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The figures in the margin indicate
full marks for the questions.

Answer either in English or in Assamese.

1. Answer the following as directed :
1x10=10
fRoripiE FraeRs Sey [l 3

(i) The starting point of any marketing
activity is the

R IR FRIFeR s {7 2R
(@) human needs and wants
Contd.



(i)

(iti)

(b) basic human needs

=S G etaeemet

(c) biological condition of human
beings

RIBESHEIEERC Ly
(d) All of the above
85T BIRER
(Choose the correct answer)

(@5@\97?57‘677%'@%@@)

Who is the father of modern
marketing ?

e IGRTIeT e @ e

Which of the following is a threat posed
by marketing environment in India ?
frfeRe (! Ses TeRF19 «/fReaeR T
TEd (A O

(a) Flurtailment of and disinvestments
in Public sector

TR Qe Kol 367 s fRfcTeR

(b) Liberalisation of Industrial
licensing

TR SHERIAEd Sl
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(iv)

(v)
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(c) Survival of the fittest rule
SibiRetE SoE SRR 4N fFa

(d) Removal of subsidies
TR o

(Choose the correct answer)

(o7 CeICo! R Clered)

Which of the following is useful for
marketing segmentation ?

FrefRe R TaR AfeoTe T Towr 2
(a) Prospects identification

AEEREel o

(b) To know the customer’s tasts and
preferences

SieFa AT O SelifEi SfericeT
(c) To target current clients
AR AT o W
(d) All of the above
@[T BRI

(Choose the correct answer)

(o7 GGCo! 27 P4 CleTSd)

Which one of the following is not an
element of demographic segmentation ?
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(vi)

(vii)

o1 (TR Eelifere Rerema Soimm a=7 2
(a) Family size (5RTEF oF9)

(b) Population density (ST TIg)
(c) Income (&oIfEw)

(d) Religion ()

‘Assam Tea’ stands for positioning.
o bR T U (B SRR |
(Quality/ Geographical area)

Nmed/ ST cFag

(Fill in the blank with correct alternative)
(% [R5 (10 ST 312 o7 77)

‘Mobile Handset’ is an example of
perishable goods.

‘RIS PR’ *Hie AT Srrmaet |

(Write True or False)

(51 @& gt fa)

(viii) Which one of the following brands

owned and developed by producers ?

=R It @’ St MifremiT
i R ?

(@) Individual brands (3iRefhm &e)
(b) Family brands (sliR3ifss (&)%)
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()

(x)

(c) Manufacturers brands (e
@EPR)
(d) None of these (GZRRT GBI8 7=A)

(Choose the correct answer)

(o% CGCo! Jifz ©le1san)

At maturity stage sales continue to
increase at an increasing rate.

sARsfgor AhEs e 3fa AfFe 7Te (7 A |

(Write True or False)

(5% & 9% [&3)

Promotion mix is an important element

of :

e fid (202 3 G TG oA |

(a) Sales promotion (R Tes)

(b) Marketing mix (IS F2eT)

(c) Personal selling (Jjf&are Rezpee)

(d) All of the above (879 WIGRAR)
(Fill in the blank with appropriate

alternative)

(Go& [wes el A2 799 71)
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Answer the following questions :

2x5=10

©od 2MIRIRT ©el ¢

()

(@)

(iii)

(iv)

(v)

State two distinctions between
marketing and selling.

TG W% Reee] rere 4 767 el
T 91 |

What is product positioning ?
B SRZTI 52

What is product line ?

T T3y e e

What is personal selling ?
Jfesre Reraasd (62

What is advertising agency ?

eifereaa wfead f[Fe

Answer any four of the following :5x4=20

weie AR ez 51619 Sex fxt o

(i)

(ii)

Importance of product as a component
of marketing mix.

TGN fileg SoAmA RBoE wR wwy |
Advantages of product branding.

T3S ~AfRcael#g R4 |
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(iii)

(iv)

(v)

(vi)

Reasons of product failure.

Tesi TR IO TR |
Advantages and disadvantages of
E-tailing.

B-tailing’d R4 S SFRYTIR |

Merits and demerits of product
diversification.

Tesly ¥ IWAFIT R O SPIRYPTR |

Essential elements of good branding.

T ARGTRIeNT IR CHAWHES |

Answer the questions from the following :

(any four)
Oeq

(@)

(b)

(c)
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10x4=40
R el fwwt 2 (Rigseieat s1faor)
Outline the major functions of marketing.
TERTER T4 PR A 7S < |

Discuss about growth and future of
marketing in India.

SREH© ITRFR K ST SRS FiP
SN 4 |

Explain the consumer’s buying decision

process.

BororeE I Pale 42°R AfEACI Wi
el
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(d) Define market segmentation and
discuss its importance for a firm.

TG Afeesels Acel T o 2R eweTE
Al 54 |

(e) Describe the role and importance of
pricing.

v e ol oI SR q9r 3 |

() Explain the various pricing policies
available to a firm in taking its pricing
decision.

5! &ifeFT v Faises Pieie @R arE o
fRfen wa W=ieel Tz e 3 |

(g9 Explain the various methods to
measure the advertising effectiveness.

ﬁmﬁ‘ﬂmﬂamﬁa@mﬁ@aﬂw
[RY FA |

(h) Discuss the various factors which affect

promotion mix decision of an
organisation.

o1 AT Texd My s ooom (waw
ereifre w41 RS sivemra Ra S i |

4 (Sem-5/CBCS) COM HC 1 (PoM)/G 8 13000



