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Do Disney Differently

Save big on your dream Disney trip with David’s Vacation Club Rentals. The
original and largest source for DVC point rentals. To learn more, visit:

DVCREQUEST.COM

Call or email to chat with us today!
(800) 610-5791 | team@dvcrequest.com

O © © @dvcrentals
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A Conversation
=== With Imagineer

Lanny Smoot

A Pioneer of “What If2”

By Danny Shuster

n paper, Imagineers have a simple goal: Dream up new concepts, then harness (or invent) new
technologies to bring those ideas to life. In practice, this is a challenging role that requires a
special kind of creativity — the kind that allows you to constantly ask “What if?” and then find
the answer. Some Imagineers are household names: Harriet Burns, Alice Davis, Bob Gurr, John
Hench, and Marty Sklar are known for their contributions to Disneyland and many of the early attractions
we still enjoy today. More contemporary Imagineers such as Tony Baxter, Joe Rohde, Sachi Handke, Zach
Ridley, and Charita Carter have also made lasting contributions to Disney Parks and Disney Cruise Line.

But there’s another name to add to that list: Lanny Smoot.
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Imagineer Lanny Smoof has more than 100 pafents to his name. ©DISNEY
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THE POWER OF PATENTS

Lanny didn't emerge from the ether: He's an accomplished
engineer with a master’s degree in electrical engineering from
Columbia University, and he worked at Bell Laboratories before
finding a home at Walt Disney Imagineering (WDI) 25 years ago.
He holds 106 patents (at press time) and has been instrumental
in your Disney experience for decades, whether you realized it
or not. In January 2024, Lanny was inducted as a member of the
National Inventors Hall of Fame — the first Imagineer to earn
this distinction. | attended the induction ceremony for Lanny at
the WDI campus in California, where | not only met him but also
saw some of the latest work he and his fellow Imagineers are
inventing (and patenting) in Research & Development.

Lanny shows no indication of slowing down or resting on his
laurels, but this honor has provided an inflection point in his
career. According to Disney patent attorney Stuart Langley,
Lanny’s litany of patents makes him “one of the most prolific
Black inventors in American history.” So what does that mean
to Lanny, who didn't meet a Black engineer until he himself
practically was one?

“| hope to be a role model for nascent scientists and engineers,’
Lanny told me, “especially those who believe when they are
growing up that there are no other people like them in the
world.

Lanny spoke passionately about the importance of engaging
and connecting with the next generation of creative minds and
meeting them where they are.

Lanny at the induction ceremony. PHOTO BY DANNY SHUSTER

Lanny working In the Glendale Imagineernng lab. ©DISNEY

“| personally believe that | can show many young people coming
up that people who look like me can do the things that | have
done in inventing,” Lanny said, “and that they can do it even
better in their futures.”

LANNY'’S INFLUENCE IN THE PARKS

Lanny’s fingerprints are all over Disney Parks — from bygone
attractions to updates to beloved classics to the newest
concepts Disney’s rolling out. As part of his Hall of Fame
Induction, he selected a patent of record to represent his
achievements: his patent for Where's the Fire?, a now-shuttered
EPCOT experience.
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Lanny chose Where's the Firee as a representative patent for his induction.
©DISNEY

“It was technically complex and very good, but it was designed
to teach families how to protect themselves against fire dangers
in their homes,” Lanny said of the patented technology during his
acceptance speech. “And | think the thousands and thousands of
people who learned from it how to protect themselves from fire
made it the invention that | thought was the most aligned with
the Disney spirit ... an amazing spirit of doing work in service of

making people happy.”

“... an amazing spirit of
doing work in service of
making people happy”
e
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Lanny was involved with levitating Madame Leota. PHOTO BY CLIFF WANG

Lanny and | discussed what it’s like to leave your mark on
existing Disney attractions. Take the Madame Leota seance
scene in the fan-favorite Haunted Mansion. Madame Leota’s
ghostly form materializes within a crystal ball, which used to
remain stationary on a table. Lanny was involved with the
efforts that now allow the ball to levitate and move, fully
inhabited by the spirit of Leota. Imagineers call this kind of
addition “plussing,” a term coined by Walt. The idea is to build
on existing stories and experiences with the desire to preserve
what is working, but expand in a way that lets guests share the
experience across multiple generations.

"Working on one of the classics is a double challenge — and

a reward,” Lanny told me, adding that his role is “making [the
attraction] even more enjoyable, and perhaps a bit more up-
to-date, without losing the nostalgia that we feel when we
enter a Disney Park. At the same time, we are often making
the attraction more maintainable, and introducing more magic
through technology, reaping more ‘How do they do that?’
moments.”

So what else has Lanny developed for Disney? Try to keep track:

e Updates to the Finding Nemo Submarine Voyage at

Disneyland

e Magic Playfloor interactive games aboard Disney Cruise
Line

e Interactive games at the Fortress Explorations at Tokyo
DisneySea

e Interactive koi ponds at the Crystal Lotus Restaurant at
Hong Kong Disneyland Hotel

e “Power City” at Project Tomorrow in the post-show area
for Spaceship Earth

¢ The Kim Possible World Showcase Adventure game
(how DuckTales themed) at EPCOT

And that’s only the start. Starcruisers fans will never forget their
time in Lightsaber Training, or the retractable lightsaber wielded
by Rey during the climactic finale — Lanny was involved with
both experiences. Guests can strum “strings” of water in the new
Moana Journey of Water experience at EPCOT, another project
to which Lanny contributed.

The newest innovation to emerge from Lanny’s work is the
recently patented HoloTile floor, an omnidirectional treadmill
floor with virtual and augmented reality implications.

THE COLLABORATION PROCESS

During my visit to WDI, Imagineers stressed how they

work collaboratively to build on the ideas of one another. A
technology one Imagineer creates may serve as the medium to
allow another to bring a new concept to life.

“| love free-form thinking and creating,” Lanny told me. “The
‘What if we...?’ That sentence is exciting to me, and where | have
lived in a good part of my career. The freedom to create and to
bring my different ideas into the world in our R&D department is
what | most enjoy.”

A technology such as the HoloTile floor, Lanny’s latest patented
work, is a perfect example. Lanny’s demo during his induction
Included a range of possible applications for the omnidirectional
floor, but Disney hasn't yet announced specific plans for how
the company will apply the technology first. But Lanny has

bold visions for the future of Disney experiences and how
technologies like the HoloTile will influence those experiences.

“The freedom to create
and to bring my different
ideas into the world ... is
what I most enjoy.”

The Kim Possible World Showcase Adventure game gave way fo the
new Ducklales game. PHOTO BY JUDD HELMS
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“I think
iInteractivity —
where each guest
determines a part
of the story — will
be a growing trend
in our parks.”
e
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WEB SLINGERS is an example of the heightened interactivity Lanny expects will AT \ 7/ .
pervade the parks in the coming years. PHOTO BY JAYSEN WHITE R ) i

“| think interactivity — where each guest determines a part of the
story — will be a growing trend in our parks,” Lanny mused. “Our WEB
SLINGERS: A Spider-Man Adventure attraction is an example where
the guest is not a passive observer but helps Spider-Man save the day. _
Park experiences will be more tailored to the individual likes and skills of Areas such as Galaxy's Edge are already highly interactive — but

each of our guests, rather than a one-size-fits-all experience, and all of we might see more hands-on innovation in the coming years.
this will be based on new technologies.” PHOTO BY CLIFF WANG

As | watched the HoloTlile demonstration, | understood what Lanny Knowing creative minds such as Lanny’s are ushering
meant. For instance, while on the platform, he “used the Force” to in the next generation of park experiences makes it an
push and pull an object across the floor — a seamless trick that, for exciting time to be a Disney fan. Imagineers continue to
a moment, could have had you believing Lanny was actually a Jed.. ask themselves, “What if?” — which means every time
Imagine this experience making its way to Galaxy’s Edge. Park guests we visit the parks, we ourselves can wonder, “What
are already deeply immersed in the world and living out their own Star next?” and know that Disney’s already hard at work on
Wars stories, but being able to tap into the power of the Force? We that answer. &

already use our Magic Band+ and Datapads to interact with parts of that

land and engage in tailored experiences, but Imagineers could currently CLICK HERE
be figuring out how to “plus it” with new technologies like the HoloTile. FORAVIDEO
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Inside the Walt Disney Imagineering Lab on the Disney Wish. PHOTO BY DANNY SHUSTER

BY DEANNE REVEL

idden Mickeys are a given on

any Disney vacation. But what

about hidden math and science?

The Disney Wish and the soon-
to-sail Disney Treasure feature a different
kind of kid club, and it's basically one big
floating STEM class. But your kids will
never know it because they'll be too busy
becoming Imagineers.

Unlike other immersive environments

in Disney’s Oceaneer Club, the Walt
Disney Imagineering Lab tells the story
of the storytellers. Kids ages 5 to 12
have exclusive programming straight
out of the WDI offices that gives a peek
into the creative process of making the
most iconic theme park attractions. And
the space itself is so packed with Disney
memorabilia and Easter eggs that adults,
too, wait for the rare chance to take a
look inside.

To give you an inside look at all the
magical details inside the Imagineering
Lab, | spoke with one of the Imagineers

who brought it to life. Lauren Fong,
Project Manager at Walt Disney
Imagineering Germany, oversaw the
design and construction of the WDI Lab
aboard the Wish. She's currently doing the
same for the Treasure.

“For the first time on a Disney cruise

ship, we pulled back the curtain on Walt
Disney Imagineering to give kids insight
into what it's like to be an Imagineer,’
Lauren said. “In the lab, guests are

putting themselves in the shoes of the
Imagineers. There are over 100 disciplines
within Walt Disney Imagineering, and we
represent as many as possible. In some

of the vitrines, you can see scale-models
of the things we are visualizing and a 3D
printer to show how we make them. Kids
are able to design their own roller coaster,
which is a complex calculation of physics
and mechanical engineering.”
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THIS PAGE: Details and artifacts abound in the
Walt Disney Imagineering Lab.
PHOTOS BY DANNY SHUSTER
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Breaking down these design principles and the science behind
It for kids is really important to Lauren. When she was in middle
school, she went to space camp, which inspired her to later
study engineering.

“By showing our youngest cruisers a taste of what it is like to
be an Imagineer, | like to think that we are inspiring our next
generation of colleagues,” she said. “Walt Disney said, ‘Laughter
is no enemy to learning. While the kids are having a fun time
designing and creating in the Walt Disney Imagineering Lab,
they may not realize they are also learning.”

Imagineering isn’'t simply math and science. It's a unique haven
for creatives of all disciplines, and the WDI Lab atmosphere
celebrates this.

“As Imagineers, placemaking is extremely important,’ said
Lauren. “The WDI Lab is full of activities and models of our
previous work.”

Lauren told me it’s not unusual to find sketches, models, and
mockups of projects in their offices, so the walls of the WDI
Lab are full of sketches from areas of the Wish and Treasure, as
well as Disney Parks and Resorts around the world. And during
the christening sailing for the Wish, Lauren told WDW Magazine
there's a sign on the wall that really sets the tone.

“One of the most authentic signs that | think there is [inside the
lab] says ‘No Photography or Video Recording,” said Lauren.

“As Imagineers, everything we do is top-secret, so that's a very
authentic experience for the kids to have while they're visiting

the Walt Disney Imagineering Lab.”

Hard hats hang on the walls to represent the different locations
of working Imagineers. Each different department or site has
its own color hard hat. “In California and Florida, we have the
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According to Lauren, the color of an Imagineer’s hard hat indicates their
department or site. PHOTO BY DANNY SHUSTER

traditional brown hard hat,” said Lauren. “As an Imagineer in
Germany during the construction of the ships, my brown hard
hat is on hold while | wear the navy blue hard hat that is specific
to this site. Hard hats from Tokyo, Shanghai, and Paris can be
found in the WDI Lab as well. One thing is consistent; all our
hard hats have Imagineers’ names on the front!”

The shelves are packed with Easter eggs, too. “There are some
very exciting details fans of our parks and Imagineering can find,’
said Lauren. “A few fun details include gems from Seven Dwarfs
Mine Train in Magic Kingdom Park, models of our current ride
vehicles from attractions around the globe, a carpet example
from Anna & Elsa’s Royal Sommerhus, and so much more.”

With so much memorabilia and hands-on fun, the lab is a must-
visit for adults, too. While not all programming is guaranteed,
Disney’s Oceaneer Club has open house hours for adults and
children of all ages to experience the youth spaces during select
hours of each voyage. If you go, don't miss the globe on display.
There’s a pin showing every
current WDI location “where
Imagineers are making magic
around the world.” @

CLICK HERE

FORAVIDEO

ON THIS DAY INDISNEY HISTORY...

AUG. 3, 2014

If you're hoping to stay in luxurious digs at
Walt Disney World, look no further than the
Four Seasons Resort Orlando. The on-property
resort opened in August 2014 and is in the
gated Golden Oak community. The hotel offers
stunning rooms, a massive water park, and
decadent dining.

AUG. 4, 2009

On this date, Bay Lake Tower opened at Disney’s
Contemporary Resort. The Disney Vacation

Club Resort is connected to the Contemporary,
offering families the chance to stay in a studio
or in one-, two-, and three-bedroom units.

The circular tower offers incredible views

of Magic Kingdom, especially from the DVC
member-exclusive Top of the World Lounge and
observation deck.

AUG. 13, 1942

While Bambi had its world premiere in London
on Aug. 9, 1942, it didn’t debut in the U.S. until
a few days later. Based on the book by Felix
Salten, the story follows a fawn, Bambi, along
with friends Thumper and Flower. Due to its
release during World War Il, the initial profits for
the film were low. However, over time,

Bambi gained a reputation

as one of the most highly

regarded Disney films.

AUG. 31, 2009

On this date, The Walt Disney Company
announced a major acquisition to its portfolio:
Marvel Entertainment. The acquisition gave
Disney the rights to create content on beloved
characters such as Iron Man, Spider-Man,
Captain America, and Thor, opening the door for
the Marvel Cinematic Universe we know and
love today.

Check out the Hull
h'ie;Jror‘y archives online.

BLOG




By Andrew Kiste
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The towering DNA strand welcomed guests fo the Wonders of Life Pavilion. ©DISNEY
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s EPCOT guests make their
way through World Discovery, ; __
rushing to Cosmic Rewind or The gold dome of the pavilion still exists in EPCOT today, but the DNA strand is gone. ©DISNEY

Test Track, they often experience
tunnel vision, blinding them to the details lurking in plain sight. But as the 1980s came to a close, Disney became concerned
One of these is a gold dome, somewhat hidden up a gentle with the decreasing attendance at Magic Kingdom and EPCOT.
slope and covered by slightly overgrown trees. This abandoned To add to Disney’s apprehension, Universal was opening a new
pavilion was once home to an out-of-place carnival motif, theme park down the road, and, while Disney countered by
EPCOT's first thrill ride, and one of Walt Disney World's most building its own movie-themed park, executives recognized they
controversial attractions. still needed to attract more guests to Disney-MGM Studios’

older siblings.
CONCEPTS AND DEVELOPMENT
Many of the Imagineers’ proposed pavilion concepts were ready  To increase attendance at EPCOT, Imagineers resumed work on
in time for EPCOT'’s opening day, but several others remained on the shelved concept for the Life and Health Pavilion. But
the drawing board. One of these was a Life and Health Pavilion,  with an estimated cost of $20 million, work couldn’t begin
which would focus on maintaining a healthier lifestyle, including  without a sponsor. Around this same time, Disney and

nutritional eating habits and regular physical exercise. the Metropolitan Life Insurance Company (MetLife) were

separately negotiating a potential sponsorship of a space-
Like many of the other pavilions, Disney hoped for a corporate themed pavilion. When CEO John Creedon heard Disney
sponsor that would provide funding for the construction and wanted a sponsor for the new health pavilion, he rejected
day-to-day operation of the exhibits: in return, the attractions the bid for the space pavilion and insisted on sponsoring
would present a marketing opportunity for the sponsor. the Life and Health Pavilion instead.

Disney was in talks with Humana to sponsor the Life and
Health Pavilion. However, the deal broke down when Disney
insisted on a pavilion themed to wellness (Humana wanted

to showcase medical technology). While the team looked for
another corporate sponsor, Disney executives remained unsure
of putting an exhibit like this in EPCOT. The concept
of health, they argued, “wasn’t sexy or fun; it made
people think of high school classes they tried to
avoid,’ according to an article in the Orlando Sentinel.
Imagineers were also frustrated that there didn't seem
to be technology available for the pavilion’s headliner
attraction: a journey through the human body. As a
result, Imagineers abandoned the idea for a Life and
Health Pavilion — at least for initial park development.
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The agreement included several stipulations. For instance,

the pavilion wouldn’t feature characters from Charles Schulz's
Peanuts comic strip (Snoopy has long been a part of the MetLife
family) to avoid confusion with Disney IP. Another stipulation?

At Creedon’s suggestion, the pavilion would be called Wonders
of Life.

With a sponsorship established, construction began in January
1988 on EPCOT's first new pavilion since the park opened.
Disney created a board with doctors from Cornell, nurses
from Columbia University School of Nursing, and public health
officials to advise Imagineers on anatomical and nutritional
accuracy of the attractions and exhibits.

Upon approaching the Wonders of Life Pavilion, which opened
In October 1989, guests passed a 75-foot-tall double-helix DNA
strand. The structure of the pavilion itself was a gold dome,
50,000 square feet in area and 65 feet tall. Guests entered

the pavilion on its second level and experienced the various
attractions and exhibits below. The interior of the pavilion was
more a health-themed mini-land rather than a single-attraction
pavilion. Spread throughout the pavilion were a number of
attractions and exhibits about health-conscious topics, including
anatomy, medical research and technology, nutrition, exercise,
sports, and healthy habits.

KEY ATTRACTIONS

Conscious of the fact that guests didn't come to EPCOT to

get a lesson in anatomy or human biology, Imagineers created
attractions that edutained. One of the more popular attractions
to do this in Wonders of Life was a humorous and heartwarming
show called Cranium Command. Featuring several Saturday
Night Live stars, including Dana Carvey, John Lovitz, and Charles
Grodin, this 18-minute show depicted a day-in-the-life of a
12-year-old boy as he navigated romance, bullies, and middle
school. Guests sat in a theater that simulated the inside of the
:)oy 's head, while Buzzy, an animatronic soldier, made decisions
In concert with several human systems, including the heart, left-
and right-brain thought processes, stomach, and adrenal gland.
Because of its lighthearted nature, the show was fast-paced and
a little kooky, making its original title, Head Trip, a more suitable
description.

Wonder Cycles in the foreground and Coach's Corner in the
background. ©DISNEY

-

o

Buzzy from Cranium Command. ©DISNEY

OTHER EXPERIENCES AT WONDERS OF LIFE

Coach’s Corner
Practice your tennis, golf, or baseball swing while
receiving recorded feedback from professional

athletes including Chris Evert, Gary Carter, and
Nancy Lopez.

Sensory Funhouse

Test your senses with optical illusions, blind touch
boxes, a station to experience binaural audio, and
experiments to trick your hot and cold senses.

Wonder Cycles

Lean back into a stationary bike while watching a
video screen simulating a trip through the Rose
Bowl Parade or Disneyland.

Anacomical Players

Enjoy a number of scenarios depicting health,
nutrition, and fitness from a troupe of improv
comedians.
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The pavilion generated some controversy with the

opening of another show. Taking place inside The Birth
Theater, The Making of Me starred Martin Short as he
narrated the romance of his fictional parents, as well as

his conception and birth. The show handled these sensitive
topics lightly and with humor, with the scene of conception
depicted by an animated, anthropomorphized egg and sperm.
The show also featured photography and video from Lennart
Nilsson, who achieved international acclaim for his work
capturing the image of an embryo inside a pregnant mother.

When concerned parents and the media expressed their
distaste, Disney turned to its CEO and advisory board. Michael
Eisner explained that he wanted conception and pregnhancy to
be depicted “differently from something shown on PBS — [tO]
make it warm and humorous and also convey appreciation

for what a miracle birth is,” according to show producer and
Imagineer Barry Braverman in an article in the Palm Beach

Post. The advisory board explained the show was significant in
regards to sex education; Dr. Robert Johns Haggerty told the
Orlando Sentinel the topic was “too important to ignore” and “a
good conversation starter,” especially when “children are getting
their sex ed from soap operas and sitcoms.” Lawrence W. Green,
the California Public Health Specialist on the board, explained
the attraction could educate families about responsible
relationships in a time when public health showed people
sexually active at a young age. Eventually the controversy died
down, and the show became one of the lesser-known and
lesser-attended attractions within the pavilion.

Cranium Command. ©ODISNEY

The pavilion’s draw was Body Wars, EPCOT's

first thrill ride when Wonders of Life opened in

1989. Directed by Leonard Nimoy in partnership

with Lucasfilm's Industrial Light & Magic, this
attraction made use of the latest flight simulator
technology — similar to Star Tours — to depict a
harrowing trip through the human body. According to
the story, Miniature Exploration Technologies (a nod to
pavilion sponsor MetLife) had invited guests to test out
the latest LGS-250 Body Probe Vehicle. After guests
were miniaturized, the probe was injected into a
patient to retrieve a scientist conducting research

on the immune response to a splinter. However,

upon the probe’s arrival, the scientist was sucked

into a capillary, and the probe — and its

passengers — followed to save her.

At the turn of the millennium,

MetLife ended its corporate
sponsorship. Disney continued

to operate the pavilion without

a funding sponsor, but as newer,

more popular attractions came to
EPCOT, including Test Track and

Mission: SPACE, Disney downgraded the
Wonders of Life Pavilion to a seasonal
offering in 2004. In 2007/, Disney converted the
space into a festival venue.

In 2019, Disney announced it would transform

the space into the Play! Pavilion, which would

feature a number of interactive experiences,

Including character meet-and-greets, virtual
experiences, an animation-academy-like attraction,
and entertainment offerings. The COVID-19 pandemic
ultimately redirected Imagineers’ attention in EPCOT's
transformation, and the pavilion space, dome and

all, remain unused — still gleaming in the distance

as a reminder of EPCOT’s wonderful legacy. @
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hile EPCOT is
now divided =~

Imagination

into four

neighborhoods,
it was previously split into
two major sections: World
Showcase and Future World.
Although the park map
didn’t officially distinguish
between the regions of Future World, three subsections always
thematically united this innovative area: Future World East,
Future World West, and Future World Central. Designed with
the human brain in mind, Future World East (the left side from
where you enter the park) was left-brained with attractions
inspired by industrial technology, and Future World West (the
right side) was right-brained with attractions inspired by the
realm of creativity and imagination. At the core, Future World
Central showcased a visionary future across multiple disciplines
of science and technology, and Innoventions — which replaced
CommuniCore in 1994 — was central to that concept.

Skywey @)
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In the 1966 Wonderful World of Disney television special that
introduced the rest of the world to EPCOT, Walt Disney
declared that “EPCOT wiill take its cue from the new ideas and
new technologies that are now emerging from the creative
centers of American industry” and “will always be a showcase
to the world for the ingenuity and imagination of American
free enterprise.” Innoventions, a portmanteau of the words
“innovation” and “invention,” was perhaps the attraction most
closely devoted to this philosophy.

While CommuniCore was similar to Innoventions, its scope was
broader and its exhibits less tangible. In updating CommuniCore
to Innoventions, Imagineers aimed to create the equivalent of a
modern consumer-electronics expo, showcasing exhibits from
leading companies that gave guests more specific, real-world
examples of leading-edge technologies. Moreover, Imagineers

iIntended to make these exhibits interactive, informative, fun, and

Sum of All Thrills allowed guests to design a roller coaster.
PHOTO BY CLIFF WANG

Later attractions included Where's the Fire? — featuring
technology patented by Disney Research Fellow and National
Inventors Hall of Fame inductee, Lanny Smoot (see pg. 2) —
and Vision House, a Green Builder Media-sponsored exhibit
demonstrating green residential home design. Thrill seekers
might also remember Sum of All Thrills Presented by Raytheon,
which allowed guests to design a roller coaster and then ride it
In a simulator that could flip upside down. Others might recall
learning personal investing strategies in The Great Piggy Bank
Adventure presented by T. Rowe Price.

To welcome guests into Innoventions, Imagineers conceived
a barker-style animatronic, a tradition from attractions like
Walt Disney’s Enchanted Tiki Room, Pirates of the Caribbean,
and Innoventions at Disneyland. Disneyland's version of
Innoventions featured a robot called Tom Morrow (voiced by
Nathan Lane); the name "Tom Morrow" was a clear reference
to the director in a former Magic Kingdom and Disneyland
attraction called Flight to the Moon.

-

clearly associated with everyday life. With 100,000 square feet of
displays across Innoventions East and Innoventions West (the two
halves on either side of Spaceship Earth), guests could experience

countless exhibits throughout the pavilion’s 25-year history.

When Innoventions first opened in 1994, exhibits included an
AT&T wrist telephone, the latest IBM and Apple computers,
modular plumbing from General Electric, and a 10,000-square-
foot SEGA exhibit packed with 140 video games — not to
mention a house of the future and a virtual reality experience
that allowed guests to fly on Magic Carpet through Aladdin film
scenes.
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Tom Morrow 2.0 welcomed EPCOT guests to Innoventions. ©DISNEY

Innoventions at EPCOT featured a similar mascot called Tom
Morrow 2.0, a smaller robotic figure voiced by Max Casella. Tom

Morrow 2.0 not only welcomed guests to Innoventions but also
appeared in the “Imagineer That!” interstitial on Disney Channel,
which gave viewers a behind-the-scenes look at Walt Disney
Imagineering projects.

Innoventions at EPCOT embodied the educational, futuristic
spirit of the park set forth by Walt in 1966. Creating
Interactive experiences that made learning informative and
fun, Innoventions enabled guests to truly experience the latest
technologies emerging from the creative centers of American
industry.

Innoventions was classic EPCOI, inspiring guests fo
think throughout their visit. PHOTO BY CLIFF WANG
PREVIOUS: The Fountain of Nations in former Future World. PHOTO BY LAURIE SAPP
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Tasting
Tequila at

the La Cava
Experience

|

Story by Timothy Moore
Photos by Abby Richardson

The La Cava Experience at
EPCOT’s Mexico Pavilion
includes an educational
tequila tasting, a

delicious margarita,

and a pile of

grasshopper parts.
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'll be the first to admit I've had a morning drink here

and there: an ice-cold beer while tailgating before a

football game, a mimosa at brunch while on vacation,

a Bloody Mary after some poor decisions the night
before. But never would | have thought I'd have six
glasses of tequila, a margarita, and a sprinkling of
grasshoppers all before noon.

| guess that's what EPCOT wiill do to you.

But | wasn't mindlessly wandering World Showcase,
throwing back tequila shots and hunting for grasshoppers
on the shore of the lagoon. No, | was participating in an
educational tequila experience inside La Hacienda de San
Angel, called the La Cava Experience.

At 10:45 a.m., our small group of six — myself, WDW
Magazine Graphic Designer Abby, and four strangers
who were also brave (or foolish) enough for morning
tequila — gathered inside a special room of La Hacienda
de San Angel.

I'd never set foot inside this restaurant before, so it was
a rewarding experience to explore the space, which
instantly transported me to the architecture of Mexican
estates I'd seen on a trip years prior. Colorful hand-
blown glass vases, desighed by Mexican artist Ernesto
Cruz, captured the morning sunlight that spilled in and
brightened the small room, otherwise only lit by small
sconces and spherical chandeliers (also made of colored
glass). The walls were a mixture of soft yellow stucco
and stone and were lined with decorated plates. The old
wood furniture, crafted in Mexico, matched the exposed
wooden support beams that ran the length of the ceiling.

But we weren't here simply to experience this cozy room
off to the side of the restaurant. We were here to taste
and learn about an agave spirit with a rich history. We
settled into our seats and waited for our guide to arrive.
In front of each of us sat five slender, long-stemmed
copitas (tequila glasses), each with between 1 and 2
ounces of tequila. A sixth glass — which looked like a
tiny candle holder and held a mezcal — sat off to the
side. Each table also offered chips and guacamole, and In
front of the spirits sat plates with lime and orange rinds,
a cracker, a cinnamon stick, coffee beans, a square of
Ghirardelli chocolate, an orange wedge, and an alarming
pile of grasshopper legs, abdomens, and thoraxes.

| squirmed uncomfortably as | studied the pile of
grasshopper legs, but Cast Member Cristina’s entrance
— marked by a cheery “Hola!” and a never-ending
firecracker’s worth of energy — redirected my attention
(for now, at least). Cristina has worked in her industry
for more than a decade; in addition to instructing
Disney guests on the magic of Mexico’'s national drink,
she helps run the show at La Cava del Tequila, the
nearby spot for Disney’s best margaritas. Despite her
wealth of knowledge and passion for agave, Cristina
hasn’t always been a fan of alcohol.
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Cristina faught us abouft the different fypes of tequila.

“I didn’t want to drink tequila because of how

tequila was introduced to me,” Cristina, who is from
Guadalajara, Mexico, shared with the group. “It was
Introduced to me probably the same way it was to you:
with a friend handing you a shot telling you to shoot

the tequila as fast as you can so you won't be able to
taste it.”

Cristina joked that most of us don’t know tequila
without licking the salt off our hands and popping a
lime wedge into our mouths after downing the spirit.

“But you don’t need the salt and lime,” she told us.
Not when you drink the right tequila — and drink it
correctly.

“But you don’t need the salt and
lime,” she told us. Not when you
drink the right tequila — and
drink it correctly.

And that was the magic of this experience and Cristina’s
wisdom. We learned more than simply where and how
agave is grown and how tequila is aged: we learned how
to appreciate the experience of tequila in a way that
most Americans never have because we're too busy
taking shots of Cuervo or Patron on our 21st birthdays.

Cristina started by teaching us about the agave plant
from which tequila is distilled.

PREVIOUS: The La Cava Experience includes tasfings of multiple fequilas.
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And like that, tequila was born.

“We have over 200 different classes of species, but
each agave, depending on the species, gives you
different flavors,” she said. “Some of them are so small
that you can grab with your hand, but some of them are
so big that you can actually step on them or so tall that
they look like a short palm tree. Of course, different
shapes give you different flavors, but also the soil and
weather inform the flavors. For example, in Mexico, you
have the dessert in Chihuahua, but at the same time,
vou have the jungle in Yucatan.”

Cristina also talked us through the origin of tequila.

“We don’t have records of when we started distilling
agave, but we do have records of when we started
drinking the fermented juices coming out of these
plants,’ she explained. “The record says that a wildfire
started on an agave field and baked the agave. Inside of
the agave, there is a lot of starch. It's not like a coconut
that you're going to open, and tequila will come out.
Sorry for killing the magic.”

Instead, Cristina explained how the wildfire, started by
a lightning strike, “baked the agave and transformed
the starch into sugars. The Aztec Indians could smell
that sweet baked agave,” and so they — what else? —
started drinking it. They found it made them happy
when they drank it and believed it was the goddess
Mayahuel giving them her energy.

And like that, tequila was born.
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Cristina shared wisdom like this throughout the La
Cava Experience, but the real fun started when she
Instructed us in how to drink the spirits. We sampled
multiple types of tequila, including blanco, reposado,
anejo, extra anejo, and mezcal.

For each sample, Cristina encouraged us to take
multiple sips and try smelling the tequila in different
ways that exposed our noses to various notes. She
also challenged us to find new words to describe what
we tasted and smelled. As a writer who sometimes
struggles to find the right descriptors, hearing her
thought process as she chronicled what she tasted and
smelled was inspiring.

“A lot of people are so used to describing things as the
things that they are,” she told the group. “For example,
pick up the lime peel that is on your plate and crush

it between your fingers and smell it. Without using
the word ‘limey, how does the lime smell? A lime
smells bright, fresh, clean for me; my mom used to use
something that smelled like lime to clean the house.”

With this in mind, Cristina challenged us to lift one

of our glasses and find the words to describe the
aroma — and then the taste — of the tequila, without
simply stating that it tasted like tequila. We employed
this exercise with each tasting, referencing some of
the ingredients on our plates: lime peel, chocolate,
cinnamon, and orange, for instance. Beyond the
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elements on our plates, she helped us pull from our
own experiences and memories to describe the flavors.
For instance, mezcal for Cristina takes her back to her
grandfather’s closet: oaky, humid, dusty, smoky.

Cristina also taught us how to drink tequila. The first
sip Is harsh and aggressive, but for the second sip, we
breathed in, swallowed, and then exhaled. This allowed
us to heat the tequila inside our chests for a different
taste (and less harsh feeling) upon exhalation.

“You feel like a dragon, huh?” Cristina joked as we
breathed out.

The entire experience played on our senses. We
combined ingredients on the plate to inform our
noses. We sprayed tequila blanco on our hands and
rubbed it together like a hand sanitizer to feel how
oily and pure — and not sticky — it was. We watched
how the thickness of the different varieties of tequilas
left different horizontal lines (legs) on our glasses
when we swirled the tequila, and we waited to see
how long it would take for droplets (called tears) to
start trickling down.

“You feel like a dragon, huh?”

Near the end of the experience, Cristina encouraged

us to be brave as we moved from the 80-proof tequilas
we'd been sampling to the 102-proof extra anejo. But
it wasn't only the strength of the alcohol for which she
summoned our bravery; it was also for the pairing she
was about to recommend with our final drink, a mezcal:
the pile of grasshoppers we'd all but forgotten about.

Grasshoppers, Cristina explained, are a connection with
Mexico’s past. They were (and are) an affordable food

source, and they offer a salty taste that pairs perfectly
with the mezcal. On Cristina’s instruction, we popped

a small bite of grasshopper in our mouths, “kissed”

the mezcal by taking a tiny sip, and finished by getting
some juice from the orange wedge, which brought out
the smokiness of the mezcal.

Salt and lime may not be necessary for tequila, it turns
out, but grasshoppers and orange are crucial to mezcal.

After a good laugh about our final tasting, one of the
Cast Members from the cultural program joined us in
the room with a tray of margaritas that she handed out.
We all said cheers with a “;Salud!” and headed back into
World Showcase, margs in hand, a little wiser ... and a
little wobblier. =

Tears

In addition to the fasting plate and glasses of tequila, you'll enjoy delicious chips and guac.
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AMORETTE’'S PATISSERIE CAKE
DECORATING EXPERIENCE

BY DANI MORITZ

t's in the early 1900s when the Sinclair family, hailing from

South Carolina, builds a cattle ranch around a beautiful

Florida freshwater spring. The ranch grows, and, eventually,

the family gifts parcels of the coastal land to the employees
who worked it loyally in its formative years.

Town Center, one of four districts in Disney Springs, grows
where the ranch once resided. With it comes a delicious French

bakery: Amorette’s Patisserie.

Fast-forward a century and, as the charming Imagineering

backstory goes, the bakery is passed down from generation

to generation until it comes into the ownership of two artistic
sisters: Kara and Sara. Together, the dynamic duo channel their
combined passions for artistry and baking into the operation of
the long-beloved bakery.

Interestingly, sisterhood is also what brings me to this Disney
Springs confectionery.

A BIRTHDAY SURPRISE

It's May, and my sister, future brother-in-law, and mother are
ducking behind walls and tiptoeing through Disney Springs,
heading to a small corner of Town Center. We surely look
ridiculous to the guests around us, but we're sneaking because

we're trying to surprise my
sister, Jessica, with the most
delicious birthday gift she’s ever
received, and we don’t want her to see
us until the time is right.

When we arrive at the storefront of Amorette’s,
Jessica is there with her best friend, and we deliver the
news. We're not only treating her to one of her favorite
confections; we're going to make one — together.

GETTING OUR EDU-CAKE-TION

We step through the side entrance of the bakery and find
ourselves among a few other families, also eager to put their
culinary skills to the test. Each of us buddies up and dons an
apron before starting our morning with one of my personal
favorite treats: a mimosa, of course!

As we sip our complimentary mimosas (pro tip: refills are
available), we're greeted by Reuben, the young man from
Atlantic City who serves as our instructor for the day. Reuben
shares his personal Disney journey, which features culinary roles
at several Disney World locations, including The Crystal Palace,
Be Our Guest Restaurant, and, one of my favorite Disney dining
locations, Sanaa.
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TOP
LEFT:
Mimosas for

everyone! TOP

RIGHI: Reuben, the

instructor. RIGHT: Inside

Amorefte’s. PHOTOS BY DANI
MORITZ | BACKGROUND: Qutside
Amorette’s in Disney Springs. PHOTO
BY CLIFF WANG
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Then it's go time. We're ready to create our own Mickey
dome cake.

I'm a tad nervous. Neither a chef nor an artist, | have no
clue how | could possibly create one of the showstopping
cakes for which Amorette’s is famous. (Though, lucky for
me, I'm partnered with Mom who can, indeed, handle
herself in the kitchen.)

As we get started, Reuben — who is a wonderfully cheerful
teacher — shares the history surrounding us and then clues
us in to a few little-known facts about the bakery. For
instance, the shop has a kitchen above the guest area and
features a fully operational (well, usually operational, as
Reuben explains) dumbwaiter system.

Reuben then explains what goes into the Mickey cake we'll
decorate. White chocolate for the ears, tail, and buttons,
covered with paint made of cocoa butter. Fondant makes
up the black band that serves as a base for the cake, and
Italian-style buttercream coats the cake. Three coats of red
chocolate glacage (French for “glaze” or “icing”) tops that.

My eyes get bigger and bigger as | learn about everything that
goes into these culinary masterpieces. How can | possibly do
this? But in a matter of a couple hours, Reuben assures us, we
will have our own Mickey-shaped masterpieces.

MAKING MICKEY MAGIC

In front of us, we find a small piece of cake and a cup of
icing. Reuben tells us to start with a lot of icing and practice
smoothing it out. It's important to get the hang of it before
venturing to ice an entire cake, he explains.

He smiles, and my anxiety heightens as | struggle to ice the
small piece of cake before me. This is not going to happen, |
think to myself, looking to my mom in the hopes that she’s
naving better luck. But she, too, is muttering under her
oreath at the difficulty. What have we gotten ourselves into?

Then, Reuben lets out a laugh as he fills us in on a little secret.

Spoiler alert: Participants do not ice their cakes. Out come
Cast Members carrying our cakes — pre-baked and pre-iced.
(Very funny, Reuben.)

We do, however, get to work decorating our cake. We
carefully pour the glacage three times over (each opportunity
makes for a great social media boomerang video!). We paint
Mickey's ears, his tail, and the yellow buttons, and, for a
moment, we're true culinary artists hard at work as we focus
on our craft.

What at first feels like disconnected pieces slowly come
together, and our cake transforms before our eyes, from a
simple white dome into a classic Mickey-shaped masterpiece.

The magic really happens, though, when we place the painted
parts — the ears, tail, and buttons — onto the dome. Well,
that's when the magic is supposed to happen. As | fumble
through the placement process, my Mickey looks a little less
like a mouse and a little more like a bunny. Fortunately, my
mom’s ear-tuition is better than mine because, in her attempt,
Mickey starts looking a little more like himself. Phew.

When we finish the decorating process, other guests begin
Cake building process. PHOTOS BY DANI MORITZ lining up at the door to purchase some delicacies of their
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The decorafing process may
seem overwhelming, but
Amoretfe’s makes the class easy
for everyone, regardless of prior
experience. PHOTOS COURTESY
OF DANI MORITZ

own. As they peer through the window,
my family and the other guests smile,
aware and appreciative of the unique
experience we've had.

At the end of this delicious lesson, we're
in for one more surprise. As we finish
our beverages and remove our aprons,
Cast Members begin storing our cakes
somewhere we didn’t expect. Instead

of placing them in the back of the
bakery, they place them alongside the
professionally made confections for sale.
We truly feel like Disney chefs.

When we're ready to take our piece of the
magic home, we receive our cakes in hat
boxes — the perfect way to transport our
Mickey-ear-hat-inspired creation. But be
warned: The magic doesn’t last long.

It's far too delicious. @

KNOW BEFORE YOU GO: WHAT
YOU CAN EXPECT WHEN

BOOKING YOUR RESERVATION

The approximately 20-minute cake
decorating class costs $199 (plus
tax), which covers up to two guests
decorating a single cake together. If
you want, you can add another cake
for an additional $50 (plus tax).

The experience is family-friendly, but
participants must be at least 5 years
old to join the fun.

You'll walk away with your own
personally decorated cake and
an exclusive Amorette’s pin to
remember your experience.
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Our teased-hair, Wham!-loving
selves didn’t know it, but we were
sipping coffee in a golden age.

Fast-forward 35 years, and Joffrey’s was, to
me, a distant memory, a fond relic of a bygone
age, a la Lisa Frank and shoulder pads. That
Is, until | looked closer at the coffee in my
Walt Disney World hotel room. The purple
package was suspiciously Mickey-esque,
but the name was unmistakable: Joffrey’s.

e Little did | know for the past 30 years, I'd been
¥ drinking Joffrey’s coffee at the Walt Disney World
KR Resort. When | worked there in the '90s, | loved
their coffee; it was exceptional, and not only
because everything tastes better at Walt Disney

World. Turns out, it was the beloved coffee from
my mall rat days.
e Here's how that happened: In the early '90s, And the man on the line said, “Hi, this is Mark from Walt Disney
. : Joffrey’s had a flagship shop in Tampa’s Hyde Park. The World’s operations.”’
roastmaster, Chris de Mezzo, worked that shop with
R his wife. Thus, a partnership was born, although the coffee didn't carry
the Joffrey’s label initially. Aside from a faux paus — Chris
“And one day my wife comes back, and she’s wore a Looney Tunes tie to his first meeting with Disney — the
X0 all excited and she’s like, “You'’re not going to partnership’s as robust as the beans that blossom from his Tampa
believe, there's a guy from Walt Disney World roastery.
e lwho] just had a cup of coffee at our store and
wants to talk to you about it.” By the time the coffee at Disney wore Joffrey’s label, it was a
. fan favorite. Sure, that fork-tailed mermaid may have prominent
_3; Chris didn’t believe her. branding and specialty drinks throughout the parks, but coffee
il aficionados know, for a truly well-crafted brew, Joffrey’s carts and
“I'm like, “Yeah, OK, honey’]’ he says. But kiosks are an oasis.
when he turned to walk back to the roaster,
she grabbed him by the shirt collar, said, “No, And, with the help of Conservation International, the coffee isn't
I'm serious,’ and pushed the phone to his ear. only magical — it's responsible.
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Chris during his frip to Peru. PHOTO COURTESY OF JOFFREY'S

‘| get a call from someone from Disney in Burbank,” Chris
remembered. They told him, “We're working with this group,
Conservation International, to promote shade-grown, organic
coffee, that happens to be fair trade, too, in the Amazon, in Peru.
Since we're kind of supporting this project, we're wondering if you
might be interested in buying this and serving it

Chris wasn't so fast to agree. He hadn't heard of Conservation
International and hadn’t bought coffee from that part of Peru
before, so he wanted to do a little research. He visited Peru
and found that Conservation International, unlike so many
greenwashed groups, was walking the walk.

“l| was very impressed with what | saw on my first visit there,”
Chris said. “Conservation International was doing exactly what
they said they were doing, and the thing that impressed me is not
only were they helping the farmers, but what they were doing was
also investing. When they helped the farmers, they helped the
whole community. ”

But seeing wasn't enough. He broke away from the Conservation
International reps and talked to the farmers to hear how they
felt about the program. Chris quickly learned that Conservation
International had changed the game for these farmers who were
previously clear cutting. They were, he said, “thinking, ‘| cut all
these trees down: | can plant more trees per hectare, when in
reality what you're doing is really kind of stifling. You're doing the
opposite of what you think you're doing.”

“When they helped the farmers, they
helped the whole community.”
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Chris learned that Conservation International was doing great
work for the farmers in Peru. PHOTO COURTESY OF JOFFREY'S

But Conservation International wasn’t about that. The farmers
told Chris the program was helping them to grow coffee and
preserve the land through sustainable farming.

“Unfortunately,” Chris said, “it was the first year that they were
working together, so the coffee really wasn't that great. So we
sat there at the table, and we cupped it, and we tried it.” Chris
made some suggestions and told the farmers, “| promise you, if
vou guys wWill do what we suggested and keep on doing what
you're doing because you're doing it the right way ... I'll come :
back next year, and if the coffee’s any good, I'll buy it.”

And it was, and he did.

That, friends, is the coffee you drink
at Disney’s highest-end restaurants:
Altomayo organic Peru fair-trade coffee,
grown sustainably in the Amazon
rainforest. It's another way a b
large corporation like The Walt o
Disney Company can marry a k
high-end guest experience with
what’s best for the future

of the planet — and humankind. @
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By Stephanie Shuster

he newly opened Tiana’s Bayou Adventure brings the story of Princess Tiana to Magic Kingdom — but
perhaps not in the way you might expect. Rather than re-create Tiana's and Naveen'’s love story from
the film, Walt Disney Imagineering (WDI) cooked up something bigger.

“Tiana was our inspiration because Tiana is everybody's princess,’ shares Charita Carter, Executive Creative
Producer, WDI. “She comes from a real place in America. She wasn't born into royalty. She has a working
mom, she has military ties, and there's so much about her life that is relatable. Everyone can find an aspect of
Tiana’s story in their own story. And so many people are inspired by her... Tiana is a dreamer and a doer. ”

‘“Tiana is a dreamer and a doer.”’

Tiana's Bayou Adventure picks up a year after the film’s happily ever after.
Unsurprisingly, Tiana’'s work ethic and ambition have taken her far as she
keeps pushing to fulfill the promise she made to her father under the
Evening Star: that she'd never, ever lose sight of what’s really important. And
true to form, Tiana's Bayou Adventure celebrates the values she holds dear:
knowing her roots, uplifting her community, and celebrating friendship.

Sunshine hits the salt dome. PHOTO BY DANNY SHUSTER
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UNDERNEATH THE SURFACE

Like so many Disney attractions, the story of Tiana's Bayou
Adventure begins not when you climb into your log, but

the moment you enter the queue. Along the winding path, = P oo o |
you can learn Tiana’s family history and what she’s been up Ladies’ International

to since the end of the film. g 3. |

When you enter the halls of Tiana’s Foods, her new -_ T
entrepreneurial endeavor meant to help bolster other = 2 R,
businesses in the community, you'll see evidence of i e ——
her success: news clippings praising Tiana’s Palace and =
advertising free concerts, letters from fans and certificates
of recognition from the chamber of commerce, awards

for being the best new business and chef of the year, and

a cover story about her on Ladies International Cookery
magazine.

Mixed in with family portraits are snapshots of
construction of Tiana's Foods and the opening day of her
restaurant, Tiana’s Palace. The queue also offers glimpses
into her family’s past. Wartime letters from her father, Tiana is on the cover of Ladies International Cookery magazine.
James, show how much he missed his family. His gumbo PHOTO BY DANNY SHUSTER

recipe and wooden spoon hang framed on the wall as
evidence of his life's impact on Tiana. You can also spot a
ribbon celebrating their win for Best Gumbo as a father-
daughter duo.

= |
e e,

e

“Tiana’s dad was a World War I
veteran in the Army, and we have

— = - T i g p-l-'-.-l"'_"""'"'-"'_"'-""'

photos of him in the queue, and you
can see him in his uniform and with
Tiana,” Charita says. “And that’s

especially meaningful to me because
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I’m an Air Force brat... I know so many of [our

guests]| come from military families, so thisis a The queue pays homage to Tiana's father’'s military service.

wonderful way to connect with those families.” PHOTO BY DANNY SHUSTER

239 ANNUAL [
GUMBO
COOK-OFF

Father-Daughter Duo
Simmer Their Way to Victory

Tiana’s mother Eudora also instilled a work ethic in her
daughter. While queuing, you'll see that Eudora has won
a national dress-making competition. Her handiwork is
displayed on the wall, too, accompanied by encouraging
notes reminding her daughter to celebrate her success.

YOUNG CHEF AND
. FATHER FROM
NEW ORLEANS
| WIN BIG AWARD
| AT STATE FAIR .

James and Tiana Rogers of The Ninth Ward
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" A six-year-old girl and her father
$rom the Ninth Ward wor the award
E & best gumbo at the Louisiana
| €tate Fair in Shreveport on Sundff*
Pos 1g beside their award-winning
dish, young Tiana Rogers had'the
aoise of a seasoned veteran. My
' dac 1y's ihe best chef I know,’ :I‘]d
0o “And Pve been cooking with
_ him my whole life.”

[

il

:

: .+ mother, Eudora RoOgers, added
that all Tiana wants to do is cook
' with her father, Jomes Rogers. “AS

as her father steps through the
Tiana also finds inspiration from her mother, as evidenced by this wall Find evidence in the queue of how much Tiana's father's life has
in the queue. PHOTO BY DANNY SHUSTER impacted her. PHOTO BY DANNY SHUSTER
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The kifchen smells like fresh beignefs. PHOTO BY DANNY SHUSTER

YOUR SPECIAL SPICE MAKES US COMPLETE
Embracing and uplifting her community is key to Tiana's
story. For her, success is more than being a celebrated
chef and entrepreneur; it also means sharing her
knowledge and resources to help others start and grow
their own businesses.

“Following the successful opening of her restaurant,
Tiana's Palace, there next to the beautiful Mississippi River
lin] New Orleans, she's continued to grow her business,’
explains Ted Robledo, Executive Creative Director, WDI.
“But this time, she'’s included members of the community
and built a new beloved brand called Tiana’s Foods.”

Near the attraction, you'll find Tiana’s Bayou General and
Critter Co-Op, where local creators and businesses come
together to sell their wares. These shops sell so much
more than bayou-inspired spirit jerseys and Minnie ears
(though you can get those, too!). Disney has taken a page
from Tiana's (cook)book and created relationships with
consumer merchandise partners to bring unique items to
the stores, including artwork from New Orleans-based
artists. Disney is now also the first-ever retail partner for
famed NOLA restaurant, Dookie Chase.

“Tiana would not be possible if it were not for

[famed American chef] Leah Chase,” explains Carmen
Smith, Senior Vice President and Executive Creative
Development Product/Content & Inclusion Strategies,
Disney Parks, Experiences and Products. “When Disney
Animation visited New Orleans and sat down with Chef
Chase, they knew this American original was the perfect
inspiration for Disney’s first African-American princess.
While Leah and Dookie are gone, their legacy lives on
through the future generations who are a huge part of this
project. Their children were our guides.”

Aew Deleans Business Journal -

VOL. LXII, NO. 31

MNew Orleans. Louisiana

Five Cents :-ﬂ' :

PRINCESS EXPANDS “PALACE”

INTO BUSINESS EMPIRE

GRAND OPENING
OF TIANA'S FOODS

This past weckend, Foincess
Tiana celebrated the grand oper.
ing of bher most recemt ven-

- ture-Tiena"s Foods. The empley-
- ec-owned company. lecaled jusi

outside of New Oricans, offers

| boi savces, spices, and other food
- prodocts-that costomers through-
’ oul Lowisiana have already begun

10 EOjoy,

1 Aside from being Frincess of
. Mzldonia, the foundsr of Tianas

Foods Is best known for creating
and owning Tiana’s Palsce— 5 be-

 loved restaurant and cnlerain-

ment venee, here in the Crescent
City. The immediate saccess of
Tiana's Falace encourmged the
princess to continue groving her

- buziness. When news of Princess

Tiana™s next endeavor spread,
glores around the coontry soon
ordered  her products, quickly
making the cooperative a popular
national brand,

The princess made it very clear at

a the grand opening  that

partrership is of the utmost
importance to her. “Before |

EMFLOVEE OWHED

TIANAS

—=FOODN
| Cuwar L.

L

“We can accomplish
so much move
together than alone.”

opened my restaarant, | thought I had
o do every little thing, myself. Bui
afict an unexpected joumcy through
the bayou with my closest friends, ]
learmed that sccomplishing any dream
takes cooperation, snd Tians's Foods
has plenty of that.™

The princess’ venture began with pur-
chasing a salt mine and the area sur-
rounding the large salt dome= it operat-
ed from, on the outskirts of New Orle-
ans. With the help of family, friends,
and fellow owners of the couperative,
Princess Tiana transformed the old
sali mine. She cven commissionod act
from local artists 1o adors the compa-
ay's facilities. Great work was also
douc o revitalize the surrounding
land, 80 it could grow an amray of

fruits, vegetables, spices, and herba
forr heer Tecipes.

Her line of onginal kot

which she first began making with
hes father as & young girl, were an
overnight sensation. *The moment
we finish putting Tiana's kot souces |
on the shelf, holf of them are already
hought wp,” sad Clifton, a longlinme

grecer in Tremé, “Thal prncess can

iy wr{mg."

Mow that renovations are complete,
Princess Tiana p!nl:i:i on working
with cooperalive members 1o teach
pardening and cooking 10 children of
all ages. She will also advise co-
workers un one day running sucgoss-
ful businesses of their own. Said the
princess, ~We can aocomplish so
much more tegeilier than alone,”

ORQUESTA |
JARABE |

PERFORMING
SATURDAY EVENINGS
J ~In FEBRUARY

You can tfrack Tiana's success with this arficle in the New Orleans

Business Journal, which you can see in the PhotoPass pickup area.
PHOTO BY DANNY SHUSTER

The set decorafion looks good enough fo eat. PHOTO BY DANNY SHUSTER

More Newspaper and Magazines Telegram Channel join Search https://t.me/Magazines 8890050582 (@Magazines 8890050582)



IT'S AJOYFUL CELEBRATION

The storyline of the attraction itself centers on Tiana and Louis as they
prepare for a party, looking high and low in the bayou for the most talented
musicians to play together in sweet harmony. They assemble a band of

critters, including bears, rabbits, otters, fireflies, and, of course, frogs.

“One of the things I’m so proud of that this team
on Tiana’s Bayou Adventure has done is we’ve
created ... 19 new critters,” says Ted. “Some are

big, some are small, some are old, others are young.
And honestly, I hope that every guest here has at
least one of these new characters that they can
make that special connection with.”

In the film, Tiana's frog-prince-turned-human-husband, Naveen, shares
with Tiana a love of music — and the joy of celebrating with your friends,
instead of working around the clock. In keeping with this work-life balance,
the finale of the ride sees Tiana hosting a huge party at their home, Fleur
du Bayou, complete with singing, dancing, and plenty of beignhets. The
finale is full of animatronics and a new song created for the ride.

The critter band includes new characters, but favorites such as Louis and Naveen also appear in the atfraction. ©DISNEY

More Newspaper and Magazines Telegram Channel join Search https://t.me/Magazines 8890050582 (@Magazines 8890050582)
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Digital downloads are great, but PhotoPass has fruly plussed the experience with the physical on-ride photo. ©DISNEY | PhotoPass Manager
Jeff Harmon models the print copy. PHOTO BY DANNY SHUSTER
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DON'T FORGET YOUR PARTY FAVORS

In the age of getting PhotoPass pictures uploaded
instantly to your phone, it's a delight to be able to pick
up a printed copy of your on-ride photo on Tiana’s Bayou
Adventure. Presented in a beautiful folder with a glossy
photo, Tiana’s recipes for gumbo and beignets, a Tiana’s
Foods construction pic, and a thank-you note from Tiana,
this is a truly special keepsake.

“One of the most important things about photography is
taking away those memories, being able to curate those
memories and keep those memories for a lifetime. We
always talk about it as being the best souvenir you can
purchase while you're at Walt Disney World,” says Jeff
Harmon, Disney PhotoPass Manager.

Since Tiana’s Bayou Adventure is one of the first thrill
rides kids will get to experience, and the ride vehicle can
hold eight people, it's the perfect opportunity for families
to get everyone in the picture together. @

CLICK HERE

FORAVIDEO

Some of the goodies you'll find in
the physical on-ride photo, including

a Mama Odie poster, recipes,
an invitafion, and a consfruction
“ohoto” of the water fower. ©ODISNEY
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THE

HAPPIEST
HALF MILE

OF MY LIFE

The High School Marching Band
Experience at Walt Disney World

By Jennifer Draher



N

all me a Madrigal, but two of my core
childhood memories at Walt Disney World
revolve around doors.

The July 1991 image of me and my sister Jessica on
the front stoop of Daisy’s Cafe inside Mickey’s Starland
(later renamed Mickey’s Toontown Fair) will forever
encapsulate our first trip to Magic Kingdom. We

were 6 and 4, proudly wearing our Daisy and Donald
caps that quacked when you squeezed the yellow

orim “beak.” Like most noisy kid toys, | am certain our
parents regretted buying them.

Fast-forward to January 2001 when | stood in front of
a much bigger, non-decorative facade: the backstage
gate near Pirates of the Caribbean. This time, | wore

a yellow windbreaker and was surrounded by a larger
family: my Copley High School Marching Band.
Together, we made more musical memories than those
quacking-hat kids could have ever imagined.

The anticipation of getting in on the magic is
something | will never forget. More than two decades
later, | still can’t walk by that door without

tearing up.

PARADE PROS

Our northeast Ohio-based band was no stranger to
high-profile performances. Fresh off the nationally
televised Orange Bowl Parade in Miami, 149
classmates and | rang in the New Year in our hotel
ballroom before boarding charter buses for Orlando.
Next stop: A Magic Music Days guest performance
ahead of Disney’s Magical Moments Parade.

Our band took major trips for special performance
opportunities approximately every other year. On this
junior-year trip, | marched as a color guard member;
two years prior, | was a freshman clarinet player.

That time out, we flew to California to perform in the
Hollywood Christmas Parade shortly after Thanksgiving.
| had never been so far away from home or had more
on my mind. Following the trip, | underwent two spinal
fusion surgeries to correct scoliosis. Despite the bright
ights of Hollywood, | recall a daunting heaviness — as
If the excursion would be my last ounce of fun, ever.
Our performance at Magic Kingdom felt so much lighter
because | wasn’t facing a fear of the operating room. |
was dialed in on enjoyment.

After exploring the park all morning, we met at 1 p.m.
by the backstage gate to cross that threshold as a

PREVIOUS: Jennifer has had a lifefime love for
marching band — and Disney. PHOTOS COURTESY OF
JENNIFER DRAHER | BACKGROUND: Drummers

in a high school marching band.

PHOTO BY LAURIE SAPP
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group. Cast Members gave a few instructions, including
no pictures backstage. We followed a tree-lined path
to a parade staging lot where our buses doubled as

our dressing room. As we lined up in formation on the
pavement, iconic floats emerged, and characters found
their places. | vaguely remember Aladdin and Jasmine
walking nearby and waving while friends and | gawked
like complete fools. After what felt like an eternity of
staring across the lot in awe at the Cast Members, |
heard the whistle. It was go time. We stepped off down
another tree-lined path and, out of nowhere, emerged
in Frontierland.

More than two
decdades later, |
still can’t walk by
that door without
tearing up.

A SPARKLING BUT SHORT SHOWTIME

For the next half-mile, my brain went part auto-pilot/
part giddy tourist. | knew what to do with my feet

and the flag routine, but for that 30-minute march, |
wanted to elevate my game. | felt more radiant than
the Florida sun, beaming with pride watching strangers
from around the world take in our show. If the Orange
Bowl Parade was exciting, this was intoxicating. The
likelihood of seeing the park from a performer’s point
of view again was slim, so | took it all in.

| could feel our collective energy rising as we made our
way to Cinderella Castle and around the hub. In what
felt faster than a rope-drop race to Seven Dwarfs Mine
Train, our band completed the parade route down Main
Street, U.S.A. and disappeared backstage again.

We left that performance on such a high note.
Maybe | was (and still am?) in disbelief that it
happened: | can’t recall many post-parade
details. We changed into our street clothes to
return to the park and could make our exit
once the main parade had also crossed the
finish line.

ﬁ0582 (@Magazinegs#R900505




A band marches through Magic Kingdom. PHOTO BY LAURIE SAPP

DAY 5 MONDAY, JANUARY 1°" - HAPPY NEW YEAR!
7.00am. -  Ready for room checkout! *Get your own breakfast at snack
bar in hotel.
8:00am. -  Depart for Disney World. 4-5 hr. drive (catch up on your sleep
on the bus!)
12;:30 am. -  Amive at Disney World
You will receive one meal coupon good for either lunch or
dmner.
9:00pm. -  Epcot closes
930 pm. -  Buses depart for hotel from Epcot
10:00 pm. -  Check into hotel
11:00 pm. - Inrooms
12:00 midnight - Lights out and quiet
DAY 6 TUESDAY, JANUARY 2™
T.30am. -  Breakfast at hotel
8:30am. -  Depart for Magic Kingdom. PARADE DAY! You will receive
a meal coupon for lunch. You will bring your uniform and
instrument!
1:00 pm. -  Approximate report time to prepare for parade.
2:30 p.m.. -  Step off for parade. UNBELIEVABLE EXPERIENCE!
330 p.m. -  Spend rest of the day in Magic Kingdom
800 p.m. - Park closes
830pm. -  Goto Downtown Disney for *dinner/shopping/fun!
10:00 p.m. -  Depart for hotel
1030 pm. -  Inrooms
11:00 pm. -  Lights out and quiet
DAY 7 WEDNESDAY, JANUARY 3% .
7:30am. -  Breakfast at hotel
8:00a.m. -  Check out of hotel - (We suggest you keep a warm change of
clothes with you on the bus in a carry-on bag for the ride home)
8:30am. -  Depart for Disney World Park. You will receive one meal
coupon good for lunch or dinner.
500 p.m. -  Animal Kingdom park closes
7.00 pm. -  MGM park closes
7:30 pm. -  On bus going home!
11:00 pm. -  Late night snack stop
DAY 8 THURSDAY, JANUARY 4™
800am. -  *Breakfast stop
12:00 noon -  *Lunch stop
5:00 p.m. - Estimated time home!

* = Meals to be paid on your own.

More New

THE MODERN MARCHING BAND EXPERIENCE

As Director of Instrumental Music at Hoover High School in
North Canton, Ohio, Ron Varn has led 11 performance trips

to Walt Disney World. The 37-year veteran educator’s April
2023 trip included 139 students who performed “Mickey
Mouse March” from Walt Disney’s The Mickey Mouse Club. He'’s
currently planning trip number 12 for April 2025.

“*Many students have never flown on a jet or been to Disney, so
it's truly a magical experience for them to perform there,’ said
Ron. “We ask the students if they want to go somewhere else,
and they always say no. They really want to go back to Disney.”

Educators can apply and submit their ensemble’s audition
tape through Disney Imagination Campus (DIC), which offers
curriculum and performance opportunities across live theater,
vocal and instrumental music, and dance disciplines to give
students an understanding of life as a Disney entertainer. On
top of auditions, DIC requires marching ensembles to bring a
minimum of 40 performers (50 during peak times).

Ron encourages an early start to planning any trip. His 2023
trip application began more than a year out when he submitted
an October 2021 field competition performance video for the
audition. After getting accepted via email, he mapped out an
itinerary and costs to send information home for families.

“It is a special time for me and the students, but it takes a huge
amount of planning and preparation to get to and from Florida
safely,” said Ron.

The schedule from Jennifers 2001
band frip, as well as a fickef and
commemorafive pin. PHOTOS

COURTESY OF JENNIFER DRAHER
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THE PARENT PERSPECTIVE
Three weeks before Hoover's Walt
Disney World performance, students
from a neighboring high school took their
turn as a magic band. My friends Lorie
and Troy Shreiner traveled to watch their
daughter, Ava, perform. Their family of
five had just returned from a spring break
trip to visit relatives in Florida — and Walt
Disney World — but they weren’t going to
miss this for anything.

“| always wanted to visit Walt Disney
World as a kid, but my family couldn’t
afford to take all of us. So, when | got to
go with my high school marching band,

| fell in love with it,” said Lorie, who
performed only two days before | did in
2001 (insert “it's a small world” joke here).

"We ask the students
If they want to go
somewhere else, and
they always say no.
They really want to
go back to Disney.”

“The fact that we could give Ava the
same experience | had was really special
for us, and it felt like Troy and | had
achieved a level of success in our lives
that | didn't think we could,” said Lorie.
Mutual friends and fellow Disney lovers
Bridget and Melea gifted the couple a pair
of personalized T-shirts for the occasion.
Absolutely beaming, Troy and Lorie took
In the parade under the flagpole in Town
Square (with a perfectly centered castle in
the distance). They already plan to return
If the band schedules a reprise.

Recent

Assuming Ron keeps his scheduling marching
pattern, my seventh grader will march with band
Hoover at the Most Magical Place on Earth memories.
in 2027. If | can't keep it together walking PHOTOS
by the backstage gate, | can only imagine COURTESY
what a mess I'll be watching this. @ OF JENNIFER
DRAHER |
BACKGROUND:
A high school

marching band.
PHOTO BY LAURIE SAPP




Pets, Pooh, and Purpose

A Conversation with the
Walt Disney World Ambassadors s s e

heets of rain flooded the asphalt of DinoLand, U.S.A.,
so Shannon Smith-Conrad and Serena Arvizu, the
2024-25 Walt Disney World Ambassadors, sought
shelter under the awning of Mammoth Marathon,
conspicuous yet fabulous in their Sherlock Holmes-inspired
outfits for the 2024 edition of Goofy’'s Mystery Touir.
Similarly hoping to escape the downpour while covering the
event, | joined the Ambassadors under our temporary rain
shelter, along with WDW Magazine Photographer, CJ.
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Shannon, Serena, CJ, and | felt like fast friends. Though

CJ and | were on assignment, with cameras rolling and
mics gathering audio, our half hour with the Ambassadors
felt less like an interview and more like an evening out
with buds. Forget the celebrity shock of meeting WDW's
Ambassadors — we were too busy swapping stories about
Disney history and sharing pics of our pets.
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MEET THE AMBASSADORS

Both Serena and Shannon started with The Walt Disney
Company as Disney College Program participants. Serena
began as a hostess at The Crystal Palace and went on

to work in Disney Supplier Diversity before becoming R
an Ambassador. Shannon most recently worked as a i
Professional Recruitment Coordinator and was a two-time i i
participant in the College Program: first at Disneyland and
then at Walt Disney World, where she worked at Mission:
SPACE — EPCOT’s most underrated attraction, in this
writer’s (somewhat biased) opinion.
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“It's a great attraction,” Shannon agreed. “Orange side or _ e Qe
Green side?” My answer, of course, was Orange, which Shannon Smith-Conrad and Serena Arvizu at Goofy's Mystery Tour.
merited a (failed) high-five from Shannon. “We'll work on PHOTO BY CJ AYD

that,” she joked.

Though she loved the thrills of Mission: SPACE, Shannon
shared that her favorite part of working for the attraction

was the costume.

“They’re so comfortable,” she said. “They feel like PJs.”

THE MISSION CONTINUES

While Serena and Shannon felt passionate about their
former roles with Disney, they both expressed how honored
they are to represent Walt Disney World as Ambassadors.

“The really exciting privilege of being a Disney Ambassador
Is that you get to represent 80,000-plus Cast Members who
work at Walt Disney World,” Serena said. “A big piece of
that for me is representing and celebrating Cast Members
who share a lot of the same experiences that | have from
my background and culture. But more than that, it's the
opportunity to learn from Cast Members whom | don't
share experiences with, who can teach me more about Shannon once worked as a Mission: SPACE Cast Member.
themselves.” PHOTO BY LAURIE SAPP

NEXT PAGE: The Ambassadors were all smiles at the media event for Tiana's Bayou Adventure. PHOTO BY DANNY SHUSTER
More Newspaper and Magazines Telegram Channel join Search https://t.me/Magazines 8890050582 (@Magazines 8890050582)
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“The really exciting privilege of being
a Disney Ambassador is that you get to
represent 80,000-plus Cast Members

who work at Walt Disney World.”




BY TRISHA DAAB

When my now 16-year-old was 5, we
saw Disney Junior - Live on Stage at
Disney’s Hollywood Studios. While my
husband “rested his eyes,’ | watched
my child love every bubble-popping,
frantic-dancing, and sing-along minute
of the show.

Today, the show is Disney Junior Play
and Dance. A DJ spins musical magic
with multiple Disney Junior characters,
Including the stuffed-animal-healing
Doc McStuffins. What stands out
about this show is the kids’ excitement
seeing their favorite characters. It's

10 minutes of pure energy-burning

mayhem for them — and 10 minutes of

feet and eye resting for parents.

There are multiple ways to find Doc
McStuffins magic at Hollywood
Studios. One thing all the experiences
have in common: They are loud. A day
with Doc is a noisy day. You'll find her
dancing to her theme song in Disney
Junior Play and Dance, wandering
around at the Disney Junior Play n’
Dine Character Breakfast, and blasting
her theme song in front of her office-
themed meet-and-greet in Animation
Courtyard.

Start your day early, grab your
earplugs, and let Doc and her friends
tire out your little ones. Their sheer joy
at seeing her is worth the decibels.

That and the incredible nap your kids
will take after. @

PHOTO BY CJ AYD

“Let’s go!” Shannon said in agreement.
“I'm going to echo that because it’s really
about representing our Cast Members,
and I'm really excited to inspire the next
generation of Cast Members ... But I'm
also excited about giving back to the
community here in Central Florida.

Representing Disney’s efforts to give
back to the community is a big part of
Serena’s and Shannon'’s role. Shortly
before we met, they had partnered with
Cast Members to paint Disney-inspired
murals later donated to Central Florida
children’s hospitals, and a few weeks after
Goofy's Mystery Tour, WDW Magazine = 2y
bumped into the Ambassadors again, this | Yo/ '\
time at Paws in the Park, an annual event = 2 1%
benefiting the Pet Alliance of Greater
Orlando. Cast Members have been the
biggest fundraising team (“Disney Dogs”)
at the event for 15 of the last 17 years.
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The Ambassadors at Paws in the Park. ©DISNEY

There's admittedly a lot to do in this role, but Serena and Shannon have a successful
line of former Walt Disney World Ambassadors to guide them in their mission.

“It's truly a family,” Serena said. “They are our Ambassa-brothers and Ambassa-sisters.
That’s what we call each other.”

“You know you've made it when Debby Brown [the first WDW Ambassador] reaches
out to you randomly to see how you're doing,” Shannon said.

“Yeah, she texts us!” Serena echoed. “It's like, ‘Did Debby Brown just send me an
emoji?"”

o
:‘*E '

RN ] )

WDW Ambassador Debby Brown, then and now. ©DISNEY

DOGS AND DONKEYS

Hearing about the work Serena and Shannon had been doing was inspiring, but some
of the best moments of our conversation were when we veered off script. At one
point, we all got our phones out to show off our fur babies. I'll never say no to an
opportunity to share pics of my two good boys. Serena and Shannon felt the same;
Serena introduced us to her adorable pup, Ruby, who looks like Lady from Lady and the
Tramp, and then Shannon whipped out photos of her dog, Charlotte, and her cat, Tiana.

Adorable, right?
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Leave it to Eeyore to put a stop to the
overwhelming high of swapping pet

pics. When discussing Serena’s time at , ’

The Crystal Palace, we all divulged how ‘ ’ /

Pooh and friends were some of our

favorite characters to meet. Earlier that he. /// //// |

day, | had participated in The Animation ’

Experience at Conservation Station and , / / : |
learned a fun fact from the animator l 2 . Jn
about Eeyore; it only felt fitting to pass ’ / . k Aa0e -

- * .

r . &,

It along to Shannon and Serena as we
discussed the A.A. Milne characters.

"Did you know Eeyore is one of the
only Pooh characters to have fully
animated eyes? Most of the others
have black-button eyes," | said, and
then dropped the bomb: “It's so the
animators can effectively convey how |
depressed Eeyore is.” P

o

“Stop it!” Serena gasped. “I'm not going '

to be able to unsee it now.”

“That’s great trivia,” Shannon said, her
jaw hanging open. “We're going to be
telling that to everyone we know.”
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With that reminder of trivia, we _ - \

decided to wrap up our chat. The rain There's a reason Eeyore doesn't have black-button eyes. PHOTO BY ABBY RICHARDSON

hadn'’t let up, but all four of us were

there that night to support Cast Members as they cracked the She held it up to her eye for one final pose as we bid farewell
case for Goofy's Mystery Tour, which meant answering the and said, “l just say this is my new personality.” @

deepest of deep cuts in Disney trivia and sniffing out clues

around the park. Serena was well equipped to do the latter:
In addition to her detective-inspired jacket, she brandished a CLICK HERE
comically large magnifying glass. FORAVIDEO

Pin of the Motk

NAME: LOUNGEFLY DISNEY THE EMPEROR'S NEW GROOVE YZMA AND
KRONK LAB COAT ENAMEL PIN SET - BOXLUNCH EXCLUSIVE

EDITION SIZE: OPEN EDITION

YEAR RELEASED: 2019

ORIGINAL RETAIL PRICE: $12.90

Oh riilight, the pins, the pins from The Emperor’s New Groove, the
pins chosen specially to represent The Emperor’'s New Groove,

The Emperor’s New Groove pins ... those pins?

This Boxlunch exclusive set of Kronk and Yzma, clad in

crisp lab coats and safety goggles, epitomizes the fusion of

scientific curiosity and villainous ambition. With Yzma’s sharp

intellect and Kronk’s bumbling yet endearing charm, they

concoct a medley of potions. However, there's one potion — or

poison — that sets the story in motion, where chaos and innovation

intertwine in a whirlwind of comedic misadventures. From Yzma'’s

calculating sneer to Kronk’s earnest grin, these pins encapsulate the unique

blend of villainy and hilarity that define their relationship. While their poison may have
failed to kill Kuzco, at least they eventually learned to pull the correct lever.
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BY MORGAN FLAHERTY

rowing up, | dreamed of becoming a
veterinarian. I've always been obsessed with
animals, so taking care of these beautiful
creatures sounded like the perfect career for a
5-year-old. It only took a few more years to discover | was
not cut out to be a vet (I got terrible grades in science

and tended to faint at the sight of blood). Years later, |
discovered a new way to live out that dream of veterinary
work — and perhaps inspire a future career for my own
daughter — in the unlikeliest of places: a theme park.

Located a train ride away from the Africa section of
Disney’s Animal Kingdom, Rafiki’s Planet Watch is home
to some of the most underrated activities in the park.
This animal care center lets you go behind the scenes and
look into the lives of the animals who call the park home.
Along with a petting zoo and animation experience (both
of which are perfectly suited for children), you'll find a
veterinary treatment room, nutrition center, and science
center where caretakers look after the park’s animals.

RIGHT: Education is but a train sfop away.

PREVIOUS: Rafiki welcomes guests of all ages to explore.
PHOTOS BY CLIFF WANG
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ITALLSTARTS WITH ATRAIN

To get to Rafiki's Planet Watch, you'll
need to take the Wildlife Express. During
the brief train ride, you'll peek behind

the curtain at a few backstage holding
sections for the animals. In total, the train
ride lasts only a few minutes, but it can be
an exciting look at how Animal Kingdom
works, as well as a fun, kid-friendly mode
of transportation.

ey B

At the veterinary center, you may get to X
witness a well-being exam or perhaps R Y
a surgical procedure. Experts are also

on hand to educate guests on the meal
preparation and care of the animals you'll
find at Animal Kingdom.
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THE ANIMATION EXPERIENCE AT CONSERVATION
STATION

For kids (and adults) who love animated animals as much
as they love real ones, the Animation Experience is the
place to go at Rafiki’s Planet Watch. Here, you and your
littles can create your own piece of Disney art, drawing
characters from movies such as The Lion King in an
instructor-led animation class.

With easy steps and an entertaining instructor, you'll
end up walking away with a true work of art, whether
yvou have any natural artistic ability or not (I fall firmly
in the latter). The class lasts about 25 minutes, so it’s
proven a bit too long for little ones like my toddler. But
for slightly older kids, this is a great way to step out

of the hustle and bustle of the park and enjoy a more
relaxing experience in some welcome air conditioning.

THE AFFECTION SECTION

As a parent of a toddler, my typical day is filled with
several dozen moos, baas, and meows as my daughter
excitedly reads through her animal book. And that’s why,
for her age, the Affection Section — the only petting zoo
at Walt Disney World Resort — is an absolute must-do.
Here you'll find pigs, sheep, goats, and donkeys. This
experience gives the animals more freedom than your
typical petting zoo: There are roped off areas and areas
where the animals can intermingle with guests, allowing
them to move about and choose how much or how little
they want to interact.

| find Affection Section (and all of Rafiki’'s Planet Watch)
perfect after a morning ride on Kilimanjaro Safaris. The
safari ride often leaves younger children yearning to
get off the Tembo truck and go and interact with the
creatures. Affection Section makes that possible.

A PEACEFUL SPOT FOR LITTLES
While older kids might be harder to tear away from
the thrills of Expedition Everest or Flight of Passage,

Kids will love the petting zoo. PHOTO BY CLIFF WANG
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HIDDEN
AMICKEYS

LOCATION:
Entrance mural at the Conservation
Station at Rafiki's Planet Watch

DIFFICULTY: ' ' ” v v

Photos by Cliff Wang

families with younger kids may be pleasantly surprised
by how much there is to do at Rafiki's Planet Watch.
Though a bit off the beaten path, this center delves into
the heart of what makes Animal Kingdom the park that
it is: conservation and care for animals. &
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hat’s not all that
unusual a sentiment
at Walt Disney
World, but when
you're a world-renowned
chef who hosts $2,000-per-
plate dinners and has
restaurants spanning
the globe (think Doha to
Waikiki) and someone asks
vou why you chose to have a
restaurant at Disney Springs,
it isn’t exactly the answer
one expects.

But if it means more world-

class Japanese whisky and

seven-course sushi dinners,

I'll take it. Of course, there's &

no shortage of world-class Chef Morimoto.

dining at Disney Springs, but PHOTO BY CATHY SALUSTRI

when Patina Group and an

lron Chef come together to offer a sushi dinner — no, scratch
that, a sushi experience — I'll be the first in line.

If you don’t know the name “Patina Group,’ I'm here to tell
you that you do — you simply don’t know you know it. Every
restaurant in Italy (well, EPCOT's ltaly) except the Gelateria

Is a Patina-run restaurant, as are some of my favorite Disney
Springs restaurants: Maria & Enzo’s (try the martini at the
Enzo's Hideaway — trust me on this), The Edison, Pizza Ponte,
and, of course, Morimoto Asia.

And, for foodies, Chef (that’s Iron Chef, actually) Masaharu
Morimoto needs no such introduction. | had the chance to
meet him last year, and our interview gave me a whole new
way of looking at dining out — at Walt Disney World Resort
or elsewhere.

What did | ask that triggered this experience-altering epiphany?
*"What's your favorite dish to make?”

Seems innocuous, right? Not so fast, Chef Morimoto told me.
Not in so many words, but in others that have stuck with me:

“If you have 10 kids, can you point: This is my favorite kid?”
he asked me in response. | have no children, but | do have
pets, and no, | can’t tell you a favorite.

“Same thing,’ he said. Just as a parent — of humans or fur
babies — cannot say, “All right, so this is the one. The favorite
in the world.” (His words, not mine.) And while | may have lost
some of his message in translation, his sentiment rang clear:
“My menu... | cannot point.”

Fair, Chef. But what should someone order at Morimoto Asia?

He wouldn’t tell me. Instead, he talked about food making up
a small part of what makes a meal great.

Morimoto Asia at Disney Springs. PHOTO BY CLIFF WANG
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Delicious bites at Morimoto Asia.
PHOTOS BY COURTNEY REYNOLDS

Tempting freats at Space 220
PHOTOS BY DANNY SHUSTER
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Space 220 is a great place to get a culinary education. PHOTO BY CLIFF WANG

“It depends on your feel,” he told me. If |
go eat there and my rideshare driver isn't
nice (should have taken a Minnie Van!), |
might not enjoy the meal. | could come
In ravenous and love the meal, but the
next day, “maybe something happens

— car accident, you come here, | give

vou exactly [the] same thing ... You feel
different. Food is not 100%” of the meal,
he said. “Maybe 30%, 40%.”

In a five-minute encounter, Chef made me
rethink every bad meal — and every good
meal — I've ever had. The pasta | wasn't

a fan of at Tutto Gusto last year? Maybe

it had more to do with my dad dying the
month before than the gravy. The way the
namburger hits at Geyser Point? Could

e the nighttime fireworks, breeze off the
ake, and the comfy chairs that all help me
ove it so much. The churros and press
pot of coffee at Nomad Lounge? Maybe
it's the — nah, those are actually nectar of
the gods.

Regardless, Chef made his point: A good
meal — at Disney or not — has many
factors. During my interview, | expected
to learn about him, but | walked away
learning from him, with an entirely new
way to consider dining.

But this is not new to Patina Group,
which bakes culinary education into their
meals. They've supported Orlando-area
beekeepers with their Bee's Harvest
Margarita (and had table tents at Enzo’s
Hideaway explaining why bees matter),
and they also have amazing culinary cards
(collectible, of course) to help kiddos
understand what they're eating.

These cards — the brainchild of Chef
Marc Kusche, who opened Space 220
at EPCOT — encourage diners to think
about what they're eating.

In 2022, Space 220 distributed 180,000
cards. These cards, which came with any
kids meal or drink, were ubiquitous, and
they focused on space, space technology,
and, to an extent, food in space. Those
original cards, although collectible, have
given way to the more exclusive cards.

The new versions don’'t come with every
kids meal; you can only get them if a chef
visits your table, although a visit does not
guarantee you'll get a card. Each part of
the series has three varieties (although
guests who get them will get only one
per visit). Patina prints 2,000 of each of
the three, so if you get one, you've hit the
space jackpot indeed. Considering Space
220 serves 4,000 plates a day (including
400 steaks, of which 80 pounds are their
unch cut of the New York strip, and
netween 120 and 150 salmon entrees),
it's rare to get a card.

And what'’s on the card?

Well, my card encouraged

me to “think like a chef” and
informed me that “astronauts
need to think like a chef and be
Inventive with the ingredients
they have. Culinary creativity helps
to enhance less-exciting menu
options and reduce food waste.”

L Y

If you've ever eaten at Space 220,
it's clear the chef — and staff — have
taken not only this food card, but Chef

Morimoto’s words, to heart. The food

Is beyond amazing, but the overall
experience endeavors to ensure diners
leave behind any of those external factors
(leave your worries at the turnstiles,
friend!) and enjoy an exquisite meal.

For a Mickey Mouse operation — which
sets the bar high enough — it's *Chef
Mickey’s kiss™.

Oh, and about Mickey Mouse: Chef
Morimoto doesn’t only love Mickey
for his infectious laugh, lovable antics,
and enduring charm. Chef’s wife, Keiko
— they've been married almost a half-

century — shares a birthday with Mickey:
Nov. 18.

Now that'’s a birthday a Disney fan
doesn't forget. @
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Resort Areas with Art & Artifacts

BY JENNIFER DRAHER

Animation is only the beginning of art at Walt Disney World. Beyond the incredible interior design
aesthetics and thoughtful theming, these five resort lobbies and common areas also educate guests with
thoughtfully curated artwork and artifacts.

Disney's Wilderness Lodge Lobby and Carolwood Pacific Room

Even glampers can appreciate an education on the untamed wilderness! Inside the lobby

at Disney’s Wilderness Lodge, you'll find geological specimens and artifacts, plus stunning
headdresses on display. Look up to spot the four massive tipi chandeliers, made with real
rawhide. Roll on into the Carolwood Pacific Room at Boulder Ridge Villas, where two one-
eighth-scale steam railroad cars honor Walt Disney’s “Fair Weather Route” from his Los Angeles
backyard on Carolwood Drive.

Voyageurs' Lounge at Disney's Riviera Resort

Did you know Walt Disney brought home more than 300 books during a 1935 trip to Europe?
Peter Pan, The Snow Queen, and other tales and illustrations went into a reference library for
Disney artists, and several inspired future Disney films. The Voyageurs' Lounge at Disney'’s
Riviera Resort pays homage to this collection and, ultimately, Walt’s love for travel. It also
showcases vintage merchandise and souvenirs. Don't forget to check out black-and-white
photos of Walt and Lillian in the French Riviera, hanging in the hallway right outside.

The exterior of Disney’s Contemporary Resort offers a simple contrast from the artistic lobby
where you'll find a bright monorail mural, images of Disney Legend Mary Blair and glimpses

of her designs, and original concept art for this opening-day resort. Step back in time when
vou enter the nearby Steakhouse 71, with early park construction photos featuring Walt and
key Imagineers. Venture upstairs to the Grand Canyon Concourse to see the monorail zoom
past Blair’s bold murals.

Disney's Pop Century Lobby

Dust off your Sony Walkman and stroll through a timeline of pop culture memorabilia in the
lobby of Disney’s Pop Century Resort. This collection of toys, technology, and — according to my
kids — “ancient” artifacts spans the five decades matching the five resort areas (with plenty of
Disney memorabilia sprinkled throughout). How many giant items featured around the property
can you find in these displays?

Disney's Animal Kingdom Lodge

Artifacts, animals, and cultural ambassadors create this tribal trifecta at Disney’s Animal
Kingdom Lodge. Admire one of the largest collections of African art in the U.S., including
textiles, jewelry, masks, and wooden carvings spread throughout the lobbies and hallways.
Representatives are eager to educate guests about their home countries, as are savanna guides
who offer fun facts about the animals — which you can view from several overlooks throughout
the resort.

| Disney's Contemporary Resort Lobby + Grand Canyon Concourse

The lobby of Kidani Village. PHOTO BY CJ AYD
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By Cathy Salustri
hile | spend my fair share of time visiting Walt

World, watching videos about visiting Walt
Disney World, and browsing resort hotel prices
for different rooms and levels, | am not, as one would say, a
Mickey Mouse fan girl.

Don’t get me wrong: | like Mickey. | am wowed by what Mickey
represents for both the company and the rest of the world. | can
spot a hidden Mickey with the best of them. And, while Walt
may be a legendary giant now, Mickey’s origin story reminds us
all of that time the little guy bested The Man.

Despite all my warm nostalgia for meeting Mickey, Donald,
and the gang as a kid, that’s not why | visit the parks as an
adult. | visit because Walt Disney World is the single place on
earth where everyone has one overarching job: Make sure we
leave happy. The outside world has enough strife, sadness, and
tragedy that | don't apologize for seeking out an immersive
experience woven with fantasy and pixie dust.

And that’s also why | love Gran Destino Tower at Disney’s
Coronado Springs Resort: It’s light on the Mickey and heavy on
the fantasy — and Surrealism.

SURREAL CINDERELLA

| grew up about 90 minutes east of Walt Disney World, near
the beach in the Clearwater/St. Petersburg area. St. Petersburg
has enjoyed something of a renaissance throughout the past
quarter century. Today, we have culture in abundance, but at

Disney World, thinking about visiting Walt Disney

—— 1 g

The Dali Museum in St. Petersburg, Florida. ©2023 RICH MONTALBANO

the end of the last millennium, the city had two museums, one
theater company, and little else to attract visitors. One of those
museums, though, was an exception: The Dal..

Today, the museum is a paean to Surrealism and Salvador

Dali, an avant-garde landmark with an iconic glass dome

(think melting Spaceship Earth) on the waterfront. In the
1990s, it lived in a nondescript boxy building in a neglected

— my mother would also say dangerous — section of the city.
Inside that building, though, | saw my first melting clock (“The
Persistence of Memory”) and listened as a docent explained the
hidden meaning of “The Discovery of America by Christopher
Columbus.” What | learned there ighited my love affair with not
only Salvador Dali, but the Surrealist movement.

That'’s nice, you're thinking, but what do a melting clock and a
Spanish painter have to do with Cinderella Castle and Walter
Elias Disney?

More than you think. It's an unlikely partnership, a short film 58
years in the making, and a hotel resort that pays homage to the
whole thing.

BACKGROUND: The dandelion art throughout Gran Destino is an homage to the film. PHOTO BY BRETT SVENSON
PREVIOUS: Gran Destino Tower at Disney’s Coronado Springs Resort. PHOTO BY ABBY RICHARDSON
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ONE LITTLE SPARK

In 2016, The Dali co-curated an exhibit, Disney and Dali: Architects of the Imagination.
The museum partnered with The Walt Disney Family Museum and collaborated with
the Gala-Salvador Dali Foundation and The Walt Disney Studios to craft a dramatic
visual retelling of how Disney and Dali told different stories through Surrealism. One
of the most striking examples? Concept art for Cinderella’s “Fantasy of the Maids”
sequence, painted by Mary Blair. Walt Disney and Walt Disney Animation Studios
didn’t simply include notes of Surrealism in their films; they knit the visuals together
Into entire dreamy tapestries using the movement.

The two men also knew each other and, for not quite a year, had a partnership that
showed immense promise. Disney and Dali were going to make an animated film
together. The Surrealist painter was going to work for the Studios.

“For at least six months, Dali committed to being one of the team,’ Peter Tush, The
Dali’s curator of education and the co-curator of the exhibit, which filmmaker Ted
Nicolaou guest curated, told WDW Magazine. “He clocked in every day.”

This was not Dali’s usual work style (one does not paint melting clocks because one
has strict ideas about time), but the film was not to be the typical Disney film. More
Fantasia than Snow White, Destino would have no evil stepmother, helpful dwarfs, or
friendly woodland creatures. Instead, it would retell a Mexican folk story about time
taking a human form, Chronos, and falling in love with Dahlia. The film would convey
their love story wordlessly, using animation, music, and Dali’s art.
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Salvador Dali at work. ©DISNEY

A still from Destino. ©DISNEY
RIGHT: Artwork in the resort lobby. PHOTO BY COURTNEY REYNOLDS
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Films use storyboards to show the concepts before production,
but this, Peter said, proved problematic for Dali, whose creative
brain didn’t work in a linear sense.

“A 'Point-A-to-Point-B' storyboard,” Peter said, “he just couldn’t
do it.” While the story had a linear throughline, Dali would

add asides, or, at what was supposed to be a later stage in the
storyboarding process, “a completely new element... [viewing
the storyboards] as more of a crossword.”

Tensions rose. The partnership ended. John Hench, another
artist at the Studios, convinced the animators to create a snippet
of Destino. They showed Walt a 12-second clip at the end of
another film, and while it didn’t convince Walt to continue the
partnership, it did convince him the project had value.

Neither Walt Disney nor Salvador Dali saw the film completed,
but in 2003, The Walt Disney Company did finish the work,
which you can now view at Gran Destino Tower at Coronado
Springs.
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Find this artwork in the Dahlia Lounge at Gran Destino.
PHOTO BY COURTNEY REYNOLDS

DESTINY COMES HOME: GRAN DESTINO

In 2019, Walt Disney World completed work on a new addition
to Coronado Springs Resort: Gran Destino Tower. By far the
most posh of the Moderates, this resort hotel has a decidedly
different feel than the others. Named for the film, Gran Destino
Tower transports you to Spain, but in a trippier way than you'd
expect. You enter the hotel on the second floor — the first
includes a bar running the length of the lobby — and hints of
Surrealism await you. No, the clocks aren’t melting, but the
multi-level mural of Walt and Mickey feels more Dali than most
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Come for the drinks; stay for the art. PHOTO BY COURTNEY REYNOLDS

Mickeys you'll find on property. Spanish wines and dishes, higher
end than the price tag suggests, transport you to Dali’s Spain. In
Toledo - Tapas, Steak and Seafood, Spanish cured meats, beers,
and wines offer diners an elevated experience underneath a
ceiling that changes color throughout the night.

Club Level guests have access to Chronos Lounge (so named
for the personified time hero in the film). This is easily the most
expansive club on property; you can watch fireworks shows as
vou sip Spanish wines and snack on Spanish hors d'oeuvres,
although suggesting they're appetizers is its own sort of
Surrealism, as choices often include scallops and steak.

The Dahlia Lounge, so named for the heroine in Destino, though,
Is where the Disney and Dali partnership shines. As you walk
Inside, look to your right and see a mini-exhibit showcasing
Disney and Dali’s short partnership. The lighting fixtures
resemble dandelions gone to seed, and the walls have myriad
Surrealistic elements. Ask, and the bartenders can show you a
book of Dali’s work. Behind the bar, screens show Destino on a
loop, displaying this haunting and transformative love story for
all the world to see.

And that makes me as happy as a toddler hugging Mickey for the
first time. @

CLICK HERE

FORAVIDEO
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ADAY AT THE MOUSE-EUM

EXPLORING ARTS AND CULTURE AT EPCOT

BY AMANDA HAGOQOD




Treat your tastebuds and your imagination

to all that EPCOT has to offer.

e all know EPCOT is a premier destination for
snacking and drinking “around the world.” From
the glorious custard of a Norwegian school bread
to the delicate chew of a Japanese spicy tuna

roll, World Showcase offers a feast for any palate. But it can also
feed your curiosity, if you know where to look. Step this way, oh
reader, and | will share some of EPCOT’s many arts-and-cultural
delights with you. And remember, unlike at most museums, food
and drink are definitely allowed here.

ANCIENT AND MODERN

Our journey begins in the heart of Harajuku, where, for decades,
Japanese youth have driven one of pop culture’s most adorable
innovations — kawaii, or “cute culture.” The Japan Paviliion’s
Bijutsu-kan Gallery takes you into the simulated apartment of a
kawalii enthusiast,
showing how

this cultural
phenomenon
shapes everything
from shoes

to bathroom
accessories. You'll
also learn about
Kawaii's origins

in traditional
Shinto beliefs,
hear the dulcet
beats of J-pop,
and view artist and
designer Sebastian
Masuda’s
candylicious
“Melty-Go-Round”
statue. Sweet!

PHOTO BY COURTNEY REYNOLDS

A stroll over to the Norway Pavilion takes us from the busy city
streets to a quiet forest church. As we open the stout doors of the
Stave Church Gallery, you'll discover a central pillar carved with
figures from Norse mythology. Read their fantastical stories and
witness amazing artifacts, including picture stones, equestrian
gear, and exquisitely crafted figurines, in the cases along the
gallery walls. And mind the baleful gaze of the seeress, a cloaked
figure in the corner — she’s busy communing with the spirits!
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Read about the Rally in more detail
inside lssue 14 o+ WPW Magazina

Next, the Morocco Pavilion brings us from the chilly boreal
forests to the vast, quiet dunes of the Sahara. Well, maybe

not that quiet. Morocco’s The Challenge of the Desert: Then

and Now exhibit features ancient and modern traditions of
navigating the desert’s treacherous terrain, on everything from
camels, to cars, to your own two feet. The exhibit spotlights the
extraordinary Rallye Aicha des Gazelles (Rally of the Gazelles),
an annual nine-day off-road rally that sends hundreds of women
speeding across the desert on motorbikes and trucks. Kids will
appreciate the opportunity to sit in a stationary car and watch
this high-octane experience play out on screen, but everyone will
appreciate the pavilion’s shady resting spots. Pairs well with a
Frozen Mint Tea.

EPCOT'’s learning opportunities aren’t only inside! For
instance, check out the Germany Pavilion’s Romantic Road
Miniature Train Village, modeled on a picturesque 220-mile
route between Wurzburg and Fussen.
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A model frain in the Germany Pavilion. PHOTO BY DANNY SHUSTER
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Irace your surname at Crown & Crest. PHOTO BY CLIFF WANG
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LOSE YOURSELF, FIND YOURSELF
Feeling a little lost? You may be able to
find yourself — or at least your family
name — at our next stop: the United
Kingdom Pavilion’s Crown & Crest shop.
With heavy wood paneling and walls
arrayed in swords, axes, and various other
medieval pointy-things, the shop might
at first remind you of a museum, or your
baronial uncle’s Great Hall. But head for
the desk at the back of the store, and
vou'll find a gigantic book with thousands
of surnames. If you can find yours, the
Cast Member on duty can pull an entire
history of your name and your family
crest, and walk you through the details of
both. (We learned that our family name
means “perpetually late” in German —
was fur ein schock!) The explanation is
free, but for a price, you can have your
crest printed on a mug or a plaque.

And speaking of family, the next attraction on our tour
— the Mexico Pavilion’s fascinating Remember Me: La
Celebracion del Dia de Muertos exhibit — commemorates
this Mexican tradition of honoring our dearly departed.
Here you may view Indigenous artifacts that explore
ancient ideas about the afterlife and modern art forms,
including brightly patterned calaveras (sugar skulls) and
fanciful alibrijes (carved or papier-mache creatures)
that adorn the modern holiday. My favorite? A whole
case devoted to La Catrina, the flower-festooned
lady-skeleton, first conceived a century ago by artist
José Guadalupe Posada, who has come to symbolize
Dia de Muertos. jQue belleza! While you're exploring,
don’t forget to stop by the Mirror de los Muertos
station, which allows you to design your own calavera,
complete with accessories and face paint, and send it
to your PhotoPass.

A WORLD OF INNOVATIONS
We've seen how Disney brings the world to EPCOT,
but how about bringing Disney to the world? As we
forge ahead to the China Pavilion’s House of the
Whispering Willows, we find a stunning display about
how Walt Disney Imagineers created Shanghai Disney
Resort, a massive achievement with with multiple
themed lands and its own Disneytown district. The
marvelous collection features drawings, photographs,
merchandise, models, and costumes. Feeling ready to
hop on a fast flight to China? Do the next best thing
and head in for a showing of Reflections of China, a
stunning Circle-Vision 360 odyssey exploring China’s
natural beauties and cultural wonders.

The China Pavilion offers a Circle-Vision 360 experience and a display about Shanghai Disney Resort. PHOTOS BY RICH RAMOS

More Newspaper and Magazines Telegram Channel join Search https://t.me/Magazines 8890050582 (@Magazines 8890050582)



_MERICAN HERITAGE Gy,
e ALY -

-~ ) & " ¥ ’ L
| o I I
B 1
Ij- I
i

Rounding out our journey, we find
ourselves in the American Pavilion, home
to EPCOT's one-of-a-kind American
Adventure, a whirlwind tour of United
States history led by Audio-Animatronic
Benjamin Franklin and Mark Twain — along
with 33 of their fellow luminaries. The
show is a classic — and like many classics

In our culture, a bit on the Eurocentric

side. But the American Heritage Gallery’s
extraordinary Creating Tradition: Innovation
and Change in American Indian Art exhibit
complements the show with a focus on
American Indian artistry in an incredible
diversity of forms. Here you will find

finely crafted traditional Apache legging
moccasins standing up alongside a sleek
Apache Classic skateboard and skate shoes
and a haute couture gown. Best of all,
listening stations positioned around the
room feature Native American artists telling
their stories, bridging traditional craft to
contemporary art. The exhibit also features
artifacts from the Seminole Tribe of Florida,
who partners with Disney to help interpret  Inside the American Heritage Gallery.
the Seminole story for guests. PHOTOS BY JUDD HELMS

LEARNING BY LAND AND SEA

Exhausted yet? It might be time to cruise
on over to The Seas Pavilion, where you
can watch the peaceful flow of sea turtles,
reef fish, rays, and sharks at EPCOT'’s 5.7
million-gallon SeaBase aquarium. Take
advantage of the complimentary self-
guided scavenger hunt, which allows you
to solve clues and collect stickers while
learning more about ocean life.

Or maybe you'd like to wind down with
The Land Pavilion’s delightfully chill
boat ride, Living with the Land. As you
drift along under sky-lit ceilings, you'll
pass vibrant plantings of fruits and
vegetables, as well as an aquacultural
room. Fact-filled narration will illuminate
Innovative growing and cross-breeding
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: World'’s horticulturalists produce high-
vielding crops — try a few of these fresh
offerings at Sunshine Seasons or the
Garden Grill Restaurant when you're
safely back ashore. Finish it off with a
viewing of Awesome Planet, a 10-minute
film created in partnership with Disney
Conservation Fund that uses wind, scents,
and gentle mist to bring its majestic
nature photography to life.

Living with the Land is peak EPCOT learning. PHOTO BY ERNIE CARR
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Ray Bradbury first conceived the geodesic

sphere that became Spaceship Earth. ©DISNEY

OUT OF THIS WORLD

No tour of EPCOT would be complete
without a trip through Spaceship Earth,

a gentle dark ride through the park’s
iconic 18-story geodesic dome — first
conceived by no less a great futurist than
Ray Bradbury. You'll cruise through the
history of human communications, from
the prehistoric paintings on cave walls

to the televised broadcast of the 1969
lunar landing. Stop by Project Tomorrow,
a series of interactive stations that allow
kids (and adult helpers) to assemble a
digital human body, test drive an accident
avoidance system in a driving simulation,
and help build an urban power grid. Think
of it as the arcade of the future!

This is where our learning journey ends,
dear reader. | hope your next trip to

EPCOT gives you a chance to savor food,
drink, and all the finer things. Cheers! &

CLICK HERE
FORAVIDEO

Spaceship Earth foday. PHOTO BY JUDD HELMS
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PORTRAITS
oF COURAGE

ACOMMANDER IN CHIEF'S TRIBUTE
TO AMERICA'S WARRIORS

By GPresident George "W, Bush

An Exhibit Inside the

AMERICAN ADVENTURE ROTUNDA Staff Sergeant James M. Stanek Jr. (left) and Captain Jae Barclay (right).
Portraits of Courage: A
PORTRAITS OF &
American Warriors opened

on June 2, 2024, and
STORY & PHOTOS BY DANNY SHUSTER

showcases portraits painted
by former President George
W. Bush.

"We're grateful to the

he Walt Disney Company has a long history with the Bush Institute for allowing

military, from Walt and Roy O. Disney’s World War us to feature this special

| service to the company’s continued support of the collection and share it

thousands of active and retired military personnel with our guests,” said Josh
throughout the organization. Programs such as Heroes Work D’Amaro, Chairman, Disney
Here and daily acknowledgments like the flag retreat on Main Experiences.
Street are but two ways Disney salutes those in the military.
For the next year, the rotunda inside the American Adventure The captivating paintings appear simple at first glance. But
Pavilion at EPCOT will offer a new way for guests to appreciate look closer, and you'll see layers of emotion start to develop.
the service of the people who fought for their country. Each subject is a veteran connected to the former president;

the letters on display and the open emotions in the portraits
demonstrate a bond between President Bush and the
veterans. Most of the portraits focus on the faces, with little
or no identifying backgrounds. These people are painted with
complex colors and overlapping layers of
et brushstrokes that convey the depth of
-~ <.~ their stories. Some of the larger, full-body
o O portraits do not shy away from the injuries
and toll of war, like scars and prosthetic
limbs.

“These paintings tell the story of leadership,

of grit, of resilience, and how these veterans

now continue to contribute to our great

country,’ said Cappy Surette, former Navy

Captain and current Senior Manager,
External and Executive Communications, Disney Parks. “And we
could not be more proud.”

The exhibit also includes information and
resources created to support veterans and
their families. Please visit the Veteran Wellness
Alliance online for more information on the
tools and resources available. @

~——
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First Lieutenant Melissa Stockwell and former President George W. Bush.
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As you explore Liberty
Square, keep a close eye

on the buildings’ windows.
While this land isn't filled

In another window near The Hall of Presidents, you'll
spot two lanterns. These reflect Paul Revere’s famed
warning that the British were coming. As the Henry
Wadsworth Longfellow poem “Paul Revere’s Ride”

with the same Imagineer-inspired explains, Revere would hang lanterns if the British invasion
window decorations of Main Street, had begun: one lantern If they were coming by land, and two

U.S.A., the shops, restaurants, and If they were coming by sea.

scenery do have some historical
details. For example, in the Liberty
Square Market area, you'll see a

blue door (marked with 24) and a
wheelbarrow. Look at the window

Speaking of windows, have you ever noticed that the
shutters on buildings throughout Liberty Square look a
little wonky and poorly hung? Imagineers intentionally
hung them slightly askew to reflect the lack of metal

next to the door, and you'll spot a available during the Revolutionary War era. Afraid the colonists
doll. This is a nod to when individuals would turn metal into bullets, Britain stopped shipments of

in the American colonies would place the material to America completely. Instead, colonists took the
2 doll in the window of their home to metal from their shutters to create ammunition and swapped
signal that a child lived there, in case out the fixtures with leather, leaving shutters hanging at odd

S hre startod angles as the leather stretched over time.

As you wander through Liberty Square,
you might notice the “addresses”
above different doors. These two-
number street addresses don'’t simply
signify location; they'’re also references to the
architecture throughout the 1800s and the
post-Revolutionary War era. To figure out what
vear the architectural style of building you're
looking at reflects, add “18” to the digits. For
example, a door with 19 overhead would reflect
building details and styles in 1819; the 24
on the aforementioned blue door showcases
architectural cues of 1824.

Need a bathroom break while in Liberty

Square? Technically, you'll have to leave.

As a nod to the lack of indoor plumbing
In the colonial era, Liberty Square
has no bathrooms in its borders. And yes, that
Includes the restrooms inside restaurants such
as Columbia Harbour House and Liberty Tree
Tavern, which are set back far enough in their

buildings that they’re officially in Fantasyland and

Adventureland. You will, however, notice a “river
of poop” down the pathway of Liberty Square to
Indicate the lack of plumbing.

Head to the alley between Ye Olde
Christmas Shoppe and Liberty Tree Tavern
to find a piece of American and Disney
history. Here, you'll spot a few different
signs across the exterior, but it's the blue heart-
shaped sigh that's most interesting. This sign,
which bears two pink flowers and one yellow tulip,
reads “Kepple est. 1779 It's a reference to Walt
Disney's grandfather, Kepple Elias Disney, and great-
grandfather, Kepple Disney.

At the heart of Liberty Square is the Liberty

Tree. While it's not a colonial-era tree, it

was inspired by the original Liberty Tree

In Boston, which fell in 1775. Imagineers
transplanted this more-than-100-year-old Florida
tree from the area in which Disney’s Animal
Kingdom now sits to its current location. Though
an oak tree, Disney’s version resembles the elm
tree at which colonial revolutionaries staged their
first act of defiance against the British. The Liberty
Square version takes creative liberty: 13 lanterns
representing 13 colonies hang from its branches,
but it's otherwise true to the original tree’s intent as
a central place for revolutionaries to gather.

The addresses throughout Liberty Square have a special meaning. PHOTO BY LAURIE SAPP
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NEXT MONTH

A trip to Walt Disney World -
engages all five senses, and next W D W
month’s issue takes you on that e < ' N E
sensory journey from the comfort |
of your own home — from what
makes the Pirates water smell so
perfect, to the indulgent flavors
at Capa, to the sound design
on Sunset Boulevard. Join us
as we get a massage at the
spa, explore imagination with
Figment, spot Florida wildlife
across property, and learn /
how Imagineers create tactile

experiences across the resort.
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—— E———

annel join Search https://t. me/Magazines 8890050582 (@Magazines 8890050582)



WE'RE GETTING READY TO
RELEASE A NEW MAGAZINE,
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YOUR HELP!

We're getting ready to set sail
on our newest adventure with
DCL Magazine! Our team is doing
— research, preparing layouts, and
_Eiirq_. capturing stunning photos of the
Py— entire fleet as we work toward
launching our next magazine,
dedicated to celebrating Disney
Cruise Line.
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This magazine has been a top fan
request for years, but we need to
make sure we have enough support
to make this dream a reality before
we go to press. Scan the QR code

to join our waitlist below and get
updates on our progress. Be the first
| | to know when we go to print and be
THH e =1 eligible for special pricing!
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