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(Principles of Marketing )
Full Marks : 60
Time : 2% hours

The figures in the margin indicate
full marks for the questions.

1. . Answer the following by choosing the correct
option : 1x8=8
o% Bos i SRtedR ReReri T frat

(@) “Marketing is the delivery of standard.”
This definition of marketing has been

given by —
eI i’ﬂ AN &9 |7 IGig5Eed “ﬂa
0! SIARBIREE —

(i) Stanton ((¥%)
(i) Kotler ((IGE1N)
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(b)

(c)

BO2FN 0056

(iii) Mazur (JGR)
(iv) Tousley (Brgee)

Bread is an example of

& 3 TnrRsd = |

() emergency goods
G T

(i) convenience goods
HRreTs Ty

(it) speciality goods
Reme <1 =
(iv) impulse goods
3R wiefe wy
Consumer behaviour is affected by —
(OISR SIoIT LSRG 1 SoAmD) 25
(i)  Income (W¥)
(1) Family ()
(iii) Age (Ia)

(iv) All of the above (s
IIDIRCR25T)

2

(d) Product diversification is essential to
meet changing tastes and desires of
which one of the following ?

mmﬁqm@mﬁaﬁﬁa@%w
oI SRR AE S ?

(i) Consumers (JI2F)

(i) Government (55IR)

i) Sellers (TN

(iv) Policy makers (e Frafema)

(e) Introducing a product or service at low
price is called —

Seslifie T T CRIT DR A GIRICEs
<3 o AR & gf1 i T2
(i) Prestige pricing
srefmtsgef wt fReiel
(ii) Psychological pricing
s w e
(iii) Penetration pricing
covapidt i e
(iv) Skimming pricing

sEfge i e
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(f)  Which of the following is an example of (iii) Value offering

promotion mix ? o AT
FICRIG (D! B lfeae e Bt a2 (iv) International marketing
() Trade fairs (Afdey ) BT ee I

(i) Advertising (Reio) 2. Answer the following questions very briefly :

(i) Test marketing (I&IF »1) (any six) 2x6=12
(iv) All of the above (S9I(EIE SH{ZFE) woTe il PR e 5t Bed fordll ¢ (Rl
(9) Sales promotion activities are | A1)
conducted by — (i) State two characteristics of marketing.
Rl 3o wtsreteram sifpikie w@ — TR 75 e S 4
() State (551F) (i) What is product differentiation ?
(i) Customer (aE) AT ﬂﬁ@q e
(iii) Retailers (3pat ﬁw@@ (i) What is co-branding ?
(iv) Salesmen (Rt %) TR AT 2
(h)  What is environm ; ) (iv) What is prestige pricing policy ?
t
called ? ent friendly marketing P o5 o oIS TE e
AR S TR & 3/ cor = ? (v) Write two importance of channels of
(i)  Service marketing distribution.
ORI IS R=sqe) Reael eelleTiq 701 @Fg Bl
(ii) Green marketing (vi) What is e-tailing ?
T8 T | 3-(0afR 0
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(vi)) What is personal selling ?
fess Jal &
(viii) Write two factors affecting pricing mix.
v fAdiaet fees ererifEs st 757 Soimia i |
(ix) What is consumerism ?
seom 52

(x) State two advantages of direct
marketing.

oerF ISR 76 AR |

Write short answers to the following
questions : (any four) 5x4=20

FCSIG eTa b3t Bk ol ¢ (Reicar 16y

(i) Explain the differences between
traditional and modern marketing.

sgegisTe O Sy IGRTOT Siere 25
AR WY 9 |

(i) Explain marketing mix.
JEIRIe foreer iyl 4l |

(it} Describe the factors influencing
consumer behaviour.

THCSISR Spaels 2rORIfS 1 SAMTR
Al 4l |

(iv) Describe the market positioning
concept.

TG BIoE G=ECE! 9 T4

(v) Explain the importance of market
segmentation.

T Rorftrowsem sy Il 40|
(vi) Discuss the stages of product life cycle.
TeAiiTe BT G 5@ IR SHCEsAl 541 |

(vii) Discuss the various forms of
distribution channels.

o5 2 [Rfea aFienR SiEsT 31 |

(viii) Explain the advantages of online
marketing.

CETI2d ISP JRUPTER I 41 |

Answer the following questions : (any two)
10x2=20

fcere @R OeF Bl ¢ (R gor)

(i) Discuss the various environmental
forces influencing marketing,

qerReeE erifTe T [feg sy
FIFTZ. S 41 |
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(i) What is consumer behaviour ? Discuss
the consumer buying decision process
with examples. 3+7=10
TorerER 64 W [F2 Soltere! Tagad
e @I ST Cre S 4 |

(iii) Explain the different basis for
classification of products. Discuss the
functions of labelling of products.

3+7=10
Beolifrs T 3o e fofermsz 3t w1 |
Beolifite TR (FIEETST S LA 71 |

(iv) Describe the objectives of pricing. Explain
the pricing policies which can be adopted
by a new product. 5+5=10

o7 [Fdimem SrripTR 3@ 10| OB TeE
Terlifte waE SEy R A ozt SRR SRt
ofEfonE JIl T4 |

(v) What is promotion mix ? Discuss the
factors affecting promotion mix
decisions.

Tl e {52 S el Prarems
AORITS T4 AP SCEoAl <541 |
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