
d) Write the components of product mix.
T3 N SRR a9 |
e) Write the importance of promotion.
21T &< o7 |

f) Write the differences between product and service.
P10 T CRIR TGS 237 A1ef<y wefia |

g) Write the difference between Wholesellers and Retailers.
ot s 451 Rearot sTers sirefes fr |
h) Write the elements of promotion mix.

T R o fora |

4) Answer the following ANY ONE; 10x1=10
O R <51 Fr=ile -

a) Write the stages of new product development.

TN BT GEITE B (51 ol |
b) Write the different types of distribution chammele

&)

oo Rifow s Tz & |

c) Write the different types of pricing strategies adopted by
marketers.

TIFS P 2120l 91 RiST 2R Jo FY e FreeprR 77 |

d) Discuss the various classification of products.

7 [T ek Rl |
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