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COMMERCE
(Marketing Management )
Paper : BCM0300904
(Advertising)
Full Marks : 60
Time : 2% hours

The figures in the margin indicate
full marks for the questions.

Answer either in English or in Assamese.

1. Answer the following questions as directed :
. A Alx8=8
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(i) The term ‘communication’ is derived

from the Latin word :
(Fill in the blank)
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(i) The concept of audience analysis
includes the research of language
within a group. (State True or False)
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(iit) ?fe(-iia scheduling does not focus on the
. ming of the advertising message.
~ (State True or False)
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| (iv) T(Iile written content of the
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vertising (Fill in the blank)
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(d) Plumbers
A

(Choose the correct answer)
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(Ui is a voluntary organisation that

regulates advertising in India.
(Fill in the blank)

_ txm oRed f(@iem faEd 9
TR FRE | (T 12 77 F91)

(vii) Define advertising appeal.

Crealoa S e |
(viii) State the meaning of advertising
budget. ' ‘
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Answer the following in brief:  2x6=12
woTe fAIERE BT Tes Al e

(a): State ‘wo characteristics of advertising.
Realora 7o) (A TEd 1|

(b) Mention two disadvantages of
advertising through newspaper media. -
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State two important roles of an
advertising agency.
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Mention two features of an effective

~advertising appeal.
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- What are affiliate ads ?
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St
ate two arguments given by

ec ' '
onomists against advertising.
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_ 100 fwo factors affecting audience
analysis, ‘
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(i) State two examples of outdoor
advertising.
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(i) Write about two types of advertising
agencies offering specialised services.
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3. Answer any four of the following questions :

_ Sx4=20
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(a) Explain some of the commonly used
direct advertising media .in India.
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(b) Discuss EsSoIls of the important
determinants of advertising budget.
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SiceTnal 4 :

Explain the various methods of testing
communication and sales effect of

advertising. |
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Discuss briefly the problems of internet
advertising.
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Discuss the advantages of in-house ad
agencies.
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Explain briefly the communication
process in advertising.
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Explain the elements of an effective
advertisement copy.
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Write a brief note on ethical aspects of
advertising in India.
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Answer any two of the following questions :

10x2=20
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(a) Describe the various methods of setting
an advertising budget.
featsia et Mdiaem [ion smfes R 3@
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(b) Explain the diverse testing techniques

(c)
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used in evaluating advertising
effectiveness.
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Critically assess the significant aspects
of advertising in the context of society.
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Describe the factors to be considered
while selecting a suitable advertising

- media.
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Discuss the different types of

advertising appeals adopted by
professional marketers.
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