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MESSAGE

It gives me immense pleasure to know that the Faculty of BBA
and BCA of Dispur College are going to publish a journal - DAKSHATA.
It is expected to be a clarion by which the students and faculty members
will express and share their views.  am very much enthusiastic to expect
the journal as the platform of both the established and the new writers
and thinkers to express their latest talents and instill the urge for research.
I also expect its uninturrupted march in the future.

With the best wishes,

>

(C. M. Sarma)

Date — 27-01-2014 President, Governing Body
Dispur College, Guwahati




i W 2340530 (OF ) In this era of cut throat competition, it is of paramount

1 -mall ; mali@dispurcolieg.org . ’ Y : "

: 4 principsi@dispurcoliege.org importance to impart professional education to the future generation of

_LL £ L DISPUR COLLEGE the Nation for successfully facing mull.ilas.king. The l.}isI:ur College
[ Professional Stream, therefore, lay special emphasis on both co-

curricular and extra-curricular activities providing students an edge over
others to be a leader in their respective field of activity. This journal
) helps them to rejuvenate the talents and to develop an enquiring mind.
Datee I wish to put on records the incessant assistance and cooperation
from all my teaching and non-teaching colleagues and students in
publishing the first issue of ‘Dakshata’. I am especially thankful to
the editorial team who has burnt their midnight oil for timely production
of this maiden edition.
1 am hopeful that ‘Dakshata’ will be enjoyed by all. I welcome
comments and suggestions from all our intelligent and valuable readers
for much meaningful and informative editions of ‘Dakshata’ in months

to come.
I have no doubts that the new journal will stimulate the growth

and development of Dispur College’s Professional Course and skills of
its faculties, researchers and students. It will also allow showing their

achievements to the outside world.

MESSAGE

It is a matter of great privilege and immense pleasure for me
to be a part of the first edition of ‘Dakshata’ - the Professional
course's Journal of Research. :

One most stz:ikjng colour of the ‘Dakshata’ would be a reflection
:nrd uf:zzisgm;: nm; d'r:li‘lu'ersiljr of thoughts, cn:lativity. arts, skills etc.,
g dom nfn:euf lhl.: college. It is said that a leader is ur C
el | ry child. T].lﬂ only need is to provide an Pﬂ:z;ﬂjl;?: UTCJ;LEE
i nmen_t, carcful nurturing, professional guide and 1 il Gmﬂnhﬂ“ f
; :] .3:;53 :::d‘;?; :st;‘u:tii,gfulhlzssnming and effective use of unbound |
; : intends to fill this void. An excellent

im;l;:i I:u ::m;:y tca.ching. a flexible curriculum I!:Spnnl:;ff:!:z
7l s Ifm ,{,: t; of 1nElusu-y, researches, excellent computer
1 -the-art infrastructure, a well- stocked library-

¢ excellence of our undergraduate and postgraduate

—




Nandini Barooah, w.a. Pno.
Vice Principal
Dispur College
(2| [ ———
EDITORIAL
The world is fast changing and in today's world of
Message compartmentalized specialisation, general education is just not
enough. There is a great demand for technical professionals who can
keep pace with the flux. Around the globe, the demand for Information
Technology and Management professionals and their broad range of
knowledge and skills has been enhancing the value to put the economy
on the wheels of progress.
In the last couple of years, a number of educational institutes
I am glad to know that the Department of BBA / BCA of Dispur ‘p : d : . : . :
College is 2oi bri has grown exponentially in India to impart high quality technical
. £¢ 15 going to bring out the first volume of the departmental Annual education in the fields of Information Technology and Management.
ournal ‘D, '
2t Sssamay . In the present era, students want to get sufficient knowledge in the
I offer my best wishes to the faculty of BBA / BCA who have field of information technology and management to face the global
undertaken this enterprising effort and hope their endeavour continues in challenges very successfully.
the future also, The birth of ‘Dakshata’, the Professional Journal of Research,

attempts to provide information of latest development in the field of

information technology and management principles and practices in
order to empower the young generation with modemn technological

‘M.n.é&.n.l M ideas and thoughts.

(Dr. Nandini Barooah) Hope that this issue serves its purpose (o the readers.
3 ua " " -
Vice Principal, Dispur College We would like to thank all the contributors to this issue of

Dispur, Guwahati - 6 ! Dakshata’ and to all the well wishers of the journal.

(Hirendra Nath Sarkar)




Dakshata

10.

1.

12.

13.

13,

4,

Contents

Employee Training & Development
and Employee Relation of

an Organisation

Marketing of Financial Services
Employment Opportunites for

BCA Degree Holders

Top-Down and Bottom-Up Decision
Making: Information Technology
Multiculturalism and Functional English
in India with special reference to Assam
Need of food security bill for

poor indians

Global branding positioning and
advertising

Need of Cost Accounting in
Planning, Decision-making and
Controlling operations of business
enterprises

MIS - A Tool in Modern
Management

Role of Mathematics in solving
Industrial Problems

Speech Technology: A Modern
Approach

A Study Report on Green Cloud
Computing

Privacy and Online Social

Networks: Can colorless green

Ideas sleep furiously?

Marketing of National Pension System
(NPS) in North East Region

Present Economic Scenario
of India

Dr. Jyotish Goswami
Dr. Ajoy Mitra

Dr. G. K. Sharma
Laba Kr. Thakuria
Dr. Sanjeeb Kumar Sarma
Himangshu Kalita

Ritu Choudhury

Hirendra Nath Sarkar
Bijoyeta Saha
Nripen Medhi

Laba Kr. Thakuria &
P. B. Acharjee

Kr. Kuldip Medhi

Karahi Choudhury

Amrita Dag

Koushik Talukdar

;

Pages

17
19

2]

31

34
39

42

45

48

52
59

62

— | ARSI —

Employee Training & Development and Employee
Relation of an Organisation

Dr. Jyotish Goswami
HOD, Depit. af Accountancy
Dispur College

Employee training and its development is to be focused on the objectives and goal
of the organizations O which they are engaged for the project and the employees
compelency in achieving the target. ) :

The l::riuus characteristics to achieve the target assigned for the projects are depend upon
the following :- , ] ) .

@ Effective training to the employee with related to the particular project/location.
@  Regular analysis of operational requirements and employee co mpetency.

@ Organizational objectives and goal pertaining to the particular project is to be linked

with training program. : ) , i .

@  Skilled trainer, who is well verse with the project and its related, is required.

@  Regular avaluation of the employee posted at these projects.

@  Continuous learning culture that leads to improvement of the employee
responsibility. . . in

ar Rgf;?nnsibility between team leader and its staff for identifying the problems and

needs eic. ; . 2
a  Training as per the circumstances and learning styles as required for the particular

project.

ining of E 1 ‘
- n:'f'rill'iﬂl.lﬁ types of training to be provided for the development of various projects
@ %ﬁzrecruit with the requirement of the job/function and procedures as per
organizations objective3s and its performance standards. ‘ |
@ To equip all the Managers particularly posted for the same project, with the
knowledge and skills required and to widen their perspective. ‘ .
@  To provide staff with the professional or technical knowledge and skills rf:qum:d

: job. . Sy
= fﬁiﬁll;;fnﬂmﬂi”“lim should be as per the operational needs and to prepare for the

future needs.

—ad 9
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@ All staff should have the basic knowledge of computer for planning, billing, etc and
also to help for preparation of Management Information System of the organization.
Analysis: Managerial and effectiveness and leadership development.
Dey nt of E ee: _
The purpose of career development is to identify and development is to identify and
develop the potential within staff, to build existing skill level and to prepare staff to take
on greater responsibility during their career. It has to balance the needs and aspirations of
the individuals with the needs of the service assigned to them for execution of particular
project. Staff selection/posting should be taken care of the previous experience of the
individual and future needs. Also employees can be either developed to have the broad
experience in the numbers of area or they can focus on a particular area and develop in
the depth experience. The most appropriate way to development staff is a balance between
the needs of the projects and the aspiration of the individuals,
@ Stafftobe posted on acting rank to assess their su

itability for substantive i
o : romotion.
#  Staff who do not merit immediate promotion or p

On acting with a view of substantive

: : ies in the higher rank_ar aced
in the higher rank to assess their suitability for substantive prnmc;timt: g

@ Staffs are to be placed in higher rank to cover th
: . e absence of th : ;
Le. through sickness, long leave or maternity leaves, ¢ normal post holder
¥ All staffs should be given opportunities 1o
responsibilities thereby testing their abilit
elationship betw a and its lovee;
Fora relationship to sustain over time, bo p
_ » both love gn -
engages the heart it makes you identify with the oth e R

- : er a -]
of view, while respect hel ps us accept the other person ?;]::; the world from their point
If you find love is missing in the relationship, yoy at they are.

person and love will surely return to the e
the relationship, continue to love and
“If you want love, don't deny respect. ;
If you want respect, don’t den y love.”
Few points to be considered for employee relationg t
Management should fix for regular meeting wiyl :
project. ;
Employee should be consulted on matters that
Emb:zm and djf-;pules Sl'.lDI.‘lfd be resolved through discussio .
Ezr}l n:z::: \-;;It*urr:fw-:u bt_‘lflg slmuldlbc arfanged Pﬁsiti;- el "hmcl ::Dnsultattﬂl'{- "
s Iead; r sr;uld be positive to achieve the targey ey neil ¥ the management.
ould be assigned/authorized for ful fﬂfpun:f;i l'_h-:‘: manugcmer::l-ﬂ
1bility to execute

roj - :
Project as per company’s Plan and he/she shoulg pe esponsip| that
1ble for ensuring

_‘10»\~_
—

o -
©Xpose to more onerous duties and

§

achieve the target are:
Mployee responsible for the

affect them,

§ 5% %8
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achievement as per the original program.

Team work should be encouraged by the manager.

By effective communication, management helps their employee understand the

mission, objectives and values of the company.

@ Recognition of individual or group achievements and efforts will help promote the
right attitude to work and bring out the best in the staff.

@ Recognition is a good way to motivate staff apart from pay increase, promotion and
job extension etc.

@  Disputes between manager and staff should be avoided/solved by constructive
discussion.

@ The team leader should be open and fair to deal with complaints and appeals from
subordinates. It should be expeditiously dealt with.

@ To become a good employer, it is important to provide staff welfare like career
planning, social security and facilities to staff in maintaining morals and enhancing
their loyalty.

@ Ifanemployee is in distress or encounter misfortune and if he/she approachs, then
helping hand to help him, if possible should be extended.

Recommendation & Conclusion:

@ Toestablish a fair, equitable and uniform personnel policy, career growth, training,
employee relations ete. should be adopted.

@ Training should be focused on team work for advance progressing of the projects

@ To train all the managers for the enhancement of managerial effectiveness and
leadership development, effective induction training for new comer to build them
as a manager for the future should be taken up.

@ Special training should be given to the staff and the team leader should know the
strength and capability of the subordinates and he/she should lift the subordinates
to the corresponding upper position as per the capacity and qualification of the
individual.

@  The team leaders should help their subordinates to accelerate their development,
Evidence based method for employees to seek feedback, understand the strength
and identify areas for improvement should be taken up.

@ To recognize and reward performance, potential and commitment of employee by
means of promotion to higher rank and incentives scheme must be included as
incentive schemes also play a very important role for motivating the employees.

@  The superior official should also take suggestions from the subordinates so that the
collective decision will improve the progress of the development projects. They
should also recognize the importance of their subordinates for their area of expertise
and it should be awarded accordingly so that the employees feel proud of their
organization and feel motivated to deliver the maximum output in future.

ar  Aggressireness should be dealt with effectively so that it does not get chance 1o

«11 W
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ruin the progress of the project.
@  Employees should try to develope a positive track record for the future of the

organization.

@ Employees should be given to express themselves of their knowhow of the project
to avoid office politics.

Respect the subordinates.

Don't align with any group of the office, assertiveness, backed with solid research
will always give your colleague and superior a positive feeling “Good politicians
always adjust their messages for their audience.”

An organization's greatest resource is its Human Resource. If this resource is nurtured
with care and effort is made to give proper training and development to the employee
posted for a particular work, an organization is confident to reach the pinnacle of success
by completing all the projects within the scheduled time frame. By practicing the above
recommendation for training and development and an employee relations recognition
should be made to staff in the form of reward etc.

Last but not the least, “We can never obtain peace in the world if we neglect the
inner world and don’t mistake peace with ourselves. World peace must develop out of
inner peace. Without inner peace, it is impossible to achieve world peace, internal peace”.
(Dalai Lama)

“No one is born hating another person because of the colour of his skin. or his
background, or his religion. People must learn to hate, and if they can learn to ha:u:: they
can be taught to love, for loves comes more naturally to the o T
(Nalson I\fan dala) y human heart then its opposit.

q §

REFERANCES:

L. Achouric, Wiley (2010) “Modern System Leadership,
Managers, Coaches and HR Professionals™.

2. “Human Resource Management in the Project-
Martina Huemann, Anne Keegan, J. Rodney Turn
Management; 25 (2007).

3. Human Resource Management, Civil Service Branch (1995)
Better Aims and Principles values”.

4. Transfoming INDIANS to transform INDIA

A Historie Approach of

Oriented Fumpﬂny, A Review",
er, International Journa] of Project

“Managing People

Wk

e [ A" AT e e ————]

Marketing of Financial Services

DR. AJOY MITRA
HOD, Department of Finance
Dispur College

The marketing of financial services has fascinated marketers for decades. Scientific

research and market evidence on the behavior of decision makers in financial markets has
resulted in the accumulation of a wealth of knowledge with great marketing applications.
The pattern of consumer decisions in financial services has heightened the importance of
establishing a universal framework for financial services marketing.

What are financial services?

Financial services are any service or product of a nancial nature that is traded in
nancial markets; specically, they are nancial instruments — for example, treasury bills and
government bonds. There are a number of ways that nancial instruments can be classied.
Do they have a xed or variable interest rate? How long to they take to mature? Are they
offered by a deposit-taking or non-deposit taking intermediary? Financial services cover
an extensive range of instruments and in the United Kingdom the Financial Services
Authority (FSA) provides information to the consumer marketplace on bank accounts,
equity release schemes and long-term care. The marketplace for nancial services is
extensive, as banks, insurers and investment banks operate in a global marketplace and
have a wide range of customers, including retail consumers, business customers of all
sizes and other nancial institutions. From a marketing perspective, there are some important
points to remember about nancial services., It is clear that none of the products is very
desirable, especially when compared with other things that money can be spent on, s_uch
as cars, designer handbags or holidays. In fact, several of the m‘tan}plcs are _d_cw?ngh[
unattractive, such as pensions and funeral plans. This lack of intrinsic desirability is key
in the marketing of nancial services. Marketers of these products have to be awar? that
customers, whether retail consumers or business CUstOmers, do not purchase thesc items
because they are in themselves desirable or ‘must have’ pmf.iu::ts. What nancial services
generally do allow customers 1o do is to pun:hiasc or nx:quilrc those pfnducts and other
services that are desired, such as holidays, or :m:le?d_ t_hr: must Iniw!: hﬂndl}.ag; u;_‘fm-
business customers, these products offer the possibility of avoiding the ‘hassle’ of

managing complex nancial arrangements.
Challge_nggﬂs of Marketing Financial Services o

The marketing of financial services is a unique and highly specialized branch of
mar-keting. The practice of advertising, promoting, and selling financial products

o 13D
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andservices is in many ways far more complex than the selling of consumer packaged
goods,automobiles, electronics, or other forms of goods or services. The environment in
whichfinancial services are marketed is becoming more competitive, making the marketing
of financial services an increasingly unique discipline. Financial services marketers are
challenged every day by the unique characteristics of the products they market. Forexample,
often financial services cannot be visually communicated in advertisements aseasily as
consumer goods can. Furthermore, the relatively unexciting nature of financial services
makes the task of attracting consumer attention and inspiring consumer desire adifficult
one. However, the study of financial services marketing is in many ways far morefascinating
than other areas of marketing. There are many predictable behaviors that consumers often
exhibit in their dealings with financial services providers. The predictability of these
behaviors and the abundance of data on existing and potential customers enable a uniquely
scientific approach to developing and executing successful strategies for the marketing of
financial services, much more so than in other markets.

Trends for Financial Services Marketing in Modern World:

1. Customer Engagement is not a passing fad. Customer engagement occurs every
day on an offline basis in the branch banking environment. The challenge for those
branch-based institutions currently is replicating that level of engagement in the
online world. This will remain a key issue in 2013, especially as engagement must
be thought of not only in terms of your engaging with your customers. but also with
bos }’?HI;JHST.D}I:]E i E;ﬁg{; wLu:]fm:h other about you. For institutions without an
extensive branch netw ¢ challenge is 1o establish ; T :
relationship with and by your audicfﬁ:ﬁ:, PHish tndthen mainiain an eagaging

2.  Data Integration becomes mission critical. Financial instituts
faced with this challenge and were early adopters ;ll! ll:liséjzgums e g o
Information File), CIF (Customer Information File), and other cq abilitiss to brin
data about their customers together. However, the explosion of wr:E analytics. s ciagi
media and other digital channels has created new sources of data wi::rh d:ffD
3 . - : fls : ifferent
mr.;gnm_l:n challenges, a_ddspg complexity to linking and managing both the online
and offline content. Bringing together this new, rich, unstructured content (and

sorting it from the chaff) will be more crucial tha
s n ever befl
understanding your customer. Ore to get closer to

3. Marketing Analytics is red hot. This data fuels the

: - growth in the
marketing analytics. But the new social conversatio L% dpostanee Of

ns are - -
data stream of unformatted data. The number of people shﬁf:gﬁ::fmay:;fﬁ?;

data are difficult to find, and — in general — aren’t ¢l i

; P E dAmor
of the local financial institution. Most institutions wil] ne::f :: I;Er‘ll‘;"zghnthetwali
partners for these insights, and will compete wi oMo
R g pete with most other companies for these
4. Social Media Marketing will mature. Whi
first on to the social media bandwagon, b

(Marketing Customer

I;.: the rest of the world has jumped feet
anks and other financial institutions have

<14 .

e e [ R LY S SR PN ————— e

proceeded more cautiously, In fact, some have gone so far as to say that social
media is a waste of time for most banks and credit unions. We think that banks and
other financial institutions will remain cautious in 2013, but will begin to more
strongly leverage social media as a marketing channel.

5. Technology vendors are blurring the distinction between products and services.
ASPs, Software as a service, “To the Cloud.” Expect more technological confusion,
not less, in 2013.

6. Segmentation becomes schizephrenic. Cohorts, personas, or clusters — whatever
segmentation methodologies you are currently using (you are, aren't you?) should
be reviewed in 2013 to ensure that you're capturing and leveraging the new data
that is now available to you. A recent study by eDigitalResearch and IMRG shows
that 65% of people are happy to make bill payments online. Can you identify these
groups in your database and do you incorporate them in your customer and prospect
segmentation?

7. “Touchpoint Attribution™ emerges as the new buzzword for 2013. The challenge
of allocating sales to a particular communications channel is somewhat easier in
the financial services space, because financial institutions simply don't do as much
multi-channel marketing as non-financial marketers do. As multichannel
communications usage grows in Fls, this will take on more importance, but as for
2013, we can’t help but ask “Are we there yet?”

8  Mobile marketing explodes. Not so much mobile marketing, but we expect that
mobile banking will gain a much stronger foothold in 2013. The recent growth in
capable smart phones and other platforms (iPhone, Android phones, iPad, etc.) will
make banking-on-the-go a reality for more customers in 2013. The ability to
download an app to a mobile platform rather than relying solely on the Web lends
at least an illusion of additional security that will aid adoption of this capability

9. Privacy wars heat up. For financial institutions, it won't so much be “"heating up”
as it will continue at a full boil. *“Do not track™ legislation that is being considered
will add complexity and slow the adoption of full social media efforts by banks and
other institutions in 2013, with some sitting it out until the legislative picture clears,

10. “Right Touching” makes sense. Due to security and privacy concerns, multichannel
marketing capabilities have been slower to grow in most financial service firms.
Phishing scams have made many distrustful of an email from their bank and, outside
of the “online only” banks and other Fls has complicated the rollout of full
multichannel capabilities by those institutions entrusted with our financial security.
But financial institutions also have a head start in this regard — existing networks

of ATMs and online banking help to self-identify users, so the nght message can be
presented when that channel of choice is used.
There are at least five very good reasons why financial services marketing need
much more attention than the traditional marketing:
»  Customers want you to know them and understand their business. One key
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.k * [hg want
irement of financial services CUSIOMETS across all segments 18 *h“:l mz:lhi-"- '
mqﬁlthm to know them and recognize their unique needs. 1 have foun bsincs$
“::fm the consumer who visits your bank branch every week, the small bus
t

Employment Opportunites for
ol ; CFO of the largest | '
owner who just opened ‘|1r.:E:rﬂ’t'JL;;s}t.l dﬂ:.l!];n:c :Ttnt;;;;ucﬁhrﬁl;:;ﬁ End gppcrluﬂiﬁﬁ' BCA DEgI‘EE Holders
tion firm in town. Each has Qificren » : < your : )
IQ:CS:;;I?HE these needs and challenges in your content marketing, lets ¥

customers know that you understand them. ) - Dr. G. K. Sharma
»  Customers want to know that you Hm}ﬂﬁlﬂ“ﬂ your business, Lus 4 can be

1o feel confident that their financial services provider is truly an crrpert an Lot

trusted to offer solid advice, Research has shown that nf:mmmendmg a pro theo

service that is targeted to the customer’s specific situation can actually 5"‘-"‘;5 =

their relationship with the provider, Demonstrating your expertise throug lyﬂna

content will build on your client’s confidence in you. For example: Capita

Career Consultant

‘Generation of employment is not only needed to solve unemployment but also to
create wealth for the benefit of an individual and the society. It is the STEM factor which

is generating jobs for the last one hundred years mainly. Jobs created by the government
: ics, such . ised als : reated s 'f[‘Erq..'_[H:l‘l
Bank’s Financial Education Centre walks customers through various LOPICS, _ and the unorganised sector are also responses to the demand ¢ by STEM. S is
) : an acronym of SCIENCE, TECHNOLOGY, ENGINEERING and MATHEMATICS.
as credit for small businesses. . . d : : . e
>  You can differentiate yourself from the competition. Products, "‘“f""“mi_nc:ni':al The industrial revolution which is responsible for the metamorphosis of the employment
quality of service have bean the most relied on points of differeatiation 18 D pattern throughout the world, is also a creation of STEM. It has been experienced that
cervices industry ever since location lostits stronghold. Those factors are 1mpo

T e tal et sine il engtooness through ¢ ontent scientific researches create new technologies. Engineers stndying the mathematical logic
for Sil.l'EiS ;m‘d ?;mc;.m:l{ ;nrgglsmgnship building agnd S pasilinni;l g your ¢ ompany of the technology desi gna series of machines. The application of the machine gives birth
nmrk:hni{iﬁ ald vl'::‘nr to an industry. The industry startes a new line of trade business which generates

S 5 - - - - L) .y .

} uYs ni; l::n tarpet your marketing to specific target segments. Most financial 53;‘\!1(::5 employment. This' is LFI& main reason of Jawaharlal Nehru's advocacy for the popularisation
providers have identified target segmenis — mass affluent, r:’-im;ari'f‘)'*'3*_"""’_‘r"h1 g of science education in our country.
businesses, medical practices oF startups, just to name a few. The customizd i Today in Assam, most of us are looking towards Information technology and

ature of content marketing allows you to tailor your message to a variety of Eid:'gf&' Computer Sciences to give employment in bulk to growing numbers of youth. But it is

audiences, whether you're defining them based on demographics, industry, dell the man who decides the direction of the application of technology. Radio activity of

channel DFh ﬂl_'li'l;I ::Ea:r‘iships il boost i tiom A weilsifinned o for maters, invented by physicists opened the door of the nuclear technology. Man can make
»  You can bui £ N v

tent marketing for financial services will be designed to target your audiences an atombomb with the help nuclear technology as well as rado-isotopes to treat cancer
con : : :
highlight your understanding and knowledge of their needs, engage them with

atients. Likewise, It is also a double edged weapon.

3 = information that demonstrates your expertise, and set you apart by ﬁmhﬁsh:-zﬁ ; At this moment, due to aut?_mminn i,“ the IT mdldus.u]r. lower lavtzl jobs dnnntreiqujm
your position as a trusted advisor. As you inform a?d engage your audience Y o many hands. As such numbers of jobs which need rudimentary IT skills have vanquished.
re building a relationship. You are also dﬂmunsu?.ung the value that you hﬂﬂgﬂur [n 2012-13, the IT industry of India hired 180000 professionls. The target for 2013-14 is
the partnership. As the relationship strengthens, it bccnmcs_lm_likﬁhf that Ymst (o recriut 150000 IT professionals. This reduction of 30000 jobs is mainly in the grassroot
customers will leave you for a free set of bake ware or 15 basis points. And the lovel of the IT industry of India. As a result people having initial degrees and diplomas
time that | checked, financial institutions were all about customer retention. would be getting lesset opportunities for employment in 2013-14. It is a piece of bad

LAl
4,

news for an IT job seeker. But there is silver living on the dark cloud. More jobs will be
created by the IT sector not only in India, but also in the other part of the world. Due to

17 hp
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inht_:r::nt strength of the India software industry, even jobs created
India. These jobs would be available in cities and towns of south India

Very few such jobs would be comj
ming to Assam. So, people i ied j
) : see
nght to be Eead}' to work outside the northeast. Those who iEle Pd =iy
will have brighter prospects in and around Guw:;hnti g,
As the days of lifetime employment ‘
have person specific career strategy. It will

abroad will also flow to

dre over, people having BCA degree should

notbhe ibl

IT Job POssible to make S
mm“;ﬁ:j‘:f;ﬁ ;:Eul: l':‘ﬂl‘lsu?l Career consultants or R pmfessinni;:; :Hj Efﬂsm?;:ﬂ;;
into the j e R edi] requirements, Those student D_l' s WS .
into the job market from 2014 to 2016, would have t § Who will be entering

logic, niche skills and soft skills to enab]

! ogies, mobility and

u

: 1I1g job ser.?karz; of the future should n:quire
I 10 get jobs created by above mentioned

analytics, BCA graduates as well ag yo
academic knowledge and ability job fi
technological changes.
Now let us try to understand i
general ideas aboup th
Smart computi ithi i P owe i
to manufa;fxrugg.denls with ]‘ndﬂsu}" specific solutions, c.g. r:umputelze-cml' tﬁi{hnulngles.
an automobile are differen; from IT solutions tg g“!}é} ot
tide digital X-ray
ution to gp automobil
Saas would i i pinens
provide software as a Service mode]. Social tech .+ Tay operator.
: . ; _ Lempowering
Analit;;“ provide real time intelligence, 1 anywhere information.
us, there would be job opportuities
would have to possess 3 higher qualj L
computer sciences plus manareria] 5
business or economic activity,
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kill add knowledge of
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Top-Down and Bottom-Up Decision Making:

Information Technology
Laba Kr. Thakuria
Asstt. Professor, Deptt. of BCA
Dispur College

What determines whether decisions happen on the bottom, middle, or top rung of the
corporate ladder? New research said that the answer lies in the technology that a company
deploys such as : Enterprise Resource Planning software is a decentralizing technology which
provides information that enables lower-level managers to make more decisions without
consulting their superiors. So Enterprise Resource Planning will push decision-making toward
the bottom of the corporate ladder. Communication systems, such as e-mail and instant
messaging applications, will push the decision-making process toward the top. And that
mesns developing an IT strategy isn't all about deploying the best technology, says Raffaella
Sadun, an assistant professor of strategy at Harvard Business School.

“IF A CEO CAN TRUST HIS SENIOR MANAGERS, HE WILL BE MORE WILLING
TO DECENTRALIZE DECISION-MAKING™
“The bottom line is that whoever is in charge of the acquisitions and the IT strategy, they
obviously cannot just think about the technology side, they also have to think about the
organizational side,” she says. “Traditionally, technology is thought of as a tool that enables
empowerment, but that's not always the case.”. ' ,

“Technologies that make the acquisition of information easier at the lower level of the
hierarchy are associated with a decentralization of the decision-making process,” Sadun
says. “On the other hand, we have the communication technologies, which actually do exactly
the opposite.” By the same token, Computer-Assisted Design and Computer-Assisted
Manufacturing software creates a situation in which the plant worker needs less access to
superiors in order to make a decision. The better the data network, the easier it is for workers
to lean on superiors and rely on them to make dc::isiunls. It's also easier for a executives to
micromanage of his office and keep all the decisions in the corporate sector. Researchers
find that the average level of trust of a multinational's company tends to mﬂt_mn-:a: the ‘!e_vuI
of decentralization in a company. we consider that Trust 15 nlsfu a key factor in determining
isions are centralized at headquarters or dccenlr_ahzed at the local Ie_vel.

Many of the Companies, often fail to consider rhc disparate roles of lhf:ir scff}ware
systems, lct alone their effects on organizational bn:ilmrvmur. Rnthelr, :r?e;.r lump “TT" into a
dcpaﬂmcﬂl—-‘ﬁ“lﬁ“h encompasses all the technology in the organization. Sadun also said

whether dec
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that “Technology tends to be dumped into a single category”. The reality is that Information
Technology is a huge, heterogeneous set of technologies.” Similarly, when examining issues
such as organization ,industry and academic studies tend to treat information and
communication technologies as “an aggregate homogeneous capital stock,”. “This difference
matters not just for firms’ organization and productivity, but also in the labour market, as

information access and communication technology changes can be expected to affect the
wage distribution in opposite directions,”.

The researchers looked at non-production decisions
new product plans. Such decisions are either centralized neg
or decentralized and delegated to the top of a particular
makers often depend on ERP software, which facilitates
throughout a large company, enabling detailed coordination among vari rating units.
In case of pm_r.h:mtinn decisions, which involve figuring out the tasgks 4 ;1;25 EE " mgﬂﬂ i
goals and deciding how to pace tth. These decisions are gencrally the builiwi};k of either 8
factory floor worker or a supervisor. For those cases, the researchers studied the role of
Cnmputcf%;d:d Design and Computer-Aided Manufﬂmuﬁng softwa i decision-making-
In both instances, we can hypothesize that the information Il'-ﬂ in ecasmld .
decentralized decision-making. Because the software cases access t ;‘:h:::r:;gn:;?ﬂ n required

such as capital investment and
r the top of the corporate ladder
business unit. And the decision
the dissemination of information

r 3 i
On the othe hanfi. ﬂjc team h?rpulhl:.‘.lmd that a rise in leased | ¢ nnals
would lead to a rise in centralized decision-mak; nes and corporate intrt

In the past, communication depended g, E;ift:‘ ;]:1 top ;-f the corporate ladder. 5
' UVermght delivery services etc. EvER

with phu!lr. calls, it was also difficult for dnyone ap hﬂﬂdqu 15i d
communicate. them to branch offices. In those B D el dcisOR!.

controls all the operations. But With the help o f;;j;:::s“ Was natural that a local manage’
for top executive : networkin aleg it's easier
Lcchngingy' m[:lk'fs ‘I‘i’ :fﬂp a regular touch of communication E;ectfnuloules. it o

: : asiey Lo .t:nn'lmumc:ll&. indﬂp&ndem 2. Delinch of08. alves
pestering their bosses with e-mailed questions theoy, Ehoutti Wﬂrk:&!'s may find themseive
find themselves making all the decisions and conyj day. Micromanaging executlVs>
corporate ladder. Whenever there is a reduction uously

casier for the person down in the hierarchy 1o com N the cog of it's

MU .y ansmitting information,
can monitor continuously what the person js Cale With the superiors and the superio™

i 01 5

Judgment of those below.” The findings were mlr::i:?d FWE orders, rather than rely on e
increase in the penetration of Enterprise Resource Pln::n:; Paralle] with the hyp?thg&e;:‘zﬂzfs
plant manager autonomy. A Computer-Assisted Desi Mg systems led to a increase

deployment raised the likelihood of ground wurgn g

: ker :
technologies served to lower autonomy, meaning more dﬂ:}":ﬂnumy. But communicatioh

A
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Multiculturalism and Functional English in India with
special reference to Assam

Dr. Sanjeeb Kumar Sarma
Asstt, Professor, Depit. of English
Dispur College

Abstract
Comparative and cultural studies accommodating myths, religious beliefs, customs
and rituals of different tribes can play a predominant role in achieving unity and cultural
affinity among the tribal folks of our country especially the North East. Multicultnralism,
the term denotes “the co-occurrence of many cultures in one area”. This term is used to
identify and establish the movement that confronts certain perceived self-centredness in
western especially U.S. Society, particularly higher educational centres.

The present paper aims at exploring the area and problems faced by Multiculturalism
in the teaching of functional English in undergraduate classes and prescribing of topics in
the syllabuses of Indian Universities and also tries 1o suggest possible solutions.

Introduction : Culture is a term that admits of many sided interpretation involving art and
craft, religion and philosophy, music and song, customs and traditions, rites and rituals,
myths and beliefs and certain delicate aspects of folk imagination. All these things taken
together constitute definite outlook of cultural unity among people of certain area. Thus
language emanates from culture and one of the chief functions of language has been to
and transmit culture from one generation to another. The culture of a particular area
growing under in landscape of cultural geography demands explict recognition of culture
with emphasis on culture area, culture ccology (Wagner and Mikesell 1961). ﬁ:'ﬂ.sa‘mege culture
is a composite art of different communities. “Borluit or B urhal_uit" is !hc nourishing presence
which over shadows all else into the valley and Surl'ﬂuflding hills, animates th: dwcllf.rs m
lends vibrancy to their day to day existence, sustains thcu: culture and shapes their imagination.
Methodology : This paper aims at analying the many sided nuances a.n!:! pmb]gfns pom;:d 1;?_,.
multiculturalism in the area of functional English and comments on Indian English, which is
an important second language variety. Though Indmn. People, paru.:u]a{] y North East pfupte
dwelt in various social conditions under different environment wi lh t[':-ld.l!j_‘lnﬂl they contribute
largely and used as acquired tongue there by facilitating unity and integrity of the reason and
whole.
Egiii The term English as a second language has been f:n:-plu;,rad to describe English
taught or learnt for practical and necessary uscs of communication whether to serve as the
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language of instruction in education far specialized studies, or as common link language
among those to whom English is an acquired tongue. In India, English was a second language.
It is now in the process of acquiring the status of a compulsory ‘third’ language. The Times
of India reported on August 5, 1976, ** The Union Education ministry has made it clear, in 2
circular to state governments, that passing the English Examination is not a ‘must’ for
promotion from clag X, although English would have to be a subject of compulsory study
from class V1 to X in all Schools.”. So English has virtually acquired the status of L3.
According to Kachru (1982)," A significant segment of the world’
their other tongue (as a second or foreign language), from this side
status of an international language. The role of English, as a tool
has led to the development of multiple and variable standards of En
English (Abbreviated as IE), African English, Ausiralian Engl
Smith (1981) rightly comments, “English no longer belong to the originators, it has become
the property of the world (P. 108)." In terms of the number of speakers of Enelish. the Indian
sub t:umin‘tnt ranks third in ‘lhe world, after the USA and the UK [Crystf] 15:'971 Bhatt
(2000) points out that 60 million people use English as g second language in Ind.ia that
reveals it as one of a major lingua franca. Though certain derogatory lﬂnns%jke,giﬁabll Englsih’,
Deshi English’ was used during colonial days, but rece ntly there has b distinct .:-fmnga
in Indian and western scholars attitude towards 1E. 15 18 rec s cions
variety in its own right and position . Mohan (] 978) assets, IE
a few Lndian spices added to it. It has its own distinet idn;ﬁqr’ (p.2)

In Nuntf-Eur:l. _[Jamcumﬂy Assam the sacio linguistic mﬂnﬂ.ﬂ - ith various
cuimra‘] and lln?;ulﬂzc groups interacting with each other. Engli [;115 :-‘-Gmph:x wj'- Vﬂl;:: in
educational, Soico-cultural, administrative, specialized stl:diuasgss' b i d
continues to be the ‘language of opportunity’ in gur region e o CRNERE L

In India one of the objectives of learning English ‘a SO
competence could be, to have knowledge of the English F:mpﬂrt from acquiring ]'“Eul:ft’c
of their culture. It is some times experienced by teachers of E‘y i"n{ a better understanding
[ea:n_er towards the culture of the target language is ope hBhSh. that the attitude o d th‘;
the Iearner is not positive 1o the language he is learning, pe 1o v . language learning. i
and if he is tolerant he is likely to learn it much better ‘Df 3 notlikely to acquire it ket
know one's culture first before trying to understy et usse, the fact that one should
for granted.

s population uses it as
English is elevated to the
of global communication
glish, for example, Indian
ish, Singapore English etc.

ognized as efficient existing
S not just British English with

our own culture and in our endeavour to ape the weg
lern X

look _duwn u|:~:-un our own culture, Even if attitude, js that ;‘;11:;‘?: i undcresum i ﬂwrtl’
English, particularly Assam faces innumberable difficylties wh.[ “ee, the Indian learner @
nature but arise from cultural differences. For example 1ot us.c‘unsil:: Eﬂ HIE JU linguistic “f

A: Would you like to have tea? rthe following exchang®

B: No, thank you.

The native learner is most likely to respond, if he :

L9 £ : ' 15 not ingl i
No' without adding “thank you" to it because this way of rea;::;?:g“;g::e tea, h.:,r S?:ltﬁ
not exis
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vernacular. The same is applicable to “How are you? ‘I'm fine, “thank you'! *in such situation,
and if, we do say it, it sounds very artificial to us ‘Thank you' after the response has been
offered is a ‘host coaxing situation’ Look at the following conversation.”

Host: Have some more rice cake ma’am

Guest : Thank you

In spite of the guest saying *Thanking you' the host goes an sérving rice cake because

she either ignores the ‘thank you' or comprehended it as ‘T would love to have it'. Even to
teach a common phrase like. “T'm the host™ is not easy, neither is it easy for the learner to
understand it. After this sentence if we inform somebody by saying “He has a host of friends
today" / Then the meaning could be totally changed. Once | have got an invitation to attend
a birthday celebration who happened to be my student asked me, * Sir would you please
come to our residence on my 18th birthday?” and I informed, “T could not attend the party,
I’am afraid”, to which she immediately replied, *Sir, if you don’t want to attend the party,
don't attend, but don't be afraid and asked me the reason of being afraid. (Perhaps she does
not have knowledge of the idiom 'I' am afraid” usually used to express a polite refusal or
when giving a piece of information that may not be welcome). Once in the class room
(mosily from vernacular medium background) a girl said, “Raj is my boy friend”. Her
inclination to convey to me that Raj is simply her male friend This indicates possibly her
translating tendency of vernacular respond and is insisting on that.

Very many instances of dislocation in communication yield from multicultural
miscomprehending can be quoted. In contemporary global set up we have talk to the would
ahout our way , needs of life, our customs, tradition, culture and our languages and literatures,
our values and our philosophy. * We have to and in fact many of us, whether like or dislike,
modify English to serve our communicative needs. We are bound to talk about” lighting a
holy lamp’ in the starting of a function, ‘performing puja’ every morning, ‘seeing a girl’ for
the purpose of marriage or even observing “adyashrawdha"”. On somebody demise ‘when
Indians read, write or speak English it won’t remain the Queen's English’ (Mahasweta Devi)
some king of hybridization is bound to result’. “Indian English has no choice but to draw
from Indian vernaculurs because Indian reality has different ideas and concepts that cannot
be gracefully expressed in standard British English’ (James Kircher) for example : lathi
charge (an attack on a violent crowd of people by he police with lathis), kumkum (the coloured
power used by women 1o make decorative marks on the forchead), Kala (fineart) Kaka (a
term of respect for older man like grandfather in Assamese, a term used to denote elder
hrother in the dialect of lower Assam people, the younger brother of one’s father in West
Assam dialect i.c Gowalpara and Bengal). All these only means that Indianisation or
pativisation is an incvitable phenomenon that arises from multiculturalism.

We believe that we cannot study English literature without studying English culture’
(Marathe et al: 1993) but in the Indian Cultural context a legitimate question is, whether
along with English literature we need to accept the cultural I:ngg__a ge L.hﬂ[ goes with it (Marathe
et. al  1993). The solution to this is teaching literatures in English, since the linguistic center
of English has shifted to a considerable extent,
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Cultural barriers lead to various probiems Indian learners face while studying literary
texts. From the stylistic poiat of view, interpreting and comprehending a conversation from
. the literary text particularly in intonation, tone, turn-taking, conservational implicatures lay

no means an easy task for our learners. In such cases, our observation finds comparatively
more comfortable in a degree class room with Anita Desai’s “Devoted Son” or Chinua Achebe's
“Things fall Apart’ rather than Katherine Mansfield “The Fly” because the South African or
Punjabee culture seems to be closer to our leamner as compared 1o the ri gid western puritan
culture of the bygone days. We must include more text with which our sty dents can feel at
home. So, the prescription of literary texts from non-native literature seems 1o be a practical
solution. Literary text books written in non native En
function in functional English than the ones conventionall
goal in Functional English. “It will cooperate the '
consciousness of ﬂu:i:: own society, sense ufpsclf iducmj;;:ﬁ:ii;;;l:lhn;::;;::h:oiuS;Tc:
within their community and their command of the standard language itself™ S BP 2ea
Tulilh gl mmﬂf?'“,e su:}ns' why not teach non-native English Literature™? “When 0ur
students are not sulliciently acquainted with our own native literary tradition and have not
tradition of an alien culture with its socio-political mnt:: zigccl them to study the litgralij’
obscure works like Pope’s *‘Rape of the Lock’ or Milton's ‘i-fa'i :IKPECE_ Lhc‘m to study high );__
such texts in our syllabus can always be justified i i1 Floly Light', The presence ©
local, it is universal, it transcends any special place
his article ‘Literature in School’ says, “It is time
bourgeois experience of history. as reflected in the
experience of history. Moreover, their history has |
and elimination of other people. Literature from
relevance to our struggle against inhibitive socia]
literature in our schools and colleges. The impo
could always be resisted. There is a great need 1o
relevant and interesting for our students and wh
arise out from culture-specific features of Engli
and multicultural state like us we have 1o dec;
literature and if yes, how much of it, or to
demand of the time. It would be interesting
and programmes in some other countries g
head of department of English, Banaras Hin
please’ (The Times of India July 3 B s <ot
specil demands on Eng]ir,h 2 g 1, 1“999} PmEFEEIJT Mchm“:'tmle !Qg QUE:BI'IS E.nigh‘llﬁﬂ
urope” by D. Girang y1.: quotes an article : *“Th
whether one may deplore the fact or o, has litge lime Which says “The average Europea”
D el unasworth, He wants o understand every gy o (L interest in Shakespear®
that 75% of the huy;"u::d' Efﬁ?; M’“;_h“"m again says, *'F:E:m English and :ﬁkﬁ
language rather than l‘mniné in favour of IMProving theis ¥ 1n Paris has rev

dabout British or Americap Ciiliig command of the Englis!

—“2‘4 »_---\'ii_llic’uding iimrul‘.ﬂl‘ﬁ- in
i

glish can cover wider pedagogical
¥ used. It can increase the intagmﬁ'-'ﬂ

or

ir : ’ i
art and literature is pot the universal

Eﬂ:f;ly been of exploitation, oppression
of the world chosen on the basis Of

E‘;m:: ;h”"‘ld be the third component of
prescribe I * Monopoly of English culture
ich can Hml_l':mry texts, which are culturally
sh and Euml I Pfﬂbl:.m of Imr.:rpn:mtionﬂ
de our prefe Pean literature, [n a muitiﬁngflﬂl
make use of li?ms‘whﬁﬁlar 1o study English
10 note the kg T‘mm in English which is I‘hr’
Mentioned pon ) €aching policies, priorities

du Univgmt;i:a J2 Ram Mehrotra, the forme*
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another poll conducted recently by the B.B.C., Shakespeare,Donne and William Blake failed
to find any place among the top ten favourite poets of Britain. Therefore we have hardly any

. justification for prescribing the works of these writers in our country”. As recommended by

the same writer in a multicultural country like India, if we intend to decolonise the teaching
of the English language and literature, the best way out seems to be to make our students
study Indian writing in English by writers which would include journalists, philosophers,
political thinkers and social reformers whose English is no less inferior to English writers.
However, we must pay attention to the moot point whether our critics have played a
constructive role in creating a critical climate that not only contributes to the emergence of
new writers and, at the same time, is also able to maintain rigorous critical standards in the
reading and assessment of writers” as K. C. Bellippa says in his paper on “Indian English
Literary Scene”. We could also include Indian Literature in English translation.
Again, an important part of the teaching of any language is the teaching of its grammar.
In the Indian Universities context, it has been observed that there is a lot of “teaching about
the language'. rather than ‘teaching the language’, It is evident from the fact that the students
at the undergraduate level even after completing a degree are unable to use English in real
life situations. Many students face difficulty in Interview, group discussions, seminars or in
the public speaking zone. Suffering from this English phobia they haunted to get admitted
themselves in Spoken English Course for competence. Most of these spoken English courses
aim at teaching BrE to the students and finally these students feel frustrated after completing
the course. Perhaps this problem is also encountered by students of other countries where
English is used as a second language or a foreign language. The reason behind it is that
grammar is taught as an end in itself and not as means to an end. In other words, grammar is
taught exclusively for achieving full marks in the examination but they are unable to write a
good compasition or produce utterances that bear testimony to the grammatical rules. Thus,
it seemns that the students mechanically master the rules and do not pay much attention to the
communicative aspect. Malinowski (1989) comments, ‘Non native speakers often know more
grammar ... than the average native speaker” (P.44). Itis from our observation that Malinowski
comment on native speakers justifiably applicable on the average stuldents of our states
particularly in communicative approach. It is felt that the teachers af_Engl:sh need to seriously
think of how they can encourage their students 1o come out of their shell and develop their
communicative competence as opposed to mere grufnmnncal competence. Teachers !'nusl
make an attempt to bring grammar closer with innovative methods and always try to motivate
students to join in communicative interaction.
E,rf;::rn;]f; ip L Mikesell Marvin W(1961) "Ecadi_ng in cultural Geography. University
of Chicago Press, P.1.
Folk literature of Assam- An Introductory
Survey, Guwahati.
i .s Kricher, Prallhad Kakkar all quoted in “The Babu Strikes Back at
Mahashweta Devi, James K the Empire in this Idiom’ by Neema
Martyris appeared in the Times of india,
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NEED OF FOOD SECURITY BILL

FOR POOR INDIANS
Himangshu Kalita
Asstt. Professor, Deptt. of Economics
Dispur College

“Food security exists when all people, at all times, have physical, social and economic
access to sufficient, safe and nutritious food to meet their dietary needs and food
preferences for an active and healthy life.” (Definition from the 1996 World Food

Conference)

Concept Behind _
Worldwide, around 925 million people are chronically hungry due to extreme

poverty, while up to 2 billion people lack food security intermittently due to varying
degrees of poverty (source: FAO, 2010). According to the International Centre for Trade
and Sustainable Development, failed agriculture market regulation and the Im:k. c.:-f anti-
dumping mechanisms engenders much of the wn::rld's food scarcity and'm?]nul‘nnon. As
of late 2007, export restrictions and panic buying, US Dollar Depreciation, mcrca?ed
farming for use in bio-fuels, world oil prices at more [f?an $IIIII a hfm‘el, g}nbai population
growth, climate change, loss of agricultural land to l:mdan IJ&! and industrial development,
and growing consumer demand in China and India are claimed to have pushed up the

the role of some of these factors is under debate. Some argue the

price of grain. However, il
role of bio-fuel has been overplayed as grain prices have come down lo the levels of

2006. Nonetheless, food riots have recently taken place in many countries across the

world.
IA
FOOD SECURITY BILL OF IND r
According to the National Family Health Survey 2005-06, 40.4per cent of children

under the age of three are underweight, 33 per cent of womes in IJE age group of lﬁ?;
have a body mass index below normal and ?S.E.]' per L'ﬂ}'f ‘f‘r “hﬂd{ﬂ' m ”_Jf- age Eml-:lrl-"‘ﬂ

35 months are anaemic. These are disturbing statistics which pf:unt to nul.un-:nTal
deficiencies. The National Advisory Council (NAC) proposal fora N 3“?"’“' Ff_ﬂd SE?U"EF
Bill is perhaps the most important national effort yet to address these deficiencies in
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India. National Food Security Bill (NFSB) proposed by the NAC is a potentially
revolutionary bill that can have a huge impact on the economy. Well crafted and effectively
executed, it can transform the lives of people.

The Food Security Bill is a bill for consideration before the Government of India.
The bill aims to provide subsidised food grain to around 67 percent of India's 1.2 billion
people. As per the provisions of the bill, beneficiaries would get rice at ¢ 3/kg, wheat at
2/kg, and coarse grains at 1/kg. These rates would be valid for three years. Every pregnant
woman and lactating mother would get free meal during pregnancy till six months after
child birth. They will also get a maternity benefit of 6,000 in installments. Children up to
14 years would get free meals. In case of non-supply of food grains, states will have to
pay food security allowance to beneficiaries. In the first phase food entitlement to be
extended to 72 per cent of the population. In the final phase, to be completed before

March 31, 2014, full coverage of food entitlement (to 75 per cent of the population) to be
ensured.

Estimates of Foodgrains Required for Implementing the NFSB

To obtain more realistic foodgrain requirement, Executive Council (EC) headed by
Dr. C Rangarajan has used the population projections pertaining to the year for which the
phases are to be implemented. For phase I, population projections for October 2011 have
been used and for the final phase, projections for October 2013 have been used Moreover
the offtake percentages used by NAC would also need to be revised upwards. Tht: current
three-year average AAY and BPL household offtake for wheat and rice is around 95 per
cent while the offtake for APL houscholds is around 85 per cent as per - Iﬁ;:un :::f
Food and Public Distribution. Using these two assumptions they 1: tked Gu??::::aﬁﬂ

(scenario 2) where the entitled food grain requi nt
ircment (P
54.04 million tonnes and for the final phase to jgjﬂmﬂliq:.[n DS) for phase works out to

). It is important o nuta_that the current issue price for BpL :Eﬂhﬁin:n in Tabl?: 1 bf:luw

than the v:lmd grain price proposed in the NFSB for priority and I‘:::::lllﬂl!-ld is h;gl;;;

:ﬁn on fhf:?;:n :]i::k fuh:r:; bt prices the offtake is likclygm be l(}[]?F :?:i ::::nl.

e R out a Scenario 3 according to which the foodgrain
phases works out o 58 .76 million ton e foodgri

in the (ota] f, nes and 63.98 million

00dgrain requirement, EC also added

e saaaasse = A5 |T 0 e e  E

after the procurement in the initial year, the stocks will be recycled every year if there is
no drawdown. To convert this stock number into a flow EC are assuming a two million
tonne buffer stock requirement every year.

Table 1- Foodgraln Requirement for Implementing the proposad NFSB
Million tonnes

MAC Projectiona® Scenanc 2 Scanarlo 3*
Scanario 1 Offake — priority- OfMake-100%
05% : aenorml-BS%
Phase 1 Final Fhases Phass 1 Final Phases Phasa 1 Final Phase
Priorily 34.40 354 38.91 39.83 40.96 41.83
Housahalds
eral
Houssholds 1408 Ly 15.13 18.75 17.80 2205
[~ Sub Toml 49.38 55.50 54.04 58.58 58.76 63.98
Q'g::'r"ﬂ: = 8.00 8.00 8.00 B.00 B.00 8.00
Buller Slock 3 2.00 2.00 2,00 2.00
Total
Feodgrain 57.038 63.50 04,04 G868 GH.76 Ta.an

spulation - Scanario 1 _ Oclober 2010; Scenarlo 2 83 — Phasa 1-Cclober 2011; Phase 2- Oclobar 2013

Food grain Production and Procurement — Trends and Projections

Indian agriculture is still highly dependent on rainfall and drought years cause
production declines which can take a couple of years to be made up. Because of this
fluctuation, it may be imprudent to assume an average procurement level. This may create
availability of foodgrains in future. The trend of agriculture production and procurement

is shown bellow.

Table 2 - Production and Procurement of Wheat and Rice
hillion tonnas

Production l urement
Wy Teoal = Rice Total Whaat + Rice AR rallo of
e ihory f
— F000-01 50,08 84.90 154.68 41.91 27.10
o0 1-L2 T27T o334 166.11 41.18 24.79
—So02-0F 65.76 71,82 137.68 az.22 Za.42
Z003-D4 T2.18 BE.53a 1680.69 3082 24 B8
Shoa-05 68.84 83113 3 181.77 20,47 2601
—S005-08 60.35 291.79 161.14 35.88 zz.80
— Z00B-07 75.81 0835 18917 38.24 F1.42
SO0 T-08 Ta.567 o660 176,206 51.43 29.34
— Zo08-0% 80.68 08,18 170.86 52.07 3z.84
— Sooo-10 80.71 89,13 168,84 53,08 31.78
Z010-11 B2.00 8541 177 41" 53 39 30,00
Z011-12 83.61 10421 1687.82* 56,38 20,00
Phasa 1)
J=-14 85 61 10541 10202 5761 30,00
%mﬁmcmmmunu. Govl. of India
—paaurming 0 optirmum ProcuUremEnt of 20 per cont of lotal production
—a 20 I
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SUCCESS DEPEND ON MANY FACTORS
The Expert Committee has given many recommendation to the government for
proper implementation of Food Security Bill. They are mainly-
«  Precise identification of beneficiaries
. Timely delivery of foodgrains to FPS. States to strive to make doorstep delivery to
FPS
«  Rapid roll uut of IT in PI_JS on priority. End to end computerization of the TPDS
network, digitized alloq_:aﬂan of foodgrains starting from the FCI/Statengovernment,
smart card based delivery of foodgrains, issue of ration cards with biometric
identification and iris technology
«  Creation of addit_icmal storage capacity both at central and state level. States to
create decentralized storage facilities at block/village/ panchayat levels by
construction of Fair Price Shop-cum-godowns usin z :
ik g funds available under various
. Better monitoring of distribution of foodgrains by usin .
P technology (GPS tracking,
SMS alerts to heneﬁc:anr.;:s. CCTV monitoring of gpg and t:f:a(ﬁnn ;—a;ubﬁgc
awarencss through campaigns in the media) and social audit by local bodies /

community groups / NGOs
. Better governance - administrative actio : :
criminal liability fl, recovery of financial losses and fixing
Challenge of the Bill

Identification of the poor and the scale of operation are
of the proposed legislation on the right to food. Apart from
disincentive impact can lead to a significant fall
effective mechanism is created through the food . , :
to procure food grains from every nook and mcrz?i_ﬂ;fmﬂ?:::uhndm (FCI) or state agencies
be better appreciated in the context of our food policy and’ lry. These challenges can
for effective implementation of the Bill, eXperience 5o far. Therefore

th
€ government and the politician should be

more cautious and proper monitoring is neces :
1 (=] ecessary, Soc :
done in proper format so that nobody is excluded fro 10 economic survey should be

should be improved by introducing Smart card. ™ the benefit and PDS system

the most critical challenges
; I?W large financial outlay, the
in production of food grains unless an

g
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GLOBAL BRANDING POSITIONING

AND ADVERTISING
Ritu Choudhury
Asstt. Professor, Dept. of BBA
Dispur College

Global marketing strategy attempts both to standardize (in order to conserve
resources) and to localize (in order to be maximizally responsive to local market needs) .
A global brand is rarely the same identical combination of product, package, name,
positioning and advertising execution all over the world. Instead, the brand is more likely
to appear in each of those countries using one of a few alternative formulations, packages,
names and ad campaigns, with the exact “mix” varying by country or region. For instance,
the same Palmolive soap can appear worldwide in three different shapes, seven fragrances,
one core packaging design, and two related positioning, one each for the developed and
developing countries.

" Given the apparent advantages of global branding and many factors arguing for
such brands, just how widespread is the practice of global branding? The consulting
company interbrand claims that seven of the world’s top ten brands are American: Coca-
Cola, Kellogg’s, McDenald’s, Kodak, Marlboro, IBM and American Express. One research
study has shown, however, at least as far as brands originating in the United States are
international diffusion of such brand is actually rather limited. With the
exception of a few “star “prands (presumably brands like Coca-Cola), most of these U.S.-
based international  brands obtain the vast majority of their sales from the U.S. and
Canada. When brands do expand into other markets, they tend to expand first into culturally
arkets (such as the UK., for a brand from the U.8.), and they tend to use the
also did not appear, in this research study, that standardized brands
or “older” in age than non- standardized brands: local brands do

concerned the

similar m
same brand name. It
were either "}'Dunsﬂf"

" not necessarily “mature” into global brands.

Building a global brand is obviously an extremely challenging task. Obviously, the
gencral principles of brand-building in any one country apply, such as creating strong
brand awareness and strong, positive and consistent brand associations, and a strong

visual identity, such as a logo or symbol. . _ ‘ 1 |
Advertising plays a major (but not exclusive) role in these, as it does in establishing

the brand's reputation for high and consistent quality, another key component of building
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a brand's equity. For a brand that seeks to b

1 + : s 1o be global, however, an additi i

isa crs:mn core consistency of brand imagery worldwide-but one that sz?lal Ingu e
in each market. Alvin Schechter, chairman and chief executiv works locally

New York design consultancy, point e of the Schechter Group, a
received locally. points out that “it may he global marketing, but it's (still)

Brands strong in one country (such a
flntsﬂgu;fv:t]:m equities the brand has in i[sS lgjnrsni t::lznseu;kltinet::}? Btﬁiruba] o sdiche
g1 bcf:c are E;tu;*an.sft:ml:le o ?hr: new target cuuntrie;-,, and thgne ﬁnduugh research
the equities thatr:.[gt and communicated in that new market. Many di i

strong in the home country can be | ny discover that not all
Chrysler, Kraft and American Airlines, everaged in other markets: Ford,

A for exampl
the U.S. : ple, have P
U.S. than in the U.K. Brands going global also face the mspacuc?a: L?;f:;;ﬁguheqm“fﬁf 1;

s in

access to distribution and to raw materi 7y
: rials and other reso
:;:lﬁsl:-;:‘; ll;fﬂ.r?lﬂmlst::d:cd. many global marketers mkinu;if::mm mkmﬁ:; = granhﬂmﬂlcd
oeny/s/o ain such g Df?ﬂ! bmnds,‘nr joint ventures with m:w I InArets ¢ :

L gan access, instead of simply extending their wo: m, as the most efficient
market. & their existing brands into the new

Once such a strong brand identi
ntity has been i

i : - establ
protect the brand against trade mark infringement of ::]?::?'i":tca;e has to be taken to
, : rand's various equities
tc.).
Jepitoead SAARF Sttt itk B et ) TSIJL‘h intellectual property fighuﬁgm not

Given the background above on the forces making
. h i
it should come as no surprise that ther: :.e for global marketing and branding

and markets. But this global-ver
: ! -VErsus-
the issue is not one of whether an ad ‘l:'—"‘ml s
but rather of the extent or degree to w
across the world.
According to Sandra Mori
: arty and Tho
- ; mas
EIWT on a continuum, if one breaks up an Du,nwn- such advertjs; dardization
ution components, At one extreme ad into it messag i " al
: e strategy and tactic

advertising messa
ge strate
would be a standardized ?,gtfata:gd}r with a:::ﬂlm"ﬂl}' standardize both the
translated ons. Next on the continuum

strategy with modified g i
St EXieing: Tukac Hf:;tl-‘:.l;ut:s, to totally Ima'i’_‘l::dui:;:s, followed by standardized

v the extreme of hay: tegy and executi the
ving ¢ gcutions on

exec.uti-:}n in every country impli
barriers). While this 1-,:11!r]:a4r:risl$m"?S % on-verba] 1!~rlt=se:nh1E= same strategy and identical
cahmnaﬂj’. it ig rare, Thu;ﬂlﬁ::“ [tu get around lmguage

is mﬁ' L Xist across countries, cultures,
AMPaig for g b, PO THESS, because, in reality:
hich a global g ::;bﬂ_mmplemly globalised,

Paign can be standardized

ertiser

—

_ print advertisements; among business-to-

e —————— e Do SHATA e ———— e LR =

having the same strategy or modifying it and, if the same strategy is retained, of merely
translating the tactical execution or modifying it more substantially.

Research shows that more global marketers still tend to use the substantial
modification or complete localization approaches more than complete standardization.
One recent survey of international advertisers found that only 9% claimed to use totally
standardized advertising in all markets, 37% vsed complete localized advertising, while
a majority (54%) used local a gencies to tailor an umbrella strategy theme to the customs,
s of their local markets. Another survey of major U.S.-based
multinationals found that advertising standardized themes and creative contexts (i.e.,
executional elements) were both used about 40 % of the time, with larger multinationals,
with larger local operations, in more affluent local markets, tending to do more localization.

Standardization appears to be more common for television advertisements than for
business and high-tech product categories (e.g.
computers, audio and yideo equipment, cars); and among emotion, image, and fashion-
oriented (so called high—muchcd} product categories (c.g. fi‘u‘granc::s, clothing, jewelry).
Standardized strategies and campaigns appear most approprate and effective when the
product is utilitarian and the message is inf:unnatiﬂ:na]. or when a brand’s identity and
desirability are integrally linked to a specific national character (¢.g. Coca-Cola, or
McDonald’s), according to the copy-testing firm of McCulln‘m-SQmLumnr. Ad campaigns
for food and beverage products are often the hardest to smpdardm:. since eating and drinking
habits and beliefs are often very culture-bound. It is easier o standardize advertising for a
new brand than it is for an old, established brand, which may already have multiple and
hard-to-reconcile images in different local. n‘:gfﬂns of lhc world, ::ncg may be at dil‘l‘ampl life-
cycle stages in different markets, thus facing incompatible marketing challenges. It is also
easier to standardize campaigns across Western markets (e.g. the U.S. and Germany) than
across Western and Easterm markets (¢.g. the US and Japan). : !

While the fully standardized appmz_mh is rarely used, there did appear for a time to
be trend to moving towards more standardization, although some very recent dathmugpnst)
this trend may now be reversing back to a preference for I:aculfzmmn.. A trend Fmvard
standardization would be in accurdapcc with the many forces, the increasing globalization
of markets and of media, the incrf:rtsprg degree Ufl:l‘.lltl.lrlﬁl convergence among mnsu!n}ars
of various countries, and the pusslhzluy i urcusi-tsﬂﬂl‘{g-‘i 1n mafkct research and adverti sing
production costs. To this must be added the desire of companies 1o l'ull?r leverage c.:n:alj:.rc

oful in one market and have the potential to be successful

i ncepts that arc succes : :
deas and concep as are scarce and one business advantage enjoyed by

:  powerful creative ide : L
f;::-;:];;]i ane nterprises is this ability to tap a pool of powerful creative ideas and concepts

: world. Some other research finds that when agencies and clients attempt
ff:;fﬁ;gcmdm research, scheduling and buying were found to be comparatively

the hardest to stan dardize. e
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Need of Cost Accounting in Planning

. Decision—-makin
and Controlling operations of busi )

ness enterprises

Hirendra Nath Sarkar
HOD, Deptt. of BBA,
Dispur College

Abstract
Cost Accounting provides information 1o man
. % a
eéfficient operation of busi
ffi e Speix f business concerng, Management porsiis - :
decision-making of any type. De requires information daily for

c&iﬂ‘ﬂ-mﬂkiﬂ *
; i i
of two or more alternative courses. oy il f wolves chojce of a course of action oW
& a choice

' @ Comparison of the outcomes

which may arrive ] [
' y arrive under different alternatiyes must be g
only with the help of cost accounting one. Such a comparison is possible

T information,
Int uction

Now-a-days, in all type o :
non-manufacturing, publicy-::l:r pr:.v:::i;?. ther ]
required for making day-to-day >
cost data and costing techniques,
to take accurate decisions, ‘Cost"

Sement in respect of the smooth and

F non 8¢ or small, manufacturing °f
Operating deciaimfmﬁt. @ wide variety of cost data ar°
methods & other j st._ Cost ccounting provides useful
‘ Mormatjq : ent
incurred means N which help managem
i dmoy p
ﬂm:!hﬂ tmi:uztzzumhlc 102 specified article, ™ of expendityre (actual or notional)
Process of ascertainin OF activity, ‘Costing’ is defined
B COStS. Acenrt: ity. ‘Costing’ is de
o

Accounting is defy
of inﬂumegand “;:: daist::: Process of anting for cm:d‘;ﬂ 1o CIMA, England, uCost
oot Which begins with the recording

. he basis o wi:
preparation of periodical stage N Which the s
In its widest usage, it emb MENts and repopye for Y are t.:a]'!ulatﬁd and ends with B

control methods and the aﬁm:nﬁe Preparatiop of g Efc?::lmiﬂg and controlling cOS'S [
planned. It deals with allocatig Ifmﬁm. Of the Profitabi): data, the application of ¢0°
costs. ‘Cost J‘LCCDUI'IIHI'I':}’ meg i Menalﬂrnam‘ apmm(: ity of activities carried oul or
ns the Application of e Nment gnq accounting aspect ©
ng & Cost ace 7 il 1'55!
ounting princi

R
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methods & techniques to the science, art & practice of profitability. It includes the
presentation of information derived there from for the purpose of managerial decision-

making.

2 3
Costing Cost Cost

Techniques & Process of
Ascertaining cost

s
P’ Accounting Accountancy
Application of Cost control
methods & ascertainment of }
profitability ¢

.I_

Presentation of relevant
information for managerial _)
decision-making

The object of cost accountancy is to provide the theoretical and practical framework
within which accountant functions. It is the science, art and practice of a cost accountant.
1t is science because it has its own principles and rules. It is an art and practice of a cost

accountant as the application of its principles requires the ability, skill and practice on the
ntant. Practice includes the continuous efforts of a cost accountant in

art of a cost accou : : A ; £
E ntancy in connection with the presentation of information for the

the field of cost accou . _
purpose of managerial decision-making.

Planning, decision-making and control are t!}ﬂ three hs!su: functions -:::!‘ the management.
In each of these functions, cost n!:cu_untmg supplies valunh}e mfﬂﬂ'nnlmn. to the
management for its successful functioning. Management of business concerns expects
from cost accounting detailed cost information required for planning, decision-making

and controlling.

Managerial operations must be based on su_:t:l.‘hlc and sufficient p[mg. Plﬁ_ﬂﬂlﬂg
is the primary function of management. The aim of the management is Ec: attain the
objectives of the organization. _The purpose of every pia_n must contribute to the
accomplishment of the organizational objectives. Planning is a process of selecting a

f action from amongst a number of alternative courses which helps the enterprise
R ves most expeditiously and economically. Planning involves deciding

i i .Ecli -y
in fdtr;r:ﬂltiﬁnhg is to be done, where, how and by whom it is to be done, what resources
zu required for doing it and how results are to be evaluated. Planning is a problem which

COVErS
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a)  Assessment of future ;
b) Determination of objectives and goals in the light of the future ;
¢) The development of alternative courses of action to achieve such objectives; and
d)  Selection of the best course of action among these alternatives.
In fact, planning is the process of deciding courses of action to achieve the objectives
and to monitor its functioning. This is done by —
5 Preparing various types of budgets such as, capital budget, production budget, sales
budget, expenditure budget, flexible budget, efc. ;
ii. Setting standards ;
iii. Comparing the actual performance with the set standards and budgeted performance;
iv.  Analyzing the variance ; and
v.  Taking remedial measures,
In all these sphere of activities, cost accounting provides necessary cost data and
various cost accounting techniques, such as marginal costing, differential costing, standard
costing, budgetary control, etc.

Defl- & I'l- ! In :

Decision-making is the process of selecting a course of action from among the
available alternatives. It is the core of planning, The major function of a, manager is to
select the course of action. For making a choice between different courses of action. it is
necessary to make a comparison of the outcomes which may be arrived under diff;mnt

alternatives. Such a comparison has only been made possible with the help of Cost
Accounting information. PP

A manager should as far as possible be rational in making depisi
to make logical and objective decisions considering all the faclfrs an;l{:lc?::f i Zhg?lfl try
A rational decision is one which is made in a systematic and logical mmfncr n:g‘si;jnst;
ensures the achievement of organizational objectives efficiently and effectivel WC c
Accounting provides the management with all relevant cost information Hbﬂmithte Y. oot
alternatives in order to enable the management to arrive at a rational 4 various
decision on various problems such as — and reasonable

a)  Whether or not to invest in a definite project ;
b) To fix the price of a product ;
¢)  Whether or not price should be reduced for increased level of sales -
d)  Whether a change to production should be followed - Sy
¢)  Whether or not factory should operate at full E:apacit;r ‘

f)  Whether to make or buy a spare part ; ,

g) Determination of the most profitable levels of production -

h)  Whether a new product should be introduced in the markg: :

i)  Whether a particular market should be tapped or not - :

i) Whether the product should be exported or not ; :

k)  Whether or not an investment in a particular asset wil] he wWo

rth while ; and
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1)  Whether a product should be discontinued to avoid the present loss.

In fact, decision-making involves prediction which cannot change the past, but it is
expected to influence the future. Decision-making is a process of selecting a course of
action out of two or more alternative courses. It becomes complex when numerous
alternatives are to be evaluated. For making a choice between different courses of action,
a decision model can be prepared which guide the formulation and evaluation of
alternatives. The following steps are taken to build a Decision Model —

1) Define the parameters of the project. Parameters are the operating constraints or
limitations ;

2)  Identify possible alternative courses of action and select a measurement criterion ;

3)  Develop information for each alternative ;

4)  Construct incremental analysis of alternatives ;

5)  Eliminate all the irrelevant cost;

6)  Prepare formal report to management ; s _
A significant input in choosing among the alternatives is cost. All other things

being equal, the alternative with the lower cost should be chosen. In connection with the
managerial decision-making, cost may be categorized as — :[a} va_de.termmcd cost, (b)
Standard cost, (¢) Marginal cost, (d) Estimated cost, (&) Dlﬂ%:renuﬂ cost, (f) Imputt:fi
cost (Notional cost), (g) Capitalized costs, (h) Product costs, (1_‘! Out-of-pocket cost, (i)
Shut down costs, (k) Sunk cost, (1) Absolute cost, {m? ]?erEUQna:},r costs, (n) Period
cost, (o) Engineered cost, (p) explicit cost and (q) Implicit cost.

o . ; ERUaE EIT ST 70 e 3 N N

In decision-making, most important point 1§ to identify i

opportunity cost. Relevant costs (or revenue) are those costs which are appropriate to a
specific management decision. These are represented by future cash flows whose

i 's decision made
magni i depending upon the outcome of the management § CeeiSIo ]
Re!gﬂr:r:tutde wlglar:gchiﬂnsts wg*hj ch help the management in takmg a nght_dec;smn f:m- a
iy ible alternative eamning that might

: i is (the maximum possi
fufure action, OCpodig s S8 2 acity or Services had been put to some alternative

h if the productive cap - . ;
u::c&::;; ;ﬂﬁlz ;] uel?nf sacrifice made or benefit of opportunity foregone in accepting

an alternative course of action.

Controlling: . _ial function and itis 88 important element of the management
E Fﬂnﬂ_*u] isa m;ﬂ;egﬂﬂry line manager. Itis the process by which managers ensure
ocess. It is the tas s and goals. It involves setting of standards,

o ity wi lan
that performance is in conformity with the p the performance if it Aovintes Toom the

measuring | performance and correcting
g e g kg i sl st o

: i ity with the plans
. g hat everything occurs in conformity with the plans.
is the function intended to ensure that ts and the performance of operations
. .rgtions means keeping the cos { bl ;
5?1I]]nl;nﬂmg~ ?f t:f:; ir:;s ~ nd budgets. It is the system which finds deviations in actual
jrf n the :,..;_ 5  the standard, Managers have to decide how to correct the deviations.
performance fro : '
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Cost accounting provides pre-determined costs or standard costs and bud gets are prepared
on the basis of such costs. On comparing the actual costs and performances with that of

standard costs and budgeted performances and analyzing the causes of deviations, the
management can take remedial measures thereon in order to raise the future actual
performances to the level of set standards.

Conclusion:

_ Cost accounting provides cost-data product wise, process wise or department wise
at d{.ﬂ'erent lr.‘;vels of capacity and other relevant cost information to the management for
deciding business policies. It facilitates the management to take judicious decisions o
various problems in the field of production, administration, selling and distribution, Cost
accounting helps to give cost information in such a wa '

T : A y that management is given as
clear indication as possible of their economic performance and the ijmctjnn ugl which
they must move in order to improve their economic eff;

ey i ; i _ iciency. In fact, cost accounting
pnmanl_y helps management in planning, control decision-making, This is done by cost
accounting through recording, classif ying, analyzin

: ; : £ and reporting of actu db
forecasting, comparing :!nd standardizing cost data. ‘u’arimlins frgm lh{; Eﬂsgji‘fsnhd;
the management in taking remedial measures, Cost dccounting exercises different
techniques for the proper use of materials, labor and overhead facilities in order to check

on wastages and inefficiencies in the use of above elements of cost

Reflerences:

1. Saxena VK. & Vashist C.D.: Advanced cost and
& Sons, New Delhi, 1990

* firualﬁiu,ﬂl. ;{ii:, Principles & Practice of Cost Accounting, Book Syndicate Pvt, Lid.

3. DasK.R., Sinha KM, Bhauacharjee B. & Suri §_
Book Depot, Jaipur, 2005

Management Accounting, Sultan Chand

* Theory & Practice of costing, Ramesh

[ =N
=
9'
=
|
¥
8.
"E
2
2,
=z
o
B
=
3
8

, Ramesh B Y
Ghose Gourab & Ghose Arpita: Cost Accounti s DDR_Dcpul. Jaipur, 2006

Shuchita Prakashan (P) Lid., 2006
6. Jain S.P. & Narang K.L.: Cost Accountj fias

Publishers, 2007 umting Principles and Practice, Kalyani
7. SaxenaV.K. & Varshist C.D.: Management Accouni: =

& Sons, New Delhi, 2007 ouating ~Decision Making, Sultan Chand
8. Study Materials —Cost Accounting and Financial M.

Accountants of India, New Delhi, 2011 “rigement, The Institute of Chartered

Wehsites:
l. www.google.com
ik
=838 pp- o

‘

e ——— e i R SR M N ]

MIS - A Tool in Modern Management

Bijoyeta Saha
HOD, l/c, Dept. of BCA
Dispur College

s all over the world uses MIS (Management Information System) to
- MIS is used across all business functions and spheres. The
al controls, polices and procedures of an organization.

Organization
make managerial decision
MIS documents all the intern

Now. let us know What MIS is - MIS is a managerial decision making tool. It
collects, .'lr:a.lyz;:s and documents facts on all the important business processes afdecung
the company. There arc then tabulated as reports for the senior Management to study and

take into account when making business decisions.
i ' ing five primary components -
cally computer systems used for Managing imary
i) l.lmﬁfﬁ?glaﬂjm, 15} Data (information for decision making), iv) Procedures
(design, development and documentation), ¥) People.

; i ion that they need to make decisions.
. oc the business Managers the information that
MIS nﬁglsicgaﬁi provides information about sales, inventories and other data that would

help in Managing the enterprise.
iy pes of MIS that organization use. All the types could be used
used in isolation. The TPS (Transaction processing System)
i i ion $ : and inventory order,
: tine business transaction such as customer ry
oot ;ﬂ SGC:E:;: E?ﬁinmtiﬂn Sy stem) is used to [_:lan and schedule production and
i Ean The DSS (Decision Support System) is to l}clp management 0 analyses,
Sﬁfﬂ;zﬂcﬂrﬂ [:u'g.et the best path from the list of attentions in decision making process.
e

i

w (Vi .

 facte and figure pertaining to the operating procedure, processes and

: MIS I't;'ﬂr::'f";“ﬁ:: ?@mgiz migz MIS defines authority res_panﬂbﬂ:{y equations,
internal ‘.:ﬂﬂ- Lchannﬂis and work flow diagrams for I:hr: entire organization. MIS
mm”fun":mmnd-l reparation activity also. Management is able to make intelligent and
simplifies the audit p PPEEYS

There are many ty
together or one part could be

n ion?
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knowledgeable decisions owing to this system. Every employee in the organization knows
the employees he has authority over and to whom he is responsible for. The work then
progresses without glitches.

Now let us know How MIS is planned and developed for an organization

MIS functions must be carefully planned for and develo ped for achieving
organizational goals. At the planning stage itself, the company must allocate a chunk of
its yearly budget for developing, maintaining and sustaining the MIS. The task of planning
and developing the MIS is often outsourced to consultants, As these consultant individuals
are not employees of the organization, they must be fully made aware of all the prevailing
policies and practices. It is important for the organization to remember that MIS is driven
by technology, and all the generated reports are system generated. Therefore it must be

staff knowledgeable and suitable to employees capable of making deductions based on
the obtained reports.

ece n Management Information §

Various aspects ecompassed the trends in MIS such as -

1) Networking : An important trend in MIS is the ability for companies to network with
other companies for business purposes, Networking allows co
through several bank accounts, creating a quicker process for
materials. An MIS ensures that management has all the pe
business operations, allowing then to review the effectiven

2. Data mining : Another trend in MIS is
tools to collect information regarding con
Companies can use their internal figure in
external data mining techniques.

Mmpanies to transfer money
paying bills and purchasing
rinent information for these
ess of their operations,

the ability for companies to use data mining
i“;j;:lﬂi‘ purchases and other economic trends.
MIS to measure the effectiveness of their

3. Education : Many colleges and universities have devel 2
train students on MIS study, Most degrees are four year ;:Ed ﬁdu:l:.lanunnl p_mgmms 1o
business courses with a mix of computer programming at combine general

helps students to develop a well rounded education in thgmi::l?;f_jzf;ﬂm ‘;:llassais. This
and implication

of MIS Software.

4) Careers : Computerized MIS programs have
management and consulting. According to the U.S
rate for jobs in the MIS field is expected to grow

Now, le iscuss the

Application of MIS in business :
MIS provide timely,

in database

Bureau of laboyr slalistics, the growth

21% or more 2 i]] 2016,
ication of i

accurate and relevant informat;
100 for varioys pye:
Siness needs.
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Business owners and managers requires MIS to aid them in gathm_:iug_ pertinent information
about their company and making business decisions. Cu_:-mpamas msT,nIl computers n_nd
husiness Software in each department and division. This allows business and financial
information to be transferred electronically to an end user (OwWners, managers, st athes
employees) Employees input information into the management mﬂ:rrmatmn system. ms
allows business owners and business managers to crl.Eiﬂf- SPEFlﬂC S5 135 (et will
automatically ran once the system gathers all necessary information. Using a:;l Inte.me;
based information system can allow companies to gather information Aalizsevork Yepi

and international locations.

Application of MIS in Agriculture : Ll el
ustrial enterprises covers finance and administration which includes
store inventory management, payroll and staff ledger.
It also covers production and processing (eg. planning WA almiaietraten obfed
operations, factory production control, asset administration) :
Agromation’s Management Information S}rstfm e e dﬁdﬁ;d Mﬁlrlﬁl'fm
th industry. This system inmproves the operational and managerial contro” ‘eacing
¢ sugar industry. while maintaining or even decrease productivity. Fm: controlling the
loa de;:rlc;;scelrn cgg; : ﬁmnmauunliﬂlg software is the “Core Module' in_a series of computer
;E"Et'aﬁzn; d;.:si gned to mect the information “ﬂ?ds o ibdec ?ﬂauiﬁfﬂi?t:m;?n £
ttlf latest techniques and incOrpOrating tmmwmmﬂmc:!amﬂﬂﬁg; wirin :;:-.: infunnit:i{}nutg
management, these systems provide the %

control costs and increase pmduc:uﬂt}'.

MIS for agro-ind ,
general ledger and cost accounting,

C ; : - - £
DMII".*I“T:“ tem that aids management in making, carrying out and controlling
is a 8y$

ified | tem. It ensures an integrated
isi identified justas acomputer sys
decisions. MIS should not be1

svali of fact, the main
d information flow throughout the organization. A3 E;:'mlaf-i::;aﬁon for decisi;n
Hfrucl;.’ l:{]sm to provide current and accurate as well as relevant in
aimo is to

making, monitoring and control.
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Ohne Mathematik tappt man doch immer im Dunkein” (without » 1 ‘
athematics if

is like walking in the dark) — Warner Von Slbitiing

Introduction :

Mathematics provides 2 system of logic which js he
industrial problems. Mathematics imparts an ability to maney
important and indispensable role in the development of
application in industry helps the management in decisig
“industry” means all those activities which deal with the C
finished goods. But, herein, in the context of mathemati
‘industry” is denoted as business and commerce includin
research and development laboratories, commereial audg
and production facilities.

Ipful in analyzing many
vj:rwith figures, It plays an
any Iﬂfﬂﬂﬁtl‘}" small or big. Its
:;nak.mg. Generally, the term

, €Is10n of raw materjals into
c-mdl.xstry interaction, the term
financial seryiceg and healthcare,
non-profit Tesearch, development

Mathematics plays an increasing role in the effici

:T Ir_:ﬁ;viﬁlﬁz E:Sgﬁi Dpt:ns‘lhﬂ way to virtual ﬂmﬁm;ttu{::‘:nﬁim}em of . industry.
st e r 2 given phenomenon ang i contro| ¥sis and simulation
o o ces mn:tple.mlj.r of the mutual interdepende rn- a:‘m optimization,
1 _ in connection with the development 2 NCies in economics. All
systematical approach of mathematics. And as such °! Industry mainly depend on
:u ;J:;‘i:t;::! IilTIc. to mnli:umtms Mathematics ig cj;]:e;mﬁrk?d as that
5 indu;: l :ﬂ]n"mu-.:; in the dcr"::gn of production e enabling technology. The
strial product or services. In fact, only mathemati "0t of the time invisible in

more and more complex system with moye and more -:-:lr:z:?n fielp industry 1o optimize

nts,

42 p—
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Means of Mathematics — industry interaction
The problems which are inherent to industry and can be solved with the
mathematical modeling, are seen on different scales -

(a) Specific problems where a new feature is required to be included in mathematical
modeling as current methods vis-i-vis current models can not meet the requirement

for solving such problems.
(b) Medium scale problems where the transfer of a new technology and a new

mathematical software product is to be brought into the market.

re different physical models are coupled, different arcas

(¢) Large scale problems whe
d where there are essentially no methods available.

of mathematics are used an
e h ician in solvi
Mathématicians must have particular skills in communicating with non-

mathematical collaborations and the ability to translate in mathematical terms the real

world problem, to study them by the use of mathematical technique and finally to transfer
typically not interested in the method of

the mathematical for non-specialist who are ! tere :
solution and applied mathematician when collaborating with industry provides the
following program for his better role in industry —

(a) To identify the problem and its origins by formulating the problem in an abstract

framework.
(b) To build a quantitative m

ial proble

thematical model which helps to clarify the problem,
identifying the main obstacles and proposing the tools to tackle the problem

(c) To analyze the problem as well as to solve [1-{c samath‘murgh cfﬁ'cmm, robust and
reliable mathematical techniques and to provide realistic simulations.

(d) To employ stochastic and statistical methods in combination with scientific
computing technigques.

(e) To appl];r the result.
(f) To creale appropriate mathematical snﬁwum: .
() To identify and characterize the range of vnhd'ﬂy ui" the mudfﬂ: 1
When the model 18 finally accepted after the iteration of validity and adopting the
same, it would be used to Improve, optimize of mnlm] thﬂ process. Model based control
r'ﬂ'-lﬂjt!s the cost and time of product process and service mnuvauu.m‘- ‘ :
1t is found that there is a lack of mcugnﬁ;;iﬂﬂﬁxu:sﬂﬂ :;::lisnduis u;:;:;

L <t important challenge for mat conyince
':::J’u::g:[u;i}rzzn;?odcmp;mhematjcs and accordingly, the mathematicians should have to
develop new compelilive products and technologies.
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It is evident that in view of the ever-increasing complexity, only mathematics can
. help industry to optimize more and more complex systems with more and more constraints.
It is needless to remark that now-a-days all mathematical fields become important for Ch
industry for its development and progress. Mathematics acts as an internal tool for industry » A MﬂdEl'll A roa
to access the validity of a new project and also as a proof of rigor and robustness that can SpEECh TEChHUlOg}’- pp
be used by supervising and regulatory authorities.

Laba Kr. Thakuria
P. B. Acharjee Asst, Professor, Deptt. of BCA
Sources: internet websites Ph.D. Scholar. G.U. Dispur Callege

Depit. of Information and USIC
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[ e a g form l_‘_}f humﬂ.ﬂ Gﬂ'mmun]ﬂuﬂ-ﬂ» :
S f-'ﬂ:h 5 I;hll: Vmﬂlﬂdtlﬂﬂ I 5

human speech production is as follows:

n(t)
I:;it:nl Control ! MNeural Control

So(t)
vocal Cord Vocal Track
r Lungs
1 Pt{t}- pulse output produced by

ure produce by lungs, e frow brain,
:l:::IiE:EIrSP:[:;u:p-uch output, nft)- contre sig
']

Figr- (1)
i hrough the vocal cord
. forces the air pressure t 1
. : oduced by the JHA8% fis of air that excite resonance
I J:!Ih:r Ipmilﬁﬂzirw.vhich was under tension, produces pu
along the loc B
in the vocal and nasal caviies.

»
= ")

[~ pnanma=el
| o T

Gaots

o

Figr- (2)
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Speech technology is design to duplicate and respond to the human voice. Tt has
many uses. It includes aid to the voice disabled, the hearing disabled along with
communication with computers without computer keyboard. Speech technology has many
sub branches, they are - 1. Speech Synthesis, 2, Speech Recognition, 3. Speaker
Recognition, 4. Speaker verification , 5. Speech Encodin g, 6. Multimodal Interaction

Speech synthesis is a technique is to produce arti
system is used to storage human speech synthesizer,
converts normal language text into speech. An overvie

ficial human speech. A computer
A text to speech (TTS) syntax
W of the TTS system is as given

below:
Phasing
R Text e Intonation Wave Form ‘
i Tm. Analysis ot " S E——— Generation p—
R B erance Duration Utterance Speech
: Composed Composed
of Werds Linguistie of Phanerm es
Analysis
Figr- (3)

A synthesizer can incorporate a model of the voca] :
o cord an an voice
characteristics to create a completely synthetic voi d other human voi

! : VoICe output, A e
system is basically an all-digital automatic information Service Ewﬁ;;fﬁ |ic'::1“I:;:c::'“ WS?E“S:
queric

a person from keyboard or terminal and which respongy with

- - : [ 1 i i
voice, Speech synthesis system also playa fundﬂme:muj role in ::;E de._sucd mfum‘latlﬂﬂ‘ h{
of human speech production. The firsy Computer baseq Speech SETE_HhUU[mE Pr;::'[-‘:?;]
€818 were createc

1950's, The first general English text to speech sysie
ctal in 1968 Japan. i developed by Noriko Umeda
The second Branch of speech tech nology in cg
. g IMpuy : ' L
Itis th: process of trftu};lahun of spoken words to lcx:'ﬂ“:: :Tlﬂnrin 15 speech recognition.
recognition( ASR ) i.e. speech to EXUSTT), It ie 50 called Automatic ﬁlF'cﬂ':h

2 tisin z
from an acoustic wave form to g wri . Most genery) form |, a conversion

message inf, g specch
the constrains ol Ormation. Spe

apeech Rutngniﬁgn . aFe'dﬂn Speaker, Spf:iikillﬂ
ﬂPphmFm“ include voice user
A€rospace | fouling, search etc. the other
lEIEPhﬂn}r ctc. €. Spice craft etc, Automatic

imlﬂg}' is
=¥ 4p

few application of Speech Recognition are
translation, court reporting |, mobile
The third field of Speech Tec

the . .
Ic[enhﬁcatmn Or verification of the

e

P S AT, e e
e e r—

person who is speaking characteristics of their mic.t'.s' Itis also ci:dRV:;EE nr?::i?}ﬁn_:gﬂg
Now there is a difference between Speech Recognition and 5!:: et reg e ;
speaker recognitision, recognizing who is speaking and in speec I:c“fﬁm slaﬁng?pclz;:h
what is being said. Recognizing the speaker can ,Slm[.}hf}r 34 b:used to authenticate
in system that have been trained on specific person’s voices or it ;u:ch Specil Racsgnition
or verify the Identity of a speaker as part of a secunity Pmm:ﬁshﬂr is Verification. During
system works in two phases, one is Enrollment and fnt ol e GRS o R
enrollement , the speaker voice is mFDIdEd e :fsn: L;-: or utterance is compared
voice print, template. In the verification e Efzpre;:iintiﬁcztinn system the utterance is
Somnh B S i i ﬁga::gder to determine the best match while

compared against multiple voice print in or S S RO AR :
verification system compatc an QUSRS SE Lt ey Tadenaoreal TP
recognition system fall into two categories 1.¢ 1ext Uepen

: : it i ed text Dependent
d verification then it is call .
be the same for enrollement and speaker or unique.
Eﬂtgﬁljﬂﬂ- In this system promots can either 2 t‘-“m‘;ﬂ;;?“ ntﬂiﬂ'sﬂi l;jldlﬂnliﬂi.‘.aliﬂm. [nc:his
But the text independent system are r_nns_t offen u;etm m?:pcndcnt s ity Aoot
case text during enrollement and text is different.

verification. \

compare what was said at Em}?f:haﬁin gy iﬁa:lpeﬂh coding. Speech coding 15 an

The next phase of speech Lect L ining speech. Speech coding

ﬂPPlicatizn“;‘daFa compression of digital auﬁ?n?ﬁi?gt:ﬂ pfﬂmsiﬂg techniques to

: ter estimation us : ithms to represent

oy e Eh'ﬂpﬂ; l?cnpaxngﬁbined with generic dﬂtailmﬂle*;; :1?::'3 e imgmm
Iit:eod Elqml‘:'sp@icno;eg}led' paramelers in a compact bitstre %
applzz;]ri(;;ﬂ:;guf specch coding are mobile telephony and VoI ’

- : ' odes of interfacin

- odal interaction, it provides the uset “fruh;lulllt:gnlﬂdﬂ;u oot of daia Thﬁ

~ InMultim also provides  several distinct to0ls c.r];_]ﬁ it

Th S s I:mihlepinpui modalitied i IERARE S el Vs

: i FI; the strengths of ”'“':'u‘el.-‘ Q.25 but very easy to say (e.gz.

!r.nd?my an{,-l c}r:ﬁ's::ﬂd.‘f 2 word may be quite difficult to type

interface and keypad,

Poughkeepsie).

e E
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A Study Report on Green Cloud Computing
Kuldip Medhi

Faculty, DCITRC ”
Dispur College ~

1%.
Green cloud is a buzzword that refers to the potential environmenta] o8 &

benefits that information technology (IT) services delivered over the Internet can offer
society. The term combines the words green- meaning environmentally friendly- and
cloud, the traditional symbol for the Internet and the shortened name for a

delivery model known as cloud computing.

Green computing, green IT or ICT Sustainability, refers to environmentally
sustainable computing or IT. In the article Hamnessing Green IT: Principles and Practices
San Murugesan defines the ficld of green computing as “the study and practice Dfdﬂiiguing‘
manufacturing, using, and disposing of computers, servers, and associated subsystems __
such as monitors, printers, storage devices, and networking and commuy chaﬁ:};]: 5 Stt':m‘i
efficiently and effectively with minimal or no impact on the environment, The ials u.f'
E‘“‘? c_ﬂmputing = si;nilar to green chemistry; reduce the use of Hﬂznrd;:ms mitcﬁah
maximize energy efficiency during the products lifetime, and promote the rec lahit'£ ’
or biodegradability of defunct products and factory waste. Research continue rE b kl;
areas such as making the use of computers as energy-efficient as possible, and s into key
algorithms and systems for efficiency-related Com SRGOeagong

type of service

Puter technologies,
Ceidgnla th'ﬂllhm-.
eI
TR

A5,

.« a model for enabling convenient, on-demand nelwork access
to a shared pool of configurable computing resources (e.g., networks, servers, storage,
applications, and services) that can be rnpidl!r provisioned and r_eleafsed with hmm;ﬂ
management effort or service provider interaction.” _Cluud computing is a m:::tap oru

by Technology or IT Services companies for the del_w_ery of compunngireq:ﬁmeﬁt.s :; a
service to a heterogeneous community of end—r?cmmnr:s. The term clouc 1FG; 1;-:1 ly
signifies abstraction of technology, resources and its location that are very v;:fu in : ;gl
integrated computing infrastructure (includingvnﬁtwurkh:i. systems a;:.iezgi ;?]::: :::jg .aﬂd
Cloud Computing models rely heavily on sharing of resources to achi

economies of scale similar to a utility over a petwork. ,
Cloud computing can ach ally ma!».r*e trm':ﬁtit?nn] dmmcn:;:l[:a I&lf:ﬂiﬁi’ﬁiffc?::
by using technologies such as resource _‘”m_”hf‘“““n ang wm‘sinnc T bandie’s pu.rndic
which can result 10 IOW
Ez?:c!eﬁi?. u}[: the other hand, can re duce the nnergl;c co:;i:mf;:i :i]::raj}uhgulltﬂl;?;;
consolidation, whereby different worklmfds can share m_s m;n;nnu'e‘s i
virtualization and unused EEWE:'S té:llll 1;; S:;;:crt;ﬂ;uﬂj- ;:c;:n lf:itprint Ay
i ; ication to 5 orie Caomitie
Es::;dginbguf;l:;?rjﬁff sartr::lI; husinesses saw the most d:a.rmﬁ::n;eg::::i 1:[?::::]3{;1—515(}
up to 90 percent while using Cloud resources. ‘Lar‘gc curp{;r:ﬁ i, S
percent in carbon emissions UsSing Cloud applications, a1

60-90 percent.

“Cloud computing

o Power Cisd and
Carbon Emdssion
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Clouds are essentially virtualized datacente ;
oiie rs and i ;
ona sl{hscnpncm basis as shown in above Figure 2, They ;ﬁgﬁ:ﬁ;iﬁﬁﬁmd R
operation. Tuda?. a ty.p:cq] datacenter with 1000 racks need 10 M a;rftf u:age e
operate, which results in higher operational cost, Thus, fora dar.aceni the cr?erél}?:ﬂt l':
* sl ]

Emﬁ?ﬁﬂfﬁ ﬂ:’[:;s operating and up-front costs. In addition, in April 2007
generates about 2% of 1; A Technologies (ICT) indust :
i ¢ fotal global CO2 emissions, which is equal to the avi i
: g to a report published by the European Unjon ade Sl

volume of 15%~30% is required before year 2020 to keep the Elﬂl;nl IG;“;“B'-‘: Iiﬂ emission
IC Increasc

below 2°C. Thus, energy consumpti
’ ption and carbo issi ;
become a key environmental concern. N emission by Cloud infrastructures has
L ]

T : TEY use and carbo ' % A
IT applications Microsoft Exchange, SharePoint and nyn"mﬁil"é“al? frzf hirian;z ”é"“é’
cloud an

on-premise deployment. This approach alions wi
by the Global e-Sustainability Initiative. P e Ssessment methodology developed

capacity with actual demand. Multi-Tenancy:
nand, cy: Flattenin ;
Ergc numbers of organizations and users on shareg ingf:;alwe peak loads by serving
daP“mU"E servers at higher utilization rates. Datg Center E tm.m“m' Server Utilization:
ta center infrastructure designs that reduce power logs [hmfﬁ” clency: Utilizin g advanced

sy
nditioning, etc. Improved cooling, power

Greenpeace Contrary stud

N y about Green CJ
. : oud Cp :
DFLﬂ;lz}nﬁaﬁ:iﬂ; :u?:i] S?Ts - “,": Cloud phenome e Contrary to the above
global warming, The regson given ﬂiﬁw"“ﬂ the problem
- | e collective demand
datacenter with the higheay s::‘lllf in the next few years.
1Zation rates will only

=50 pp—

"

- Green Cloud computing and 3
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mitigate, rather than eliminate, harmful CO, emissions. The reason given is that Cloud
providers are more interested in electricity cost reduction rather than carbon emission.

Cloud Computing and its Contribution to Climate Change in March of 2010,

highlighted the scale of IT’s estimated energy consumption, and provided the electricity
consumption of data centers may be as much as 70% higher, new analysis on the projected

growth in energy consumption of the internet and cloud computing for the coming decade,

particularly as driven by data centers. Key findings and outstanding questions from the
Make IT Green report include: The combined electricity demand of the intemnet/cloud
(data centers and than previously predicted. telecommunications network) globally is

623bn kWh to 1,973bn kWh, an amount greater than the combined total demands of

France, Germany, Canada and Brazil.

Cloud computing, being an emerging mchm::lng}r also raises significant qyﬁtiuns
about its environmental sustainability. While financial benefits of Cloud computing have
been analyzed widely, the energy efficiency of Ciqud computing as a whole has nFnt been
analyzed. Through the use of large shared virtualized datacenters Cloud computing can
offer large energy savings. However, Cloud services can also further increase the mtiemet
traffic and its growing information database which could decrease such energy savings.

In conclusion, by simply improving the efficiency of equip@cm. Cloud computing
cann ime  What is important is to make its usage more carbon
Pt L clsionad o b (IR Cloud Providers need to reduce the

efficient both from user and provider’s perspective. Clouc
electricity demand of Clouds and take major Sieps 11 using renewable energy sources

rather than just looking for cost minimization.
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Privacy and Online Social Networks: Can colorless
green Ideas sleep furiously?

Karabi Choudhury
Asstt. Professor, Deptt. of BCA
Dispur College

- One definition _':'f privacy is selective revelation of information about oneself. With
billions n:!f pm!;:lc using social media, it’s increasingly difficult for users to contro! what
they're disclosing and to whom. Current privacy protection measures block leakages via
privacy sﬁ_t:_ings that are syntactic in nature, but existing solutions don’t attempt t0 cover
all the entities who might end up receiving the data, ensure the need for or uscir the data
collected, determine the duration of data retention, or reveal if th dj : oed with
external information to reveal the user’s full identity. “Colorless gmm:t: idc:; :?:: c;jﬁnu sly”
i, composed by Noam Chomsky in 1957 as an example of a Ir.entgnce whos®
e GANEEES but whose meaning is nonsensical, however No 1Ch msky, WhO
used it to d}guflgulsh between syntax and semantics. Tt was used to ::n : ?de: t“-mf o
to P{Gbahm 5u::'mndc15 of grammar, and the need for more stru::tur:.dﬂwni?ﬁdl s "?r’inuztll‘.-'
all privacy solutions thu‘s. far handle issues relating only to the fi m ;..‘ il
data flow from a user. This surveys the state of the art and presents 11r51 hope of .th.. ﬁ;ﬁms
in moving from a syntactic approach to a more holistic sema "rumc potential du';:l
Online Social Networks (OSNs) continue to grow j ntics-based approact: o
{roughly one of two p.eople who have access to the Inmmﬂ? .ierms of number DfGUSN]
network traffic, .usmr time, and correspondingly commerce ; ave an account on an 'nts‘.
ang_etcd ndwfms.cmenls have been touted as the holy railj,n the l‘nrnz of adwmscm:;q "
the interests inferred based on users® actions on GS}? requiring tailoring Of # s
information provided by the users to the OSN. their s 5 or other websites. The 'P.I'f?h :
via internal and external applications, ﬁnkum:; Sk ocial g{aph+ their set of interactio”®
generating and delivering targeted ads, 0ns outside the QSN, are all input 19
Privacy revolves around the noti .
oneself. Increasingly, users disclose i"fﬂ:;u?é“s:imlw?
laptops, PCs) to numerous entities, some of t:n mult
information disclosed include | ceation, dmc:-’ O an

\ ; :
'rw?lﬂum of information a?ﬂ“
iple input veetors (mobile Jdevices:

identifiers (an IP address or unique D e
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e invisible to the users- persoft (

"
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a cell phone), contact (email and physical addresses, telephone numbers), identity (name
date of birth, photos), social (friends, interests), and activities (search, Web site visiu'
games) among others. Further, data collected tends to last with the added risk of being.
linked in diverse ways. The combination of disclosure, storage, and linkage is the core of
the privacy problem faced by users.

Most users derive significant value throu gh memberships in OSNs and interactions
with popular Websites, while the underlying economics of the transaction remains hidden.
Privacy activists and consumer protection agencies have been working to resolve the
tussle with the advertising industry. Much of the discussion has been about the disposition
of data collected. However, there are continuing battles over the meaning of exactly what

tracking denotes.
Virtually all of the current privacy protection mechanisms operate at a syntactic

level—individual personal information bits (such as date of birth, search strings, cell
phone numbers) could be protected from being shared with the party with whom the user
is currently communicating. Aspects of the privacy problems include use of data across
subsequent communications with multiple parties; this is the “secondary use” problem.
Some may be hidden, so there is @ stong need to examine the operational semantics
arising from the full information flow. The data is also used over a long period of time
and across different OSNs (data aggregation) and in an entirely different context compared
to the one in which it was shared (situational semantics where privacy boundaries differ).
Without the user’s knowledge, the data is linked with other a}mﬂiﬂf}' information . The
millions of external npp]j.ca,tiﬂns available to OSN users are wrilten and hosted by entities

other than OSN. At installation time, the applications request for access to Vﬂfiﬂuﬁ privacy
bits. It is impossible for an OSN to verify if all these bits are actually required by hand.

Typically OSNs allow the users 10 decide if they want to share the bits or choose not to

install the application. sed to crispl
The title of the paper refers to an example that Chﬂmshi Weor c_nsp s e
key difference between syniax and semantics: the seatence is S?rntﬂcum.lly cr::-rr::;:;lut
h © 1 ikewise, most of the current privacy protection attempls are y
as no real meaning. Likew1s problem. Tracking the full

biased towards the syntactic and do not solve the privacy ‘ e fu
semantics facilitates in understanding both when and what context the information is

e e ads o better potential privacy control- A semaBtic approaci 10 T e
problem would examine the full flow of user's data, all the parties writh whosn ?m mlrﬁhﬂ]t
be shared, the set of privacy bits actually needed for ihe Suchs 0 ?fﬂ ﬁfn 0: T
applications, and the time and context in which the 5hmh [a:rniihmm 1:: be shau::;
purchasing jewelry for a significant other may not '.-u!an;r t iju:gdisclmum ‘el
with all their friends as it mightinc X

jude the significant oth

i scurrence.
contexts 1d reduce the risk of such an occurrence.
nie ir:r:vu{:; vectors of privacy leakages and potential linking of r!w ]ﬁ,*ktd da‘m elements
optionally 1.1.;111_1 other ambient data available. The range and diversity of interactions
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between users via their social graph, across multipl
een . ple OSNs and the Web, and the external
applications ecosystem, have expanded dramatically. The concerns of privacy leakage
l;.a.a a%rc;wu alongside. Users have to manage their privacy without fully understanding the
readth of the prn‘hlem. Thf: E{:tmplﬂxitj? of potential flows of information and the

via regular OSNs and their mobile counterparts, and j
then examine the potential for linkage of data,
In some cases raw bits of personally identi i
: y identifiable informati i :

i R g : ation were being leaked
dumcu Y :l'h: OSN identifier was being leaked via HTTP headers as well s po u!argexle mal
ap];]_c?u:{ns. Some ?f these leakage vectors were plugged (often Gn[}rlaftelzr: wid z:d
pu ll::!t}" En t}me media) and some triggered governmental actions that took a fc,_:,. ez];f "
rc;ukﬁm settiements. Meanwhile numerous other leakages were disclosed m”;;mdh by

c x 3 -
q r reactions itmm ﬂ?e industry and ErOwIng interest from the nri pAi Y
government agencies. With the explosion in mo FEV i o

- bile devi ; : i
PSNf" new leakages identified included current pmg::;zﬂﬁ and their use in accessing
identifiers, user locations etc, on the OSN, urique: device

The ability of aggregators to me .
; : rge publicly availah] . iy
OSNs w i - € personal in "
s with external information is worri some, The ease of linkuge of usif:_ll‘in;::llzn u; Ltl:

that, even in the absence of cookies, tracking has grown. Leakage of highl ivacy
" g ¥ prwuc -

sensitive search strings (e.g., names of speci diseases
S b - pecific . ;
OSN account via globally unigue identifiers ) that can be linked to an user’s

i suc - P W
concern. A user’s action in an OSN indicnﬁn; lhc:lira::? ail addresses) raises significant
an additional linkage mechani - Fendorsement of g busi vided
OSNs showed the ;tenti:la" rlesamhfﬂr (e cKINg outside the OSN, The cunn::szfsriwm%
For example, a user’s “check-i i due lo transitive clogure of the flow of s dwtlu
be tmnslam:ll inlo a tw t‘:- o i @ mobile OSN indicat:ing their ey = uler e 1&
e e L eet on Twitter or statug update on | rrent location cotl

P : ¥ enabled such a communication wheq they o acebook. Users may have
mew linkages occur and new applications bece Pened their accounts, Over time

; e avai
for feedback to the users about these changes—gp lhiahlr:. Yet there i i ochanisa
spread as a result (sometimes caused by a single ¥ € extent 1 Which their data a0
On at g g;

By merging online and offline
& datg % Single
and sold to interested parties, For exam I:I och richer p i d
. Ple, local eq sers can be generate

legal cases, deeds, criminal
; : » records that are ave . ‘
information about real estate trang Cﬂ;umnm generally avajpcm nal information about

already migrated online. Compbini And. politicy le online. Fairly recently

- ; i . donag; e 9
networks with offline datg leads to ;:1 i nal infg miuzﬂ&u:)ﬂ_s of individuals hulw,
be prevented by any syntactic me e ‘enificantly py that is available on social

: a
protection to users who alread h Dfpmac}' Protee I:Ie: Pmn_l,, of the user, This cannot
they are not an unwitting vee tn:: fﬂ‘i‘;ﬂ alot of eXterna] g, n. ‘lle an OSN cannot Pm‘_.ifjc
Cakages by Gunlrihmin;i::!ab[ﬂ- they can ensure lh:‘
Potential linkage. Insted®

——
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the OSNs should use their platform to educate and alert their users about vulnerabilities.

Popular privacy protection proposals are almost always syntax-based. A brief
taxonomy of attempted solutions to the privacy problem includes browser-level protection
mechanisms, new architecture proposals, use of cryptography, and masking identities.
Governmental consumer protection agencies and others have also made attempts at
promoting collaborative efforts.

As browser-based solutions are easy to deploy and attract a large number ot:' users,
ave focused there. The attempts can be categorized as

users, such as Privacy Bucket (use demographic
information to predict what an be leamnt about um}.?isuﬂﬁf-ﬂm{l tools (e.g., WebCrumbs,
Privacy Dashboard), FourthParty (instruments in-browser !‘uncuﬂns and logs all rcs.uums
accesses and cookies into a searchable database), and Priv3 (enables Facebook's Like
button only if the user affirmatively interacts with the site). Some popular browser
extensions have been m..Purpﬂs.eﬂ towards pmlﬁﬁnﬂ", for BIEI.I'I'I]JIE .ﬁ.iﬂlﬂﬂk and GhDStﬁ'j"
can prevent connections to aggregators and No Script can prevent execulion of suspect

i tors, users can contribute regular expressions
JavaScript, To address the growth Dfaggmgﬂ&dmock’s shared database. Globally unique

that block connections to the new ones L0 . 4
identifiers constructed by stringing together Version nmbd:sd:; b[:ﬂbli;ftﬁ;ufl::.
collections installed in a user’s browser, negate protection provi l dtscrewgstcps i
and disabling JavaScript. All these syntactic protection afe Hmere
absence of a comprehensive privacy solution. : )

Rather than thinker at the edges, mﬂ@f new alternatives ::cmu;ﬂﬂr ﬁmbmm
OSN model have been proposed at the mhfwcmﬂl e to an entirely new milieu where
the syntax and semantics question by W“"'mgfﬁi I:lﬁ-siimmd among an available set of
privacy can be addressed comprehensively. I ved,But rchitectural tesmpts

peers the need for third parties and advertisements IS elimin

: ; 5 key issues: guaranteeing availability
lack a viable economic’ model and fail to address two cj;l e oh s

of all user’s data at all times and the proposed system 5 from existing OSNs.
of users, None provide viable incm_:uives (0 move u:c;;r  tving privacy problems. This
Reusing security paradigms 15 often pro {tter whereby user's tweets are protected

inchuds exyptographic privacy for OSIs ks Twtne WAGRH S0 SO Lo
to limit what various parties can leam and contro ing

the end-to-end semantics are
while participating in electronic commerce. But unless

) ur.
completely protected, leakage is bgu;i;; g:nm  ation i othee o . o
: to a site. For example, consider a

The notion of fencing user's : 2
. |eading information
this includes setding BISE & e {1 itinn based services but does not want to reveal
grigs multiple nearby locations and

user who wants to take advantage 2 oe aboit
her location. A user’s device could i q;::ﬁaﬁnn and thus avoid revealing her current
lacally reconstruct the answer for its Cuﬂ'ﬂf‘t: ing to mask one’s personal information
location. Such attempts fall under the rubric of YINE
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(such as routing requests through proxies or using Tor) and by their nature are syntactic.
But, as human rights activists—who really understand the risks they face—know that
such approaches to protecting individual privacy bits (IP address, location information)
need 1o be merged so the full collection of user’s private data can be protected.

Another reason for failure of even the limited privacy protections available is their
limited usability. Factoring in the additional semantic complexities currently ignored by
protection mechanisms would worsen usability further. The large number of privacy
settings and their complex interactions has made it hard to present a simple interface to
end-users to manage their privacy. Users are often unclear about their privacy need which
worsens the situation. There has been prior work on examining semantics of privacy in
the areas of contextual integrity and accountability, these have been at the theoretical
level. A framework on usage control policies to improve compliance has been proposed
in the OSN context. Information tracing attempts at semantic level assume that the
information is either in the users control or the application binary is available: neither are
true in the OSN context.

Finally, we look at some non-technical efforts made to address the privacy problem.
The U.S. Federal Trade Commission has run privacy roundtables with privacy advocates
and ad industry personnel participating. The workshop on Web Privacy Measurement
brought privacy researchers and tool builders and representatives of governmental agencies
of US, Canada, and Europe. The World Wide Web consortium has been working on the
Do Not Track mechanisms with representatives of ad industry and publishers. The various
OSNs, publishers, and the advertising community want to ensure viability of the online

?1 industry as popular Websites and OSNs rely on advertising rather than subscription
ees.
As more users on the Internet share more information with each other as well as

with commercial entities and data aggregators, the battle Ij
privacy advocates and consumer protection agencies ::‘::‘ ;PL’?;;' to L:lc dt:'awltll bﬂl‘:‘-::l;
industry and OSNs on the other side. The tussle to engbe s and the advert: s
reasonable pnvucy guarantees has devolved into a cat ang R ponsible Ehﬂﬂnﬁ. wi .
to come to grips w:fh}he g.rowing manners of data sharing throy ﬁamf:.l. th:searc.h fls,aw
complexity of Prnﬂdmg‘h:glﬂ}r usable privacy protection has alsf:. multiple dewcc:. i
current syntactic protection methods do not capture the fyj) s not been handlc' b
over time and across sites. Significant work remaing ip develc and flow of user’s da %
based approach. While the solution to the privacy conundryg, '0ping a more scmunticsd
policy components, technology may also have much 1o offer includes serious legal an
Currently cnnLr}buti{:{ns l?}" the privacy ""d“ﬂm n:um!:nun‘: few
users who are pma-:.l':uv:ly_ inclined towards privacy. Expiindin lt E are ufsr.:d by thl:r il
tools to a larger audience is hard. Use of crowd soutcing to b g the apphcnl:u.ilr.)f 0
be needed. Meanwhile OSNs face negative publicig ditaAl Tf‘-‘aden the reach is likely 1©
: Privacy leakage stories in the

- P - y
press; and‘ace spencing millions of dollars in handling lawsuits ypg lobbying to avoid
YIng
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governmental mandates. Integrating some of the proposed techniques and encouraging
users to better understand the reach of their data should help, Because OSNs have the
most detailed knowledge about the interactions of their users, they are in a position to
increase privacy requirements on external aggregators and applications. The increased
role of OSNs and a semantics-based approach to privacy protection would let us know if
colorless green ideas can indeed sleep furiously.
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“MARKETING OF NATIONAL PENSION SYSTEM (NPS)
IN NORTH EAST REGION”

Amrita Das
Asstt, Professor
Dept. of Finance
Dispur Coll, ege

foster “sustainable and inclusive growth™,
its government needs to

Otherwise, people will fall back into poverty
reductions due to social risks, including
). India was lagging behind in terms
of providing a universal social security system 10 protect the elderly against economic
deprivation like most other developing countries till the introduction of NPS. By instituting
NPS Govt. of India moved from a defined benefit pension to 4 defined contribution based
pension system. The GOI adopted ‘National Pension System’ (NPS) for all new entranis

compulsorily to Central Government services (except the Armed Fm'i:._cs} w_ilh effect from |
able to all citizens of India, with effect from 1

January 2004, PFRDA has made NPS avail {
M“.}' 2009 on a vol untary hasis. A separate maodel to p]‘ﬂ'-’ldﬂ NPS to l!lﬂ ﬂmplﬂfﬂs nfcmpnra[c
;nu ties, including PSUs since December 201 | has also la::in;:hed uti?;fg- NEE; E]Trg?j;ae:ﬁ

ector Mod i tor it is opened for contribution
el. To cover the unorganized sector 1t 15 Ope o aiton Budget 2010 then

& India from the year 2009 followed by an announcement in th ; .-
Union Finance Minister Pranab Mukherjee inaugurated New Pension Scheme for unorgamz

sector under the name “Swavalamban”, a Pension Scheme fu_r the uangnnizcd Sector on
26th September,2010, It mainly targeted the wreaket and economically disadvantaged scctions
of the society with their limited investment po

e . The Pension Fund Regulatory and

rential.
+ 1 i htm
NPS is a voluntary defined contribution SCHZ 50 regulate the NPS models.NPS is

Development Authorit is the authority 3
5 y (PFRDA) is the apex i . : .
i g ot o P 83 M g
including banks and insurance companies. NPS-Lite 15 ‘ _ 5

{-help groups.As said NPS is a defined
NOGsand S8 S 4 st a regular sum of

which are local institutions including :
T o schoae e ingiyidusl 4h 9P B Hmfﬁ::g; ?meslnd m:; under the scheme.
money til] retirement. Professional fund managers manage 6 1ol
At the time of retirement, investors can avail asa Jump-sum & max

Pension wealth generated by NPS over the years.

ndia wants o

If an emerging economy like |
(Planning Commission 2008),

fight poverty, and reduce inequalities
Pm":'idE a social safety net for its population.
again and again because of substantial income
sickness, employment injury, and old age (Krishna 2010
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The remaining sum has to be invested in an annuity plan. Buying an immediate annuity
assures a regular payment from the insurance company. This payment can be monthly, once
every three months, once every six months or even once a year.

This scheme is now open to any Indian citizen between the age of 18 and 55. The
retirement age is fixed at 60 years. Individuals do have the flexibility to leave the pension
system prior to age 60. The investor also has the option of opening a tier IT aceount, which
permits voluntary savings that can be withdrawn at any point of time. But to be eligible to
open a tier I1 account, one needs a tier I account,

The New Pension Scheme (NPS) has so far not see

government opened the scheme to the public in 2000, According to PFRDA chairman Yogesh
Agarwal, NPS is first implemented as a defined pension plan keeping in mind Government
employess only later on when they find out that Government employess constitute a very
small percentage of employees and non-government consist of 879 of workforce so later on
it is extended to individuals as well as corporate houses i.e private companies employess,
self-employed etc in the year2009. As a result of which proper planning is not done the
scheme was merely extended without giving proper notice on areas like Marketing and
Distributuion which is important to reach out to people and educate them about the product.
Following are some of the recommendation for improving the marketi ng of NPS in NER:-
. As marketing of any product/services whether it be a pension plan is based on 7 P'S
of marketing, In case of NPS some P's are forg

4 otten which are place, promotion,
people and physical evidence. For marketin 3 :

: arketing of any product Promotion of it is of
utmost importance by way of advertising as it lead to wider acceptance of the

product and physical evidence i.e making people know about the product can be
done by pamphlets, broachers, hoardings etc

2. The process to become a subscriber of NPS scheme is a co lex process especiall
through website as most of unorganized sector which it is tEtgnl; for ‘-’ﬂlulr:'t:nry y
contribution is not highly educated to use it plus people do not know whom to
contact if they want to be a subscriber of NPS, So different POPs have to make
them known to the general public for whom it is not mandatory and the process
should need to be more simplified

3. The enrollment form, should be made available in Hindi i
regional language. The same should apply to advcrummﬁﬁda:]ndmnm relev_:l i
4. The demographic profile of India need to be studied especially jn NE;iRcampalgn
ST,SC and OBC constitute a huge no., as it is directly related 1o 4 where
NPS retirement age. Here in NER ST,SC and OBC stagys seed e o acy of the
separately because of another reason is that they are the mog = Hatidind
most disadvantageous position. Poorest and arc at the
5. Here people of NER are not so concerned about savip
there is a need of change in behavior and a
and seminar both by GOVT. side and by d
process of NPS 1o infuse the behavior
confidence of security of

n too many takers after the

& for their retirement, so

e
i:‘;fl:r:emu; BeOPle here by way of meetings
ank who gre involved in the

ol‘s:wing N them wiie o
their money as well. This Wl-:?l::ﬂl‘“ Eiving them

" G0 »"——-.._____ ; immasing Rt

—
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Financial behavior and will improve their confidence !ﬂ‘ﬁﬁ::r?izl;;%::il;:ﬁ which

6.  Need for improvement of incentives for POPs and :“““,lhtim in NPS. As suggested
will act as a motivational factor to 1nc]ud¢ more Su 5’-’? of charges for various
by PFRDA chairman if they increase incentives in the form of it to educated and
PEMs then from this fund collected they can keep aside a part
reach out to people. . . ibilities as it include

7.  Thereis nacg inpﬂexibilil}' for contribution and mmdiua:l?l fﬁ?ll:nm these two
unorganized secior and poor section of the society as nc:r'minﬁes
factors are of relevant importance as they face mE";‘:m d delivery, one can utilize

8.  Since there is problem in its smooth tmplem““: r “ﬁ_ as well especially private
comparative advantage of various uthr::: stnkehf{ @ Jlities, local NGOs and other
sector-those with local expertise including municip . i.e “they
thi ks - f Push strategy 18 f

9. Stnr;:l;;]t?d:rs of NPS should follow Pull S_!m‘ﬁf;'a;:ﬁw;g using this they can directly
have to pull the customers towards o pusm ¢ fcdu::aticrn. language skills,
target the end customers, by pointing on oye.

financial behavior etc - estment by providing minim
10.  Improvement in the security of the NPS inve 2

Sy : <1 is providing returns in
guarantee which can be around 8% as siﬂi :;2]:25:}? l;:;:rllzl[t): F'tl'quE'" it has wken
: e . ly ‘
double di ¢, around 129 1t can on . fiament. v
st?:; i]:: gjjgsi;:rd but the bill is yet to be P‘{s“‘l“;';ﬁ,m:wmm by Chairman PFERE*‘
1. 87% of workforce consist of non- E“WJSE"; Tnflﬂlﬂ"? 1o involve in NPS lg:}:;’m
WAL) who are nol m k deposit etc op -
z;?tgﬂﬂﬁi {:rlh;r pension plans, mutual fund, bank cepa

available to individuals to invest in.
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Present Economic Scenario of India

Koushik Talukdar
BBA, 5" Semester
Dispur College

Introduction:
After a promising start to the decade in 2011-12 with achievement like GDP growth
of 8.4%, bringing down fiscal deficit to 4.7% from 6.4% of GDP i Eﬂuge gmll o
current account deficit to 2.6% from 2.8% in 2009-10, RIS
The slowdown was reflected in all sectors of the ¢
: conomy b . s 1 g
suffered the sharpest deceleration which decelerated 1 2.9¢; din: t r_zhe ml:h;stnal bﬂtzi!;'
in 2010-11. The gross fiscal deficit (GFD)-GDP ratio moved g {]Ii-l_.fmm 8. <
compared to the budgeted ratio of 4.6%. p 10 5.8% in 2011-1
The year 2011-12, especially the second half. w
¥ ¥ as chﬂm 1 -
Current Account Deficit (CAD), subdued equity inflows, dupl::;crmcd by f‘ burgeoning
reserves, rising external debt and deteriorating internag Rl on of foreign exchange
n 2012-13: investment position,
. GDP growth profile : According to the first advance
for the year 2012-13 of the Central Statistics Offjce
expected to grow at its slowest pace in adecade ap
a .
performance by the firms, manufacturing and seryi METe 5%, on the back of dismal
than the 6.2% growth clocked in 201 1-12 and is i

estimates for national income
(CS0), the Indian economy is

CES sectors, the estimates is lower
i

economy grew by 4% only. ¢ lowest since 2002-03, when the

2. Pe!' Capita Income : The per capita income a current pri : is
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3. Agriculture : In the advance estimate of GDP for 2012-13 the CSO had d
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farm growth at a 3 year low of 1.8% against last year’s 3.6%. Production of food
grain, the output of all crops, barring pulses and mustard, is expected to be less than

the last year.
4. Industry : Industrial growth has remained subdued since July 2011 due to weak

global demand, weak supply linkages, high import cost and sluggish in.vestmﬂnl
activities. During 2012-13, industrial growth slowed to 1.0%. Growth in 8 core
compared to 4.8% during

infrastructure industries decelerated to 3.3% in 2012- 13
the previous year.

5. Expors : The cumulative value of exports of India, fort
$ 214099.77 million (Rs. 1166438.69 Crore) as agains
(Rs. 12187315,89 Crore) showing a negative growth of e
growth of 9.35% in Rupee terms over the same period last year. S51071:88

6. Imports: The cumulative value of imports of Indiain 2012-13 was US s. : 1;3
million (Rs. 19420169.91 Crore) as against Us s 35_336131 :rullm;;th;
19574268.84 Crore) showing a negative growth of 0.71% in Dollar 62

growth of 14.76% in Rupee terms during the last year. s
7. Trade Balance : With imports growth tuming Pﬂﬂﬁwmd e wﬁﬂl::
subdues, the trade deficit in 2012-13 was “sﬁmﬂ[ﬂ,d 5 US* : ;;-:121;. :
was 7.2% higher than the deficit of US § 137.3 billion QUABE~ "0 0 o wypy
8. Inflation : The inflation rate decelerated to 7.7% in the xy hiu;m 2012. It has
inflation was 8.07% in September 2012, which was 8.01% in d stood at 6.62% '
fallen to 7.32% in October 2012, 7.24% in November 2%

(provisional) for the month of January 2013. leading to
9. Exchange Iinle . Slowdown in net capital inflows, the ﬂiﬁlzl;‘;{mm;_ 54.5 (per

depreciation of Rs. 52.7 (per USD) at the end of Sﬂpmbﬁ:r Rupee) continued

USD) at the end of November 2012, Pressure on money (1 m;:r. 2013, the Indian

and it closed at Rs. 63.8 (per USD) al Avgust 2013 o ﬁﬁ' :ﬂimﬁfEil:lg markets

Rupee showed lower depreciation cgmpﬂfﬁ':d L r::iiinu

developing economies like Brazil, South Affica, s A8 -

10. Foreign Inyestment Inflow : 3 oo 2012-13 of the
A. gi"lureign Direct Investment (FDD : F D¥es dm!-llrllfndiii were $ 29277
current fiscal; the inflows have been $ 16946 miill

million during the last year

he period 2012-13 was uUs
¢ US § 226551.09 million
50% in Dollar terms and
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B. Foreign Institutional investors (FII) : During 2012-13, FII's made net
investments of Rs. 1190 billion in the capital market compared W ith that of RS.
520 billion during the previous year.
Prospects of Indian Economy in 2013-14 :
A slow recovery is likely to shape up in 2013-14 with progressive imp

Jementation
of some of the reforms announced. These include Inter-Alia, liberalization of FDI in
multi-brand retail, amendment 0

mult ‘ f the banking regulation act and the setting up of the
Cabinet Committee on [nvestments chaired by Honorable Prime minister Dr. Manmohan
Singh to expedite decisions on approvals for implementation of mega-projects. Financing
is also expected to improve with the government, accepting the major recommendations
of the Expert Committee on General Anti-Avoidance Rules (GAAR), which will bring

.i clarityuntuxaﬁnrt pects, In this milieu, it is imperative that reform measures
continue to be executed efficiently and domestic inflation recedes further, 10 support
custainable recovery in Indian Economy. !
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