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COMMERCE

Paper : BCM0200304
(Principles of Marketing ).
Full Marks : 60
Time : 2% hours

The figures in the margin indicate
full marks for the questions.

Answer either in English or in Assamese.

1. Answer the following by choosing the correct

option : 1x8=8
wm e AR Tlerediz Frse@iT See fral s
(a) Marketing refers to
JGFFI WA 2
(i) goods distribution
AN s

(i) exchange bf goods and services
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(D)

(c)

(i) sale of product
AT [
(iv) All of the above
ARG FaGel
Which one of the following is related to
micro-environmental forces ?

@%“?‘ﬁ'\f (PR TH-ARERE SoAmr wore

1) Demographlc

SRR

(i) Marketing intermediaries
TG TSI

(iii) Economic
99 EF{]\‘JQS

(iv) Socio-cultural

AGsAIg o
Consumer behaviour is affected by

ﬁquwmw@vnmq’a

(1) family
AR
(ii) age
SR
(iii) income
K
(iv) All of the above
ST H[GIZCH30
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(@)

(e)

Which of the following is not a type of °
marketing concept ?
Re (o] ITERIE QIS AP A=

(i) Production concept

TS L=efl

(ii) Supplier concept
IR el

(ii) Selling concept
[REESEEIIEC)

(iv) Societal 'marke.ting concept
STfEs Teieeae el

Form of testing markets and getting

customer feedback of promising ideas
is called

T TGO e effer TGRS
IFONCOT (PRI 2
(i) idea generator

gReE Besife
(i) concept testing

AR AT
(iii) product testing

AR PR

(iv) test marketing

e AT
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() Fast food outlets like Pizza Hut is an ' (h) Which of these is not an advertising goal ?

cxample of which marketing techmque 5 | CHE (T ReATa o 7232
- T® AW {91 (™ @ Pizza Hut Rimie (i) Attention
(PTG T ~Aifeq Srrzaet 2 SNEASICED
(i)  Product franchising (ii) Desire
T iz ' S|
() Business-format franchising ' : (iii) Adoption
TG &R IR . RERED
(i) E-Commerce _ (iv) Action
E-33I15 ‘ el A
() Retailing 2, Answer the following questions very brieﬂy :
(9 A company that attaches the.same TS il 2y @wﬁgi ¢ (HIePICe W)
brand name to all of its products is ; : . (i) State two 1mportances of marketing.
called ' o 49 T T4 |
IS 7h) @Y O
G ARG RS 21 2 A <ol

(ii) What is target market selection ?

(i) family brand

AifiEe @e - (i) What do you understand by buying
S : - motives ?
(ii) %:Slgé brand e T S T 2
) (sl s (iv)] Briefly explain the role of packaging.
| c@iz:m%; ég@ A : BleieTaed SEl BAE I 4 |
(iv) Service brand (v) tht is e-tailing ?
Gl @9 ' e-(bafere e
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(vi) State two pricing objectives.
TS 4R 75 S S < |

.(vii} Write two differences between goods

marketing and services marketing.
AN TG T ORI TGN NGO
I RESA G

(viii) What is consumerism ?
CoTelERm {52

(ix) What is green marketing ?
CTCE IG5 2

(x) What do you mean by personal selling ?

Jfee Ragese = & @i
Write short answers to the following
questlons . (any four) 9%4=20

Rxe 2spTes vace Ged Tl & (Riepier oif<b)
(i) Explain the functions of marketing.
ToREEe FRfFE! U |

(i) Explain the significance of the study of
consumer behaviour. ‘

TS| Sb9 SRR Olestd il 7 |

(iii) Describe the differences between
product differentiation and market

segmentation.
AR AR T AT RroTeRe o
AlfFIEE el T |
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(iv) Explain the various product support
services available to consumers.

Toreleitel Golia (2R [ mé’r‘wvm.
FRPTIZ. I 4 |

(v) Describe the factors affecting pricing of

a product. 7
AT e qEedds dekiEe € SAMHEE
qefq = | ;

(vi) Discussitthedtdifferent ity pe st of
distribution channels with examples.

ﬁﬁwﬁ?ﬁmwwwmw

4|
(vii) Explain the elements of promotion mix.
G e SN I < |
(viii) Explain the advantages of rural
marketing.
o TR REEER IR0
Answer the following questions : (any two)

10x2=20

‘WWW%?N (Ricpreat o)

(i) What is marketing mix ? Explam about
the 7P’s. of marketing mix.  3+7=10
TeeEd W e Ieese =S Aest P

 Raca it 4
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(i) Discuss the different methods of market
segmentation with suitable examples.
@R Rretemsay f[fon Amfonz @"‘f‘*l_
GESEERS GIITiie

(@) What is a new product ? Explain the
various steps involved in new product
development process. . 3+7=10

QT T A &2 g AW Tz AfFAE
<19 TS AHAEE JIG A

(iv) Discuss the major pricing policies
- adopted by companies. _
FIANPRCR SReTE 4l 92 w9 a<ael

T2 =D 5 |

(v) Highlight the importance of advertising.
In this context explain how marketing
goals are not with celebrity
endorsements. 5+5=10

R&El7a e el @ 991 @3 Few
AN TGP STFPTZ 2O St
BiE (S AGS TT AR 4 | '
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