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full marks for the questions.

Answer either in English or in Assamese.

1. Choose the correct answer : 1%x10=10"

w7 BeqCo! iR Sfened ¢
(a) Audience Analysis include
o Rt Tege I
(i) Expectation of Audience
Use S|
(ii) Knowledge about the topic
TR 879® @i
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(b)

(c)

(iii) Demographic factors
| GRYE PR
(iv) All of the above

@[99 SGI2E20!

Which of the following is the advantage
of Full-Service Agencies ? :

RS @E! F9-eRl queizes [

(i) Latest Trends (T9%4 TIeT)

(ii) Location (Z)

(iii) Public Relation = (Si&== )
(iv)  Expensive (GIREES))

The best Vmeans of increasing sale of
an article is

951 7y R e Aw Ten ~afe @ -

(i) exhibition
el

(ii) fairs
RG]

(i) advertisement

- REew

(iv) None of the above
GoEq Goie FZH
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All of the following methods are used

i for evaluating advertising effectiveness,
except
Gl FAePTol SEUEAS I OoTS Srad 41
(INCE! “i@hed JIfRE IF! FFCEN Awio IR
39 =F? ‘
(i).: Pre-test
54 AT
(i) Post-test
e Aize
(i) Concurrent test
AT AT
(iv) Marginal test
G Rl
(e) What is ‘Call to Action’ in advertising ?
feirme e b G 52
(i) The legal disclaimer at the end of
an advertisement
a5l ReElelag iae SNza] SF B
(i) A request for the audience to take
specific action
TR WS SR (SRS A Bl
S HIA
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(i) The background music used in an

advertisement

4ol Reloie qRze el e

(iv) The budget allocation for creative
development

R R AE S5 <1 0

Restrictions on advertising under the
Cigarettes and Other Tobacco Product

Act was passed in

ﬁmnﬁGEW$E$UMI%ﬂﬁsﬂmﬁﬁaﬁﬁEWFmtﬁﬁﬁs
Sl SICI7 T SR eloze 41 (2w

() 2000 (X000 Bew)

(@ 2003 (X009 pew)

(@) 2007 (k004 BHew)

(itv) 2010 (050 Haw)
Write the full form of AAAL
AAAI- 7>} S#ito! T |
Write the full form of USP.
USP-3 ™3 Fs{t51 =i |

brings the product to the
attention of potential customers.

(Fill up the gap)
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@ G5! TF AGE 22T Seical
SRRl | (071 212 75 1)

() The words used in an advertisement is

referred to as .
' (Fill up the gap)

RealsTe IR 91 *AE 3T T
T | (3Tl 212 27 1)
2. Give brief answer to the following :
: 2x5=10
fsERorEEs o3 Oed FRl ¢
(i) What is publicity ?
elbie e {52

(i) Mention two advantages of internet as
an advertising media.

Srealofed TS RBICel TBRE0S 757 R Trae
<4l |

(iii) What is advertising appeals ?
Rl I e 2

(iv) What is advertising audit ?

fresl7i fapiel wifd i e
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(v) Write two causes behind the failure of
advertising.

Rt Lo ST 557 el forel |

Answer any. four questions from the
following : 5x4=20

woid [Agigel bIfabr eXiE Tes Rl g

(i) Write a note on advertising as a tool of
communication.

gmmﬂwv%ﬁsmﬁ@ﬂmewmm
A

(i) Explain the future role of advertising
in India.

S5 e SRede fAelsng SR SIiEm
4|

(iij) Explain the importance of Sales
-~ Promotion. :

ReFSoTaeT &% S 41

(iv) Discuss the importance of Advertising
Effectiveness.

faeal 77 S g SIED <5 |

(v) Explain the major features of
Advertising Agency.

Rieslol rafed 30 mﬁw@w 34|

(vi) Explain the steps involved in
Advertising Message Development.

Seaiole Aol RerE efStel M7 SeEnl
54l |

Answer any four questions from the
following : . 10x4=40

we Rl sifae exE Bed el 8

(i), What is an advertising budget ? What
methods are used in determining the

advertising budget ? Explain.

o A0S %2 Rl A FHdfe Fre
% 5 aho TR T 2 TEI 4|

(i) Explain various types of advertising
appeal.
fon geed RelsiaT SIEWPRR il 541 |

Discuss some of the major advantages
and disadvantages of celebrity

advertising.

(iti)
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GRED Reisg g 2 F[ =i
SPRYPTE. SIETb 4 |
(iv) What is meant. by audience analysis ?

Explain the needs and importance of
-audience analysis.

(S R e & 2 i Retaes ess st
SIS SFPRR I 4 |

(v) Explain the planning process of
advertising campaign.

Reaise Sfam ARsHIR @iz St
41 | :

(vi) What are the objectives of advertising ?
Discuss the advantages and
disadvantages of advertising.

e SR /e Resere sqRa wis
SRRLPTRR. ST 4 |
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