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1. Answer the following as directed :
’ 1x10=10

(@) Which of the following is not included
in demographic segmentation of
markets ?

{I} Ger_lder
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(i) Age
(iii) Education:

(iv) Culture
(Choose the correct answer)

Who introduced the ¢
: ] oncept
‘Marketing Mix’ ? i

(i) William J. Stanton
(ii) Philip Kotler
(i) Henry L. Hemen

(iy) N. H. Borden
C
(Choose the correct answer)

which of the following is not
uncontrollable factor of mar 5
environment ?

keting
() EconomiC growth
i) Le vel of education
) AEFREBIE R
(i) «Price ECuSy
(Choose the Correct answer)
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(d) Which one of the following is not a
psychological factor of consumer

behaviour ?

(i) Motivation

(i) Family income
(i) Attitude

(iv) Perception
(Choose the correct answer)

() ‘Mobile hand-set’ is an example of —
(i) perishable goods
(i) non-durable goods
(i) durable goods

(iv) None of the above
(Choose the correct answer)

() Producing a cheaper product is the

focus of the ‘product concept’ of
marketing. (State True or False)
Contd.
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(g)

(h)

()

()

(i
@
(iii)
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Packaging is an activity which is
concerned with Protection, economy,
convenience and
consideration.

Promotional
(State True of False)

Under ‘Penetration Pricing policy’, the
price of new product fixed at i1:1itia1

stage is high. (State Trye op False)

In pdeuCt development

; ; Process
forecasting  stage Precede ‘
commercialisation anqg launch Osf
product. (State Try

e or False)

A company that attacheg ¢
brand name to all of itS Pr
called family umbrella bray,

he Same
oducts ig
ding.

Answer the following question .

2x5=10
What is green marketing ?

What is trademark ?

Write two advantages of tdire ¢
C

marketing'
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(iv) What is impulse goods ?

(v) Wri i
rite briefly on affiliate marketing.

3. An
swer
any four of the following :

5x4=20
(i) Disti
It : : .
| Inguish between selling and
! marketing.
| (i) Wri _
t
| 1te the jmportanc® of study of

cons
umer behaviour-

| (1) Expla;
Xplain the factors inﬂu“mdr1g prOduCt

prici
Cing decisions.

ole © channels of

(iv)
:.Xplain briefly the T
istribution in moder™ pusin€ss world.
(v) : | '
Write five ,dvantage® %
Marketing. |
(vi) ' !
Explain the factors in uencmg in
S .
election of di stribution ch nel
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Discuss the different components of
marketing environment. 10

Or

Discuss the scope and importance of
marketing in modern-day economy,

What is consumer behaviour ? Explain the
various factors that influence Con Sty

behaviour. 2+8=10
Or

What is market segmentation ? Describe the
pbases used for

different : market

segmentatmn. D+8=10

What is product life cycle ? Describe the

Jifferent stages ©f product life cycje,
2+8=10

or
! duct developme
at is new Pro—=. Ment p py
Efllz yarious steps involved in New pro%zli
S 5
development gosE 2+8=10
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7. Wha;c is :
éﬁectifgpromotpn mix ? Explain the factors
promotion mix decisions. 3+7=10

Or

Highlight the i
this anteﬁie importance of advertising. In
ext, explain how marketing goals

are met with
with advertising campaigns-
4+6=10
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