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" COMMERCE

(Honours Core )

Paper : COM-HC-5016
(Principles of Marketing)
Full Marks : 80
Time : Three hours

The figures in the margin indicate
full marks for the questions.

Answer either in English or in Assamese.

1. Answer the following questions as directed :
- . 1x10=10

ot FaRS dme Sed f ¢
(a) Marketing is important because it
o e 7 PR
(i) improves standard of living
SIS TS B9 I
(ii) provides employment opportunities

fgfes el anig FE
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(b).

(c)

(i) utilise natural resources
(iv) All of the above
G9F SIGIREN

(Choose the correct answer)

(®m TS0l R Clared)

The final stage in the consumer buying
decision model is

CoTOIGN Tl i oiifEa e +iHi7 tar
(i) pre-purchase :
(ii) post-purchase
T=d frme
(iii) purchase
@
(iv) None of the above
879 €IS 2
(Choose the correct answer)
(% CEFh) AR Cleredr)

Marketing as a process aims at which
one of the following ?

Jeripael b el RRpitet (RINE! o7 CoAZee
P2
(i) Satisfaction of customer needs
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(d)

(e)
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(i) Selling products
A [l

(iii) Production
CRA

(iv) Profit-making
GICACE o I

(Choose the correct answer)

(% ©eschl JIfz Gfeassr)

New product development starts with
which one of the following steps ?

ARERS G AT 2R/ T w3 [EHE
Sl 232
(i) Test marketing.
eI AT
(ii) Concept testing
SRRkl

(iti) Idea screening
SISEISITN
(iv) Idea generation

{91 eer ] .
(Choose the correct option)

(o7 GG Iz Clere)

" Feedback collection is a part of

marketing communication process.
(Write True or False)

TERTEE e AR 9 S (2R
oS AR (7 7 o1 fo73l)
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Which one of the following is not an
essential quality of a good brand name ?
I Ol ARDHERI#T qF RS @) @
SRR 2T |

() Memorable

RSO

() Hard to pronounce
To{e9l 31 I

(i) Concise
ENEae!

(iv) Distinctive and enduring
(Choose the correct option)
(¥% Geehr qie G e
Which of the following are included as
components of physical distribution ?

wﬁaﬁw%@wﬁw IS (P61
TS 2 7 0

(i) Order processing, Sales promotion,
Advertising

TR eifEFee], Ry I, Reatsm

(1) Product Support services

Transport, branding

T L (R, ARz, ARbCaIsfe el

(it}) Pricing, Positioning, Warehousing

TS et SITZITF, Aeistraesael
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(iv) Inventory control, Transportation,
Order processing
TGS ASR FaEd, s, TaR
GICRIREL]
(Choose the correct answer)

(7 TG AR Claed)

(h) Social marketing aims to change
people’s behaviour. :
(Write True or False)
SIS T 57 (20 A2 D Hefel
4 | (9% 1 S=% fer¥l)
(i) Pricing is a non-managerial function.
(Write True or False)
vq el S-oAfRpeHEE S|
, (&% (@ STF fa730)
() What is consumerism ? '
Torelem M G2
Answer the following questions very briefly :
2x5=10
5T SrHRS EPTRE SI9S b Ued el ¢
(i) What is rural marketing ?
&ty JGIFSel WM 52
(ii) Mention the 4Ps of marketing mix.
Toeacl NE9e JPYE 4Ps. G 4 |
(iii) State what speciality goods are citing
examples.
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(iv)

)

e @Rsle Serm w1 Wi 6 Snizge tice
T 4

Point out two functions of middlemen.

TGFOIFRE 757 R gl |

Distinguish between advertising and

public relations.

E?aﬂﬂ€W$@FWFﬁéaimﬁsQﬁﬁﬂﬂ%@ﬂqi
A

Answer any four of the following questions :

S5x4=20

oL \OI ) W 0 7 R SO R

(@)

(b)

(c)

(d)

()

State the importance of product .

positioning.
Oq) SRIHees ge e 9|

What are the components of marketing
environment ?

TEiReel AR ST 5 /2

State the stages of consumer adoption
process.

SoTeIGls azel afeaR Rz S |

Explain sales promotion methods.
R Jaeaeis mfomz i 1 |

What are the factors affecting price of
a product ?
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g;iﬁ%ﬁ*ﬁ@ﬁiﬂ@ﬁﬁ%@'ﬁ@'@ﬁﬁFWM§1%
?

Discuss the importance of green
marketing at present.

JON IO FToT ISR wFed I
SN (GIPRIRGEIN

Answer any four of the following questions :

10x4=40

oo eRETRd Rl blfeee ©ed ferdl ¢

(@)

(b)

()

(@)
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State the nature of marketing. Elucidate
the philosophy pertaining to marketing
concept. 4+6=10
IEET Ao B 1| TSI LIRS
AR TS AP TR I |
What is the importance of consumer
behaviour.? Discuss the factors

influencing consumer  buying
behaviour. 3+7=10
Boreie] THI0E 9FY 2 CTSISN SoIe®
srolffe 9 CAMIFETIZ 0l 41 |

What is the role of labelling ? Explain

_the stages of product life cycle.

4+6=10
A~ IR S F 2 TR G
< Rfon SRR T F41 |
Distinguish between product
differentiation and market
segmentation. Explain the bases of
market segmentation. 4+6=10
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(e) What are the types of distribution
channels ? Discuss the factors

- determining choice of channels of
distribution. 9+5=10

Rogd ety e [ e Regd 2
A= eIt SoAMPTTR SIiEsT <5 |
(/ What is promotion mix ? Discuss the

factors affecting promotion mix
decisions. 2+8=10

elSe fRrlel e & 2 esey e Fimias oo
SR (AR FITFRRT R S 51 |

(g9 Explain various pricing policies
available to a firm in taking its pricing
decision.

9] AT 7 [z med Prare @i A S
fon eimm w1 Fafad ooz i =
(h) What is product line ? Discuss the

concept of product mix and its

dimensions citing suitable examples.
2+8=10

ot T i S o T R I A
SGPTR CHYS SHIREeR 0O SICEbHT 354 |
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